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News  happens.  Newspapers  don’t. 

It’s  easy  to  promise  the  pursuit  of  excellence  in  journalism.  It 
is  something  else  to  deliver.  At  the  Midland  Daily  News,  we’ve 
tried  to  create  an  environment  that  allows  editors,  reporters, 
photographers,  managers  and  employees  to  innovate  and  excel. 
Their  efforts  have  earned  recognition  by  their  peers,  by  the 
Newspaper  Association  of  America,  Associated  Press,  Michigan 
Press  Association,  Inland  Press  and  others.  While  the  professional 
recognition  is  appreciated,  it  is  our  readers  who  have  given  us  a 
special  reward.  They  have  helped  make  ours  one  of  Michigan’s 

Midland  Daily  News 
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EXPANDING,  MODERNIZING 

NEWSPAPERS  FOR 
THE  21  ST  CENTURY 

Newspaper  Spendins  to  Top  $1  Billion  in  1994 

Newspaper  spending  plans  are  rebounding  toward  the  lofty  levels  of  the  pros¬ 
perous  '80s.  Positive  advertising  linage  and  revenue  trends  have  created  an  opti¬ 
mistic  mood  among  newspaper  publishers  and  top  executives. 

Newspapers  Are  Searching  For  Solutions 

From  prepress  production  technology  to  paper  handling  and  pressroom  equip¬ 
ment  to  packaging  and  distribution  facilities  ...  newspapers  are  looking  for  ways 
to  improve;  to  make  their  products  more  effective  for  advertisers;  to  produce  a 
highly  readable,  indispensable  source  of  information  for  subscribers. 

E&P  Will  Feature  Today's  Best  Technolosy 

The  November  5  issue  of  Editor  &  Publisher  will  include  a  special  Newspaper 
Plant  and  Design  pullout  section  featuring  some  of  the  best  equipment  and  plant 
designs  being  used  today. 

Offer  Tour  Help 

This  is  a  prime  opportunity  for  you  to  tell  our  more  than  83,000  readers  about  your 
company,  your  products  and  services,  your  research  and  technologies  that  are  help¬ 
ing  newspapers  achieve  their  aggressive  goals. 

Take  Advantase  of  Today's  OpportunKies 

Make  sure  your  advertising  message  is  included  in  this  important  issue.  Call 
E&P  Advertising  Director  Steve  Townsley  at  (212)  675-4380  or  contact  your  local 
E&P  representative  today! 


Newspaper  Plant  &  Design 


Space  Reservation  Deadline 

October  21, 1994 


November  5, 1 994 


Ad  Materials  Deadline 

October  24, 1994 
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Sales  Offices 


New  York  . . 
Chicago  . . . . 
New  Orleans 
Los  Angeles  . 
San  Francisco 


212-675-4380 

312-641-0041 

504-386-9673 

310-373-3731 

415^21-7950 


GET  YOUR  MESSAGE  INTO  THE  HANDS  AND  MINDS 
OF  NEWSPAPER  INDUSTRY  DECISION  MAKERS. 
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ACTION  AND  ADVEM 

RETURN  TO  THE  COMICS 


For  more  information,  contact  Waiter  Mahoney,  V.P.  Sates, 

at  800-245-6536. 
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OCTOBER 

5  —  Newspaper  Features  Council  Meeting,  Edgewater  Hotel,  Seattle 
5>8  —  American  Association  of  Sunday  and  Feature  Editors  Con¬ 
vention,  Edgewatet  Hotel,  Seattle 

5»9  —  National  Federation  of  Hispanic  Owned  Newspapers  Inter¬ 
national  Hispanic  Media  Conference,  Ramada  Resort  Deauville,  Mia¬ 
mi  Beach,  Fla. 

6-0  —  Society  of  Environmental  Journalists  Confetence,  Brigham 
Young  University/Sundance  Institute,  Provo,  Utah 
7  —  National  Press  Club/Society  of  Professional  Journalists  Financial 
Writers  Conference,  National  Press  Club,  Washington 
O- 15  —  National  Newspapet  Week 

O- 13  —  Advertising  Media  Credit  Executives  Convention,  Hotel 
Inter-Continental,  Los  Angeles 

O- 13  —  Southern  Newspaper  Publishers  Association  Convention, 
Greenbrier  Resort,  White  Sulphut  Springs,  WVa. 

1  3- 15  —  Associated  Press  Managing  Editors  Convention,  Wynd- 
ham  Franklin  Plaza  Hotel,  Philadelphia 

13-14  —  New  Jersey  Press  Association/Pennsylvania  Newspaper 
Publishers  Association  Convention,  Park  Ridge  Hotel,  Valley  Forge, 
Pa. 

1  3- 15  —  Society  of  Newspaper  Design  Convention  and  Exhibi¬ 
tion,  Westin  Ctown  Center  Hotel,  Kansas  City 
15  —  International  Newspaper  Carrier  Day 

15-17  —  Newspaper  Flexo  Users  Group  Conference,  Marriott  Ho¬ 
tel,  Wotcestet,  Mass. 

1  6-30  —  Intet  American  Press  Association  General  Assembly, 
Four  Seasons  Hotel,  Toronto 

33-35  —  Inter-State  Circulation  Managers  Association  Conven¬ 
tion,  Vista  Resort  International,  Pittsbutgh 

33-35  —  Inland  Press  Association  Convention,  Hotel  Intet-Con- 
tinental,  Chicago 

33- 36  —  International  Newspaper  Marketing  Association  South- 
etn  Region  Matketing  and  Promotion  Conference,  Wyndham  Mid¬ 
town  Hotel,  Atlanta 

34- 38  —  Fteedom  Fotum  Media  Studies  Center  Technology  Stud¬ 
ies  Conference  for  Educators  in  Journalism  and  Mass  Communication, 
Columbia  University,  New  York 

38-30  —  Detroit  Newspaper  Design  Conference  for  Minority  Jour¬ 
nalists,  Atheneum  Hotel,  Detroit 


NOVEMBER 

1-3  —  Media  Alliances  Conference,  Hyatt  Regency  La  Jolla  Hotel, 
San  Diego 

3-4  —  Audit  Buteau  of  Circulations  Conference,  Fairmont  Hotel, 
Chicago 

34-35  —  International  Federation  of  Newspaper  Publishers 
(FlEJ)/International  Newspaper  Marketing  Association  Readership 
Conference,  Hilton  Hotel,  Paris 


FEBRUARY 

4-8  —  Editor  &i  Publisher  Interactive  Newspapets  Conference,  Hy¬ 
att  Regency  Reunion  Center  Hotel,  Dallas 

6-1  1  —  California  Newspaper  Publishers  Association  Conference, 
Fairmont  Hotel,  San  Francisco 
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Editor  &  Publisher 
U.S.  Media  Stock  Values 


(Weekly  Closing  Quotes) 


Stock  9/28/94 

9/21/94 

9/28/93 

A.H.  Belo  Corp.  (NY) 

50.875 

51.25 

46.375 

American  Publishing  ## 

12.50 

13.25 

Capital  Cities/ABC  Inc.  (NY)  ** 

81.75 

82.50 

58.00 

Central  Newspapers  Inc.  (NY) 

27.50 

27.625 

24.50 

Dow  Jones  &  Co.  Inc.  (NY) 

30.50 

30.50 

33.125 

Enquirer/Star  Group  (NY) 

16.375 

16.875 

17.125 

Gannett  Co.  Inc.  (NY) 

47.625 

48.875 

47.75 

Harte-Hanks  Comm.  (NY)  * 

18.75 

18.25 

Knight-Ridder  Inc.  (NY) 

50.25 

51.375 

52.25 

Lee  Enterprises  Inc.  (NY) 

34.75 

34.875 

30.25 

McClatchy  Newspapers  Inc.  (NY) 

24.00 

24.75 

20.00 

Media  General  Inc.  (AM) 

28.875 

29.125 

25.75 

Multimedia  Inc.  (NDQ) 

30.75 

30.00 

35.50 

New  York  Times  Co.  (AM) 

22.25 

23.375 

25.25 

Park  Communications  Inc.  (NDQ! 

25.75 

27.50 

18.50 

Pulitzer  Publishing  Co.  (NY) 

35.375 

36.25 

32.25 

EW.ScrippsCo.  (NY) 

29.375 

29.375 

25.625 

Times  Mirror  Co.  (NY) 

30.75 

31.25 

29.00 

Tribune  Co.  (NY) 

54.625 

55.75 

53.25 

Washington  Post  Co.  (NY) 

234.00 

234.75 

220.75 

**  10  for  1  stock  split  as  of  6/3/94 

1  *  Initial  public  offering  as  of  1 1/3/93  at  $16.50 

1  Initial  public  offering  as  of  5fSl9^  at  $13 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

1  (Weekly  Closing  Quotes) 

Stock 

9/28/94 

9/21/94 

9/28/93 

Hollinger  Inc.  (a) 

13.625 

14.375 

13.00 

Quebecor  Inc.  Class  A  (a) 

17.75 

17.75 

19.25 

Reuters  (c)  (d) 

44.125 

44.00 

35.00 

Southam  Inc.  (a) 

16.375 

16.25 

16.75 

Thomson  Corp.  (a) 

15.625 

15.75 

15.25 

Toronto  Sun  Publishing  Corp.  (a) 

14.25 

14.50 

12.25 

TorStar  Corp.  (a) 

25.00 

25.625 

22.375 

Pearson  Ltd.  (b) 

5.74 

5.67 

5.44 

News  Corp.  Ltd.  (c) 

49.875 

49.25 

56.875 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  —  April  8, 1994 

1  Prepared  for  E&P  by  Wertheim  Schroder  &  Co.  inc. 

In  Brief _ 

Executed  war  reporter  honored 

FIFTY  YEARS  AGO,  the  Nazis  captured  Associated  Press 

correspondent  Joseph  Morton  and  six  members  of  a  U.S.  spy 

mission  in  a  mountain  hut  above  Polomka,  Slovakia.  They 

were  interrogated,  tortured  and,  a  month  later,  shot,  on  Jan. 

24,  1945.  His  demise  at  age  33  distinguished  Morton  as  the  only 

foreign  journalist  the  Nazis  executed  during  World  War  II. 

On  Aug.  28,  AP  placed  a  plaque  near  Polomka  honoring 

Morton  and  the  other  Americans  for  helping  the  Slovak  up- 

; !.   VT • 


NemKner.  News  in  HseK. 


Starting  now,  everything  else  is  old  news.  Our  Goss®Newsliner^''  press  system  is  destined  to  be  the  standard  tor 
double-width  newspaper  productivity,  color,  print  quality,  ease  of  operation,  and  unprecedented  value  well  into  the  21st 
Century.  ■  Newslinerrnatches  the  press  system  precisely  to  your  printing  requirements,  right  down  to  the  inker  Choose  positive-feed 
keyless  —  which  redefines  the  word  “keyless”  in  the  industry  —  or  our  pressroom-proven  digital  Injector™  Then  select  the 
right  arrangement,  unit  cylinder  configuration,  control  system,  folder,  and  RTP.  Place  spot  or  process  color  where  you  want 
it,  on  one  or  both  sides  of  a  web  from  our  new-design,  low-profile  stackable  printing  units.  ■  Select  our  folder  for  48-page 
“A”  sections  and  up  to  192  broadsheet  pages  to  satisfy  your  advertisers.  Or  pick  a  rotary/jaw  combination  arrangement.  Then 
just  choose  the  right  delivery.  ■  Also,  keep  in  mind  that  when  production  requirements  change,  you  are  free  to  expand  the 
configuration  — right  up  to  process  color  on  every  page.  ■  Our  new  PC-based  control  system  allows  both  control  in  the  pressroom 
and  on-the-spot  production  monitoring  from  a  manager’s  own  desktop  computer.  Plus,  get  off-the-shelf  PC  replacement 
components  from  your  local  computer  store,  and  straightforward  diagnostics  that  allow  your  maintenance  people  to  get  you 
back  into  production  fast.  ■  And,  like  all  Goss  products,  Newsliner  is  supported  by  world-class  training,  technical  support, 
and  replacement  parts  operations.  So,  before  you  decide  on  a  press  system,  take  a  close  look  at  Newsliner.  Because  Newsliner 
makes  everything  else  old  news.  Rockwell  Graphic  Systems,  Rockwell  International.  708-850-5600.  Fax:  708-850-6641. 

ROClai/eU  Graphic  Systems 


11  No  TRO  For  Ad/Sat 

Federal  judge  refuses  to  grant  tempo¬ 
rary  restraining  order  against  Associat¬ 
ed  Press;  plans  for  AdSEND  can  pro¬ 
ceed  pending  outcome  of  lawsuit 
judge  says  Ad/Sat  claims  “ring  hollow.’ 


ANOTHER 

EARIRQUAKE? 


1  3  Delay  In 

The  Information 
Superhighway 

Congressional  bill  aimed  at  forging  a 
national  telecommunications  policy 
will  not  come  to  a  vote  this  year. 


JY NEWS' 


1 4  No  Dearth  Of 

Health  Care  Coverage 

Journalists  covering  this  beat  have 
plenty  of  stories  to  pursue  and  get 
plenty  of  space  to  report  on  them,  but 
are  challenged  to  decipher  information 
so  that  it  makes  sense  to  the  average 
reader. 


*  HOPE  -  JUST  THE  MEPIA 
ARRIVING  TO  COVER  THE  O.J.  TRIAL 
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1 6  Testing  U*S.  Waters? 
Upscale  British  black  weekly  newspa¬ 
per,  with  a  focus  on  international 
news,  expands  to  Europe;  eyes  distrib¬ 
ution  in  the  United  States. 


2  Calendar 


Children 
under  attack 


2  Stock  Tables 


5  Writer’s  Workshop 


Portrayal  Of 
Journalists 
In  The  Movies 


8  Editorial 


8  Letters  to  the  Editor 


Ex-kjver  shoots  B.ni.KT» 

,  -  to  »tav  put  fai 

record  producer  dum^  rtm 


20  Recall  Your  Roots 

New  Society  of  Professional  Journalists 
national  president  says  newspaper  peo¬ 
ple  need  to  keep  the  organization  vital. 


9  Newspaperdom 


Page  16  Coming  to  America^ 


23  Legal 

Cartoonist  opposes  sales  tax  on  his  roy¬ 
alties. 


26  Ownership  changes 


48  Shop  Talk  at  Thirty 

Why  was  covering  Woodstock  ’94  so 

hellish  —  fun,  yes,  but  still  stressfully 

hellish? 

Why  was  a  colleague  in  the  press  tent 
moved  to  utter,  “This  isn’t  rock  criti¬ 
cism  —  this  is  Beirut”? 

Read  “Suffering  from  Entertainment 
Writers’  Guilt  no  more”  and  you’ll  find 
out  the  answer  to  these  questions. 
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22  Newspeople  in  the  News 


28  Advertising/Promotion 


30  News  Tech 


34  Syndicates/News  Services 


38  Classified 


Page  34  Two  milestones 


w 

WW  e  journalists  like  to  think  of 
ourselves  as  down-to-earth  sorts.  Ab¬ 
stract,  highfalutin  ideas  are  for  philoso¬ 
phers,  but  we  grub  around  in  the  stuff 
of  daily  life.  Folks  in  ivory  towers  wor¬ 
ry  about  the  cosmic.  We  work  the 
streets. 

Well  .  .  .  like  most  self-concepts, 
ours  is  laced  with  romance  and  wishful 
thinking.  The  fact  is,  we’re  not  nearly 
as  close  to  the  pavement  as  we’d  like  to 
think. 

Take  almost  any  news  story  and 
think  about  the  words  it  contains  .... 
Chances  are  it’s  actually  quite  abstract. 
Here’s  an  example  from  a  recent  issue 
of  my  paper. 

“A  Portland  truck  driver  was  hospi¬ 
talized  early  Tuesday  after  he  was  seri¬ 
ously  injured  when  someone  threw  a 
rock  through  the  windshield  of  his 
truck  near  the  St.  Johns  Bridge.  A  wit¬ 
ness  reported  seeing  two  young  men 
flee  the  area.” 

At  first  blush,  that  sounds  fairly  spe¬ 
cific.  But  close  your  eyes  and  try  to  vi¬ 
sualize  what  it  describes.  The  truck 
driver?  At  least  10,000  of  them  must 
live  in  the  area,  and  you  don’t  have  a 
clue  as  to  what  this  one  looks  like. 
How  about  his  injuries?  And  how 
about  the  truck?  Or  the  two  young 
men?  The  witness? 

Contrast  that  news  lead  with  John 
Hersey’s  Hiroshima,  which  describes  a 
group  of  soldiers  blinded  by  an  atomic 
bomb  flash: 

“When  he  had  penetrated  the  bush¬ 
es,  he  saw  there  were  about  20  men. 


Hart,  a  reporter,  editor  and  journalism 
school  professor,  is  senior  editor  for 
writing  and  staff  development  at  The 
Oregonian.  He  welcomes  comments  and 
published  examples  —  identified  by 
publication,  date  and  page  —  at  1320 
S.W.  Broadway,  Portland,  Ore., 

97201 


WRITER^S  WORKSHOP 

by  Jack  Hart 

The  ladder  of  abstraction 


and  they  were  all  in  exactly  the  same 
nightmarish  state:  Their  faces  were 
wholly  burned,  their  eye  sockets  were 
hollow,  the  fluid  from  their  melted  eyes 
had  run  down  their  cheeks.  Their 
mouths  were  mere  swollen,  pus-cov¬ 
ered  wounds,  which  they  could  not 
bear  to  stretch  enough  to  admit  the 
spout  of  the  teapot.” 

Hersey’s  words  form  a  horrific  men¬ 
tal  picture  and  provoke  a  wrenching 
gut  response.  Even  so,  they’re  still 
slightly  abstract  because  they  describe 
20  men  collectively. 

Julie  Sullivan,  the  Spokane  Spokes- 
man-Review  writer  who  won  the  1991 
American  Society  of  Newspaper  Edi¬ 
tors’  award  for  short  writing,  likes  to 
zero  right  in  on  individuals: 

“Krystal  Wilhelm  crouches  on  the 
11th  stair  of  the  Merlin  Apartments, 
thin  knees  pulled  against  her  16-year- 
old  stomach,  insides  cramping.  She’s 
dope  sick.  Not  from  withdrawal,  but 
from  injecting  cocaine  she  suspects  was 
cut  with  lidocaine,  a  local  anesthetic 

Furthermore,  we  quickly  discover 
that  Wilhelm  is  “5-foot-l  and  100 
pounds,”  that  her  face  is  “an  expanse  of 
unlined  innocence”  and  that  her  arms 
are  “so  scarred  by  needles  it  looks  like 
razors  have  been  used  to  slice  her  skin 

c. 

learly,  writing  produces  vastly  dif¬ 
ferent  effects  depending  on  its  level  of 
abstraction.  But  lots  of  journalists  pay 
little  attention  to  the  degree  of  ab¬ 
straction  in  their  words.  Out  of  habit, 
they  stay  at  the  same  middling  levels 
all  the  time,  a  cruise-control  approach 
that  robs  their  writing  of  both  meaning 
and  impact. 

Think  about  abstraction  levels  in 
terms  of  a  ladder.  The  bottom  rung 
represents  the  most  concrete.  You 
write  at  that  level  to  describe  a  single 


person  or  object.  Each  higher  rung 
represents  some  larger  class  containing 
the  thing  described  at  the  bottom  rung 
but  lots  of  other  things  as  well.  So  the 
chance  of  forming  images  and  engag¬ 
ing  the  reader’s  imagination  fades  as 
you  move  up  the  ladder. 

Not  that  anything  is  inherently 
wrong  with  abstraction.  Einstein’s  the¬ 
ories  work  on  the  ladder’s  uppermost 
rungs.  They’re  enormously  useful,  of 
course,  even  if  you  can’t  actually  visu¬ 
alize  abstract  notions  of  mass  or  ener¬ 
gy- 

ILots  of  major  newspaper  stories  fall 
short  because  they  never  climb  the  lad¬ 
der  of  abstraction  to  a  level  that  would 
make  the  local  example  more  mean¬ 
ingful. 

When  Bill  Blundell,  the  former  Wall 
Street  Journal  writing  coach,  argues 
that  big  stories  need  several  kinds  of 
context,  as  he  does  in  The  Art  and 
Craft  of  Feature  Writing,  he’s  arguing 
for  generalizations  that  add  meaning 
by  connecting  specific  examples  to 
broader  categories. 

Two-time  Pulitzer  winner  Jon 
Franklin  argues  for  the  same  thing 
when  he  says  that  every  feature  story 
should  present  a  social  theory. 

Abstract  writing  can’t  do  one  impor¬ 
tant  thing,  however.  It  can’t  provoke 
emotion. 

In  their  guts,  human  beings  respond 
most  to  individual  people,  places  and 
actions.  Writers  who  hope  to  generate 
emotion  must  evoke  specifics.  In  that 
sense  they’re  like  poets,  and  they 
should  heed  a  great  poet’s  advice.  In 
Ars  Poetica,  Archibald  MacLeish 
urged  that  “a  poem  should  be  equal 
to:/Not  true  ...  A  poem  should  not 
mean/But  be.” 

Good  writers,  then,  are  both  specific 


(See  Workshop  on  page  33) 
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for  the  1995-96 program  now  available. 

The  Freedom  Forum  is  committed 
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Dead  telco  bill 

HOW  WAS  IT  that  the  telecommunications  bill  passed  the  House  by  423 
votes  to  four  but  met  so  much  opposition  in  the  Senate  that  it  was 
dropped  by  its  sponsor?  The  explanations  are  murky  and  unsatisfactory. 

Sen.  Ernest  Hollings  (D-S.C.),  the  bill’s  sponsor,  blamed  it  on  opposi¬ 
tion  from  the  regional  Bell  companies.  Spokesmen  for  some  of  the  Bells 
deny  that,  saying  they  needed  the  bill.  Hollings  also  blamed  Sen.  Bob 
Dole  (R'Kans.)  for  his  introduction  of  amendments. 

Rep.  Edward  Markey  (D-Mass.),  a  co-sponsor  of  the  bill  in  the  House, 
was  dismayed  by  the  bill’s  failure  in  the  Senate.  He  said;  “The  demise  of 
this  bipartisan  legislation  in  the  Senate  means  that  the  information  su¬ 
perhighway  will  be  delayed  unnecessarily,  will  not  generate  as  many  jobs 
as  it  could,  will  not  go  to  every  neighborhood,  will  be  dominated  by  a  mo¬ 
nopolist,  and  will  not  be  open  and  accessible.  We  had  an  historic  oppor¬ 
tunity  to  pass  legislation  updating  our  communications  laws.  That  oppor¬ 
tunity  is  now  gone,  and  I  have  trouble  seeing  another  opportunity  com¬ 
ing  our  way.” 

The  battle  over  control  of  telecommunications  and  who  should  be  per¬ 
mitted  to  supply  information  services  started  in  1982  when  the  Modified 
Final  Judgment  of  a  federal  court  broke  AT&T  into  seven  regional  Bell 
operating  companies. 

For  about  five  years,  the  RBOCs  fought  to  get  that  permission  and  fi¬ 
nally  succeeded  in  convincing  the  U.S.  Court  of  Appeals  to  overturn  U.S. 
District  Court  Judge  Harold  Greene’s  original  ruling  barring  them.  The 
appeals  court  ignored  Judge  Greene’s  admonition:  “It  would  hardly  make 
sense  or  be  in  the  public  interest  to  cancel  an  important  part  of  an  an¬ 
titrust  decree  forged  after  several  decades  of  on-and-off  litigation,  and 
turn  a  key  ingredient  of  the  emerging  information  society  over  to  corpo¬ 
rations  who  not  so  long  ago  were  involved  in  major  violations  of  the  an¬ 
titrust  laws,  and  who  even  now  seem  ready  to  engage  in  anti-competitive 
practices  whenever  the  opportunity  therefore  presents  itself.” 

But  the  appeals  court  did  just  that  and  the  newspaper  industry  turned 
to  Congress.  Newspaper  spokesmen  appeared  before  a  congressional  com¬ 
mittee  in  support  of  legislation  which  would  establish  rules  governing  the 
RBOCs’  participation  in  information  services.  The  RBOCs,  in  an  attempt 
to  influence  the  legislation,  declared  war  and  spent  millions  of  dollars  on 
advertising  attacking  newspapers  for  being  against  competition. 

There  followed  lengthy  negotiations  between  newspaper  publishers 
and  the  RBOCs.  The  talks  reportedly  brought  about  an  understanding 
and  a  rewriting  of  the  legislation,  which  both  supported.  The  House 
passed  it  almost  unanimously.  The  Senate  couldn’t  make  up  its  mind. 
What  now? 

The  Newspaper  Association  of  America  and  the  National  Newspaper 
Association  must  not  let  up  in  their  efforts  to  have  this  legislation  revived 
in  the  next  Congress.  Until  that  time  the  ruling  of  the  Court  of  Appeals 
will  prevail,  since  the  U.S.  Supreme  Court  declined  to  review  it  in  No¬ 
vember  1993. 
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Letters  to  the  Editor 

Says  readers  should  not 
be  made  to  subsidize  the 
information  superhighway 


MOST  DAILY  NEWSPAPER  publish¬ 
ers  and  owners  are  logically  wary  con¬ 
cerning  the  so  called  ‘information  su¬ 
perhighway’  presently  undergoing  vary¬ 
ing  stages  of  construction  en  route  to 
television  screens  across  this  land,  and 
beyond. 

Concern  relative  to  the  interest  of 
major  advertising  accounts  is  fostering 
plenary  meetings  galore,  as  well  should 
occur. 

However,  there  is  one  area  to  keep 
in  sharp  focus,  plus  another  for  the 
back  burner. 

Primary  is  maintaining  a  constant 
alert,  on  behalf  of  the  everyday  con¬ 
sumer,  to  prevent  that  highway  from 
being  built  with  public  funds,  such  as 
increased  monthly  household  tele- 


50  YEARS  AGO  ...  A  survey 
by  the  Newspaper  Committee  of 
the  Association  of  National  Adver¬ 
tisers  found  that  77%  of  daily  news¬ 
papers  have  not  had  to  ration  space 
to  national  advertisers,  although  in 
the  large  metropolitan  newspapers 
it  is  not  always  possible  for  an  ad¬ 
vertiser  to  secure  the  given  date  or 
period  of  time  requested. 

The  number  of  American  corre¬ 
spondents  killed  in  World  War  II 
reached  21  with  the  death  of 
Damien  Parer,  33-year-old  Para¬ 
mount  News  correspondent  on  the 
Island  of  Peleliu  in  the  Pacific.  In 
addition,  94  war  correspondents 
have  been  injured,  two  are  missing 
and  four  are  prisoners.  First  to  die 
was  Webb  Miller,  killed  in  a  Lon¬ 
don  blackout  accident  May  8, 1940. 

From  Editor  &  Publisher 
September  30,  1944 


phone  bills. 

Since  readers  did  not  directly  con¬ 
tribute  to  the  establishment  and  main¬ 
tenance  of  newspaper  routes  and  trans¬ 
portation  networks,  they  likewise 
should  not  be  forced  to  subsidize  in¬ 
stallation  of  utility  cables  and  atten¬ 
dant  equipment. 

That  undisguised  effort  has  already 
surfaced  before  at  least  one  state  utili¬ 
ty  commission. 

The  eventual  payoff,  however,  is 
likely  to  be  consumer  recognition  of 
the  value  offered  by  most  daily  news¬ 
papers. 

There  is  an  information  stream,  cur¬ 
rent  and  available  at  a  time  that  suits, 
on  thousands  of  newsstands  at  this 
very  moment. 

Whether  35^  or  500,  when  com¬ 
pared  to  $1.99  (and  up)  per  minute, 
the  obvious  bargain  ultimately  should 
achieve  renewed  attention,  leading  to 
much  needed  and  overdue  circulation 
increases. 

Convenience  outlets  attest  to  the 
public’s  willingness  to  pay  slightly  more 
for  similar  items,  but  the  immediacy 
feature  would  not  attract  should  the 
comparable  price  be  double,  let  alone 
four  or  six  times  greater. 

It  is  up  to  the  publishers  to  attempt 
to  maintain  an  equal  playing  field,  via 
publicizing,  strongly  and  repeatedly, 
back  door  assessment  ploys,  cable 
game-playing,  etc. 

Then  let  the  marketplace  fairly  de¬ 
termine  the  worthiness  of  that  pur¬ 
ported  screen  bonanza. 

The  obvious  caveat  is  imitation. 
Posturing  for  a  share  of  the  dialing-for- 
dollars  pot  prevents  kettle  labeling. 

“Both  ways”  is  a  questionable  strate¬ 
gy- 

Dick  McCuen 
Flour  town,  Pa. 

McCuen  is  the  retired  president  of  a 
Philadelphia'based  community  newspa¬ 
per  publishing  company. 


Large  contingent 

WE  AT  KNIGHT-RIDDER  enjoyed 
Tom  Winship’s  reflections  on  the  Unity 
’94  convention  (Aug.  13),  but  he  short¬ 
changed  us  a  bit  when  discussing  the 
size  of  our  delegation. 

The  column  stated:  “Knight-Ridder’s 
Tony  Ridder  showed  with  more  than 
100,  including  50  from  the  Philadelphia 
Inquirer  and  35  from  the  San  Jose  Mer¬ 
cury  News.” 

Actually,  more  than  430  employees  of 
Knight-Ridder  Inc.,  its  newspapers  and 
other  companies  attended  the  confer¬ 
ence  in  Atlanta.  About  130  were  part  of 
our  recruiting  effort. 

Mr.  Winship’s  numbers  for  the  In¬ 
quirer  and  the  Mercury  News  were  cor¬ 
rect,  however.  It’s  also  worth  noting  at 
least  68  employees  of  the  Miami  Herald 
attended  the  conference.  The  Detroit 
Free  Press  had  nearly  40.  Both  Knight- 
Ridder  newspapers  are  recognized  as  in¬ 
dustry  leaders  in  building  diverse  news¬ 
rooms. 

We  are  proud  of  the  way  Knight-Rid¬ 
der  people  supported  Unity  ’94.  They 
made  a  strong  statement  that  can  only 
help  to  intensify  our  commitment  to  ac¬ 
celerated  progress  in  this  area. 

Larry  Olmstead 
Olmstead  is  assistant  vice  president,  hu¬ 
man  resources! diversity  at  Knight-Ridder 

Should  have 
been  included 

THE  ARTICLE  PUBLISHED  August 
27,  1994  from  Associated  Press  con¬ 
cerning  Bell  Atlantic  trial  service 
through  211  should  have  included 
Neighbor  News,  Denville,  N.J.,  as  one  of 
the  information  providers. 

Neighbor  News  is  a  free  distribution 
weekly  community  newspaper  that  has 
been  in  the  forefront  of  providing  infor¬ 
mation  accessed  through  the  telephone 
in  New  Jersey  since  1992. 

Nearly  a  year  ago,  we  petitioned  Bell 
to  make  available  a  Nil  service  in  New 
jersey  and  recently  met  in  their  com¬ 
munications  center  to  discuss  the  possi¬ 
bilities.  We  currently  have  a  contract  to 
participate  in  the  trial  service. 

We  are  proud  to  be  one  of  the  first 
weekly  newspapers  in  the  country  to 
participate  in  a  N 11  service  and  as  such 
would  like  to  be  included  with  the  oth¬ 
er  fine  newspapers  listed  in  the  article. 

Salvatore  Paci 

Publisher,  Neighbor  News 
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Before  long,  the  traditional  ways  you’ve 
collected  and  reported  Information  won’t  be 
enough.  More  and  more  of  the  information  you 
need  is  being  stored  on  computers.  And  that 
information  is  vital  to  your  stories. 

Will  you  be  able  to  find  your  way  through  the 
government  records,  electronic  bulletin  boards 
and  on-line  databases?  Or  will  you  be  left  in 
the  dark? 

Thanks  to  funding  from  The  Freedom  Forum, 
the  National  Institute  for  Computer-Assisted 
Reporting  can  help  you  learn  how  to  stay 
competitive  in  the  computer  age. 

•  Customized  Training 

NICAR  offers  all  levels  of  training,  from 
introduction  to  computers  to  advanced 
statistical  analysis. 

We  can  teach  you  to  transfer  data  from 
government  files  to  your  computer,  show  you 
how  to  navigate  on-line  databases  and  help 


you  understand  what  all  those  statistics  really 
mean.  And  we  can  bring  this  training  right  to 
your  newsroom. 

•  In-Depth  Seminars 

As  a  joint  venture  of  Investigative  Reporters  and 
Editors  and  the  Missouri  School  of  Journalism, 
NICAR  gives  you  a  solid  foundation  in 
computer-assisted  reporting.  In-depth 
seminars  at  the  Missouri  School  of  Journalism 
and  across  the  country  help  you  turn 
information  into  stories. 

•  Conferences 

Every  year,  NICAR  conducts  the  national 
computer-assisted  reporting  conference  for 
Investigative  Reporters  and  Editors.  We  also 
offer  acclaimed  regional  seminars  for  other 
journalism  organizations. 

If  you’re  in  the  dark  about  computer-assisted 
reporting,  call  NICAR  at  (314)  882-0684.  We 
can  make  the  difference  between  night  and  day. 


N«I«C«A«R 

National  Institute 
for  Computer-Assisted  Reporting 

Missouri  School  of  Journalism 
P.  O.  Box  838  •  Columbia,  Missouri  65205 
Phone  (314)  882-0684  •  Fax  (314)  884-5544 

Internet:  jourjbh(a!muccmall. missourl.edu 
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A  new  age  in  journalism  is  dawning 


NoTRO 

For  Ad/Sat 

Federal  judge  refuses  to  grant  temporary  restraining  order 
against  Associated  Press;  plans  for  AdSEND  can  proceed  pending 
outcome  of  lawsuit;  judge  says  Ad/Sat’s  claims  ‘ring  hollow’ 


by  Dorothy  Qiobbe 

A  FEDERAL  JUDGE  last  week  re¬ 
fused  to  issue  a  preliminary  injunction 
against  the  Associated  Press  that 
would  have  halted  implementation  of 
AdSEND,  the  AP  electronic  ad  deliv¬ 
ery  service. 

The  request  for  the  injunction, 
brought  by  Ad/Sat,  charged  that  the 
AP,  Newspaper  Association  of  Ameri¬ 
ca  and  a  group  of  newspapers  are  con¬ 
spiring  to  use  monopoly  power  to  force 
Ad/Sat  out  of  the  electronic  ad  trans¬ 
mission  market. 

Lawyers  for  Ad/Sat  argued  that 
without  the  injunction,  Ad/Sat  would 
suffer  permanent  and  immediate  dam¬ 
age  through  the  destruction  of  its  on¬ 
going  business. 

In  his  September  23  ruling,  U.S. 
District  Judge  Peter  Leisure  ruled  that 
Ad/Sat  had  “failed  to  show  that  such 
an  outcome  is  imminent ....  It  seems 
unlikely  that,  absent  a  preliminary  in¬ 
junction,  plaintiff’s  business  will  fail.” 

Ad/Sat’s  lawsuit  against  AP  is  “nei¬ 
ther  likely  to  succeed  on  the  merits, 
nor  raises  sufficiently  serious  questions 
going  to  the  merits,”  and  failed  to  show 
a  balance  of  hardship  that  would  have 
favored  the  injunction,  according  to 
the  ruling.  Additionally,  the  court 
found  that  Ad/Sat’s  anti-competitive 
claims  “ring  hollow,”  and  that  “plaintiff 
alludes  to  the  organization  of  a  boy¬ 
cott,  but  leaves  its  allegations  wholly 
unsubstantiated.” 

The  ruling  followed  a  day  of  court 
proceedings  that  included  the  testimo¬ 
ny  of  David  Hilton,  president  and  chief 
executive  officer  of  Ad/Sat. 

Hilton,  part  of  a  group  that  acquired 


Ad/Sat  for  $200,000  on  March  8,  1994, 
said  that  this  year  the  company  expects 
to  record  a  profit  for  the  first  time  on 
anticipated  revenues  of  $5.5  million. 
Currently,  Ad/Sat  has  exclusive  con¬ 
tracts  with  over  100  newspapers, 
Hilton  said.  Although  Hilton  was 
aware  that  AP  was  considering  enter¬ 
ing  the  ad  transmission  market  when 
he  bought  the  company,  ultimately  he 
concluded  that  it  was  unlikely,  accord¬ 
ing  to  his  testimony. 

In  a  late  May  meeting  with  Patrick 
O’Brien,  vice  president,  CFO,  and  di¬ 


rector  of  business  development  for  AP, 
Hilton  was  assured  that  AP  would  not 
“crush”  Ad/Sat,  he  testified. 

Since  that  meeting,  several  large 
newspapers  have  either  halted  all  deal¬ 
ings  with  Ad/Sat,  or  indicated  to 
Hilton  that  they  would  not  renew  their 
contracts,  pending  implementation  of 
Ad/SEND,  he  testified. 

The  loss  of  such  “industry  leaders,” 
Hilton  testified,  is  likely  to  start  an 
“avalanche”  among  newspapers,  and 
have  a  “devastating  impact”  on 
Ad/Sat’s  business. 

Executives  from  some  of  the  news¬ 
papers  named  in  the  suit  have  served 
on  the  board  of  the  AP  or  the  NAA, 
and  Ad/Sat’s  suit  contends  the  news¬ 
papers  are  “conspiring”  with  the  AP  to 


boycott  Ad/Sat. 

On  cross-examination,  AP’s  lawyers 
asserted  that  Ad/Sat  has  priced  itself 
out  of  the  market,  with  high  transmis¬ 
sion,  maintenance  and  equipment  fees. 
The  defense  also  questioned  why 
Ad/Sat  had  lost  money  each  year,  even 
though  it  was  the  “industry  leader,” 
and  why  Ad/Sat  had  waited  so  long  to 
file  the  lawsuit. 

An  AdSEND  rate  card  that  quoted 
a  $4  transmission  fee  is  “just  one  seg¬ 
ment”  of  AdSEND’s  pricing,  the  de¬ 
fense  argued,  and  “not  representative” 


of  the  entire  pricing  structure.  Ad¬ 
SEND  will  be  able  to  charge  less  than 
Ad/Sat  because  it  will  carry  a  higher 
volume  of  ads,  the  defense  asserted. 

Also,  the  defense  pointed  to  a  man¬ 
agement  consultant  study,  commis¬ 
sioned  by  Ad/Sat,  that  concluded 
Ad/Sat  would  be  able  to  compete  with 
Ad/SEND. 

A  memorandum  in  opposition  to 
the  request  for  a  temporary  restraining 
order  was  filed  by  AP  and  entered  into 
the  record.  In  the  memorandum,  AP’s 
lawyers  assert  that  even  though  Ad/Sat 
has  known  about  AdSEND  for  at  least 
seven  months,  “Ad/Sat  nevertheless 
chose  for  tactical  reasons  to  wait  until 
just  three  business  days  before  the 
launch  of  the  AP’s  competing  service 


“Obviously  we  were  very  happy  that  the  judge 
correctly  found  that  none  of  the  plaintiff’s  points 
were  correct,”  Drebsky  said.  “The  decision 
validates  AP’s  position.” 
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A  changing  NAA 
reports  membership 
on  the  rebound 

Lowered  dues  structure,  new  requirements  result  in 
more  Newspaper  Association  of  America  members; 
annual  budget  is  cut  by  20%  to  $26.9  million; 
Newspaper  Center  may  be  put  up  for  sale 


to  file  its  complaint  and  seek  immedi¬ 
ate  injunctive  relief.” 

“If  any  illegal  injury  from  the  new 
competition  to  be  created  by  AP  were 
truly  inevitable  and  irreparable,  Ad/Sat 
would  not  have  sat  on  its  hands  for 
half  a  year,”  according  to  the  memo¬ 
randum. 

An  affidavit  by  O’Brien  also  was  en¬ 
tered  into  the  record,  stating  that  AP 
has  purchased  about  $3  million  of 
equipment  for  AdSEND,  and  the  oper¬ 
ating  costs  of  AdSEND  so  far  exceed 
$1  million. 

“The  AP  does  not  plan  to  give  away 
the  AdSEND  service  below  cost,”  ac¬ 
cording  to  the  affidavit.  “The  rates  for 
AdSEND  have  been  set  by  AP  to  be 
commercially  reasonable  and  economi¬ 
cally  sustainable.  AP  has  no  plans  to 
engage  in  pricing  below  cost  as  Ad/Sat 
contends.”  Ad/Sat’s  equipment  is 
“about  seven  years  old  in  many  cases, 
costs  about  $100,000  per  location  and 
tepresent’s  yesterday’s  technology,”  the 
affidavit  stated. 

The  court  sealed  a  second  affidavit 
by  O’Brien,  and  one  by  Hilton,  as  well 
as  documents  that  contained  propri¬ 
etary  financial  information. 

During  closing  arguments,  Joseph 
Alioto,  counsel  for  Ad/Sat,  accused 
AP  of  exercising  “a  raw  usage  of  pow¬ 
er”  to  gain  market  dominance  for  Ad¬ 
SEND. 

Noting  that  currently  AdSEND  has 
a  “zero  percent  market  share,”  Dennis 
Drebsky,  an  attorney  for  AP,  said  that 
the  news  cooperative  “isn’t  trying  to 
exclude  anyone  ....  It’s  Ad/Sat  that 
has  the  exclusionary  contract.” 

“There  is  simply  not  any  credible  ev¬ 
idence  of  a  predatory  pricing  scheme, 
or  that  Ad/Sat  is  being  driven  out  of 
the  n^arket  by  anything  other  than  it’s 
own  competitive  failures,”  Drebsky 
said.  “Ad/Sat  had  the  field  to  itself  for 
many  years  and  what  did  it  do?  It  lost 
money  and  had  limited  market  pene¬ 
tration.”  He  went  on  to  characterize 
.A.d/Sat’s  lawsuit  as  “a  shameful  attempt 
to  pervert  antitrust  laws  .  .  .  .  ” 

After  the  ruling,  David  Nachman, 
counsel  for  Ad/Sat,  said  that  “With  all 
due  respect  to  the  judge,  we  feel  he  was 
wrong  on  virtually  every  issue.  We  in¬ 
tend  to  pursue  the  lawsuit  and  look 
forward  to  a  jury  hearing  all  of  Ad/Sat’s 
claims.” 

“Obviously  we  were  very  happy  that 
the  judge  correctly  found  that  none  of 
the  plaintiff’s  points  were  correct,” 
Drebsky  said.  “The  decision  validates 
AP’s  position.” 
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by  Qeorge  Qarneau 

THE  NEWSPAPER  ASSOCIATION 
of  America  says  membership  has  re¬ 
bounded  since  May,  when  it  lowered 
dues  for  smaller  papers  and  required  all 
newspapers  in  a  chain  to  join  if  one 
does. 

The  Reston,  Va. -based  association 
said  409  papers  have  signed  up  since 
then,  bringing  membership  to  1,496 
U.S.  and  Canadian  dailes  and  week¬ 
lies,  or  more  than  85%  of  U.S.  daily 
circulation. 

Eight  chains  with  a  total  of  271 
newspapers  accounted  for  200  new 
memberships.  Newspaper  groups  now 
reporting  full  membership  are:  Copley 


Newspapers,  Donrey  Media  Group, 
Dow  Jones  &  Co.’s  Ottaway  News¬ 
papers,  Freedom  Newspapers,  Nixon 
Newspapers,  Pioneer  Newspapers, 
Sandusky  Newspapers  and  Thomson 
Newspapers. 

The  dues  changes,  announced  at 
NAA’s  convention  in  San  Francisco, 
were  designed  to  bring  back  the  small 
papers  that  had  strayed  away  during 
three  dues  increases  and  a  tumultuous 
series  of  changes  since  NAA  gobbled 
up  a  handful  of  industry  groups  two 
years  ago. 

The  association’s  continuing  restruc¬ 
turing,  the  result  of  what  it  calls  a  “vi¬ 
sioning  process,”  has  prompted  NAA 
to  concentrate  its  efforts  on  five  strate¬ 
gic  priorities:  marketing,  public  policy, 
diversity,  development  and  operations. 
Plummeting  membership  over  two 
yeats  also  forced  NAA  to  lower  dues. 


and  to  slash  expenses  20%  this  year  to 
make  up  for  lower  dues  revenues. 

At  a  board  meeting  Sept.  21  in 
Washington,  NAA  approved  a  budget 
of  $26.9  million  for  the  fiscal  year  be¬ 
ginning  last  June,  down  from  $30.5 
million  the  previous  year. 

“The  outcome  of  the  visioning 
process  is  a  more  focused  and  effective 
NAA  that  will  help  its  members  better 
serve  their  customers,”  Charles  Brum- 
back,  who  is  chairman  of  NAA  and 
Tribune  Co.,  said  in  a  prepared  state¬ 
ment. 

NAA  also  elected  a  new,  smaller 
board  of  34  people,  down  from  more 
than  70.  They  serve  two-year  terms. 

In  other  changes,  the  board  ap¬ 


proved  expanding  its  executive  com¬ 
mittee,  its  core  leadership  structure,  to 
up  to  nine  people,  from  seven.  The 
new  executive  committee  is  composed 
of  five  elected  officers;  the  heads  of 
two  key  committees,  marketing  and 
public  policy;  plus  two  people  whom 
the  chairman  has  the  discretion  to  ap¬ 
point  to  ensure  all  groups  are  repre¬ 
sented. 

Brumback  named  a  black  male,  Or- 
age  Quarles  111,  president  and  publish¬ 
er  of  the  Rock  Hill,  S.C.,  Herald,  and 
an  Hispanic  male,  Alejandro  Aguirre, 
deputy  editor/publisher  of  Diario  Las 
Americas,  Miami. 

Elected  to  the  executive  committee 
were  James  Currow,  president  of  the 
Milwaukee  Journal/ Sentinel,  who  also 
becomes  chairman  of  the  marketing 


(See  NAA  on  page  33) 
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As  part  of  its  cost  cutting,  NAA  offered  buyouts 
to  56  employees,  26  of  whom  accepted  incentives 
to  leave  .... 


Delay  In  The 
Information 
Superhighway 

Congressional  bill  aimed  at  forging  a  national 
telecommunications  policy  will  not  come  to  a  vote  this  year 


by  Debra  Qersh  Hernandez 

LOBBYISTS  JOKE  THAT  working  the 
telco  issue  is  job  security;  journalists 
covering  it  have  developed  a  cama¬ 
raderie  usually  reserved  for  combat 
duty;  and  in  the  next  Congress,  it 
looks  like  they’re  going  to  have  to  do  it 
all  over  again. 

Two  telecommunications  bills,  H.R. 
3626  and  H.R.  3636,  passed  the  House 
with  an  overwhelming  majority  in 
June.  They  were  combined  into  one 
bill  after  passage. 

In  the  Senate,  however,  a  slightly 
different  telecommunications  bill,  S. 
1822,  will  not  come  to  a  vote  this  year, 
according  to  its  sponsor.  Sen.  Ernest 
Hollings  (D-S.C.),  who  said  he  was 
ceasing  his  efforts  on  its  behalf. 

Hollings  cited  opposition  from  the 
regional  Bell  operating  companies  and 
Sen.  Bob  Dole  (R-Kan.),  who  intro¬ 
duced  amendments  that  included 
speeding  up  competition  between  the 
RBOCs  and  cable  companies  in  each 
other’s  markets. 

One  of  the  RBOCs,  Pacific  Telesis, 
said  it  believed  that  differences  be¬ 
tween  the  regional  Bells  and  members 
of  Congress  could  have  been  resolved 
before  the  103rd  Congress  was  slated 
to  adjourn  on  Oct.  7,  and  took  excep¬ 
tion  to  suggestions  the  Bells  were  re¬ 
sponsible  for  the  stalled  legislation. 

“Any  suggestion  that  this  company 
sought  to  kill  this  bill  is  absolutely 
wrong,”  said  Pacific  Telesis’  vice  presi¬ 
dent  for  Washington  operations 
Ronald  Stowe. 

“The  truth  is,  local  telephone  com¬ 
panies  very  much  need  regulatory  re¬ 
form,”  Stowe’s  statement  continued. 
“The  long  distance  carriers  and  the  ca¬ 
ble  companies,  on  the  other  hand,  will 


do  anything  they  can  to  keep  competi¬ 
tion  out  of  their  markets.” 

Noting  that  negotiations  were  labo¬ 
rious  because  of  the  issue’s  complexity, 
Stowe  noted  that  they  were  made 
“even  more  difficult  when  the  Senate 
Commerce  Committee  released  190 
pages  of  a  bill  that  sought  to  micro¬ 
manage  the  telecommunications  in¬ 
dustry  through  legislation,  instead  of 
turning  over  the  nuts  and  bolts  of  key 
issues  to  the  FCC,  where  they  properly 
belong.” 

Rep.  Edward  Markey  (D-Mass.),  a 


co-sponsor  of  H.R.  3636,  expressed  his 
dismay  over  the  bill’s  failure,  and  won¬ 
dered  if  the  best  opportunity  for  pas¬ 
sage  may  have  been  lost. 

“The  demise  of  this  bipartisan  legis¬ 
lation  in  the  Senate,  which  passed  the 
House  overwhelmingly  (423-4),  means 
that  the  information  superhighway  will 
be  delayed  unnecessarily,  will  not  gen¬ 
erate  as  many  jobs  as  it  could,  will  not 
go  to  every  neighborhood,  will  be  dom¬ 
inated  by  a  monopolist,  and  will  not  be 
open  and  accessible,”  Markey  said  in  a 
prepared  statement. 

“We  had  an  historic  opportunity  to 
pass  legislation  updating  our  communi¬ 
cations  laws.  That  opportunity  is  now 
gone,  and  I  have  trouble  seeing  anoth¬ 
er  opportunity  coming  our  way,” 
Markey  said. 

Both  the  House  and  Senate  versions 


of  the  bill  contained  language  unop¬ 
posed  by  the  newspaper  industry, 
which  had  reached  an  agreement  on 
electronic  publishing  with  the  RBOCs 
that  each  could  live  with. 

“The  goal  of  achieving  comprehen¬ 
sive  telecommunications  legislation  is 
laudable,  and  we  stand  ready  to  assist 
Congress  in  addressing  the  issue  next 
year,”  said  Newspaper  Association  of 
America  president  and  CEO  Cathleen 
Black  in  her  released  statement. 

“The  fact  that  423  members  of  the 
House  supported  a  comprehensive  bill 


will  not  be  lost  on  the  104th  Con¬ 
gress,”  Black  added. 

National  Newspaper  Association 
president  and  CEO  Tonda  Rush  noted 
there  were  two  provisions  for  news¬ 
papers  included  in  both  House  and 
Senate  bills  —  fair  access,  rates  and 
competition  for  smaller  publishers;  and 
safeguards  against  cross-subsidization 
and  other  abuses  by  carriers. 

“We  hope  the  next  Congress  will 
move  swiftly  to  enact  comprehensive 
telecommunication  legislation  em¬ 
bodying  these  two  provisions,  both  of 
which  have  strong  bipartisan  support 
and  no  sign  of  opposition,”  Rush’s 
statement  said. 

Both  newspaper  organizations  ex¬ 
pressed  thanks  to  legislators  who 
championed  issues  of  concern  to  their 
members.  BE^P 


Rep.  Edward  Markey  (D-Mass.),  a  co-sponsor  of 
H.R.  3636,  expressed  his  dismay  over  the  bilPs 
failure,  and  wondered  if  the  best  opportunity  for 
passage  may  have  been  lost. 
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No  Dearth 
Of  Health  Care 
Coverage 

Journalists  covering  this  beat  have  plenty  of  stories  to  pursue 
and  get  plenty  of  space  to  report  on  them,  but  are  challenged 
to  decipher  information  so  it  makes  sense  to  the  average  reader 


by  Tony  Case 

THE  EXPLOSION  IN  health  care  re¬ 
porting  is  good  news  for  journalists 
who  cover  the  topic:  they  certainly 
don’t  want  for  stories,  and  they  gener¬ 
ally  get  plenty  of  space  and  airtime  to 
tell  them. 

But  never  have  these  reporters  been 
challenged  to  sort  through  so  much 
data,  from  detailed  legislation  to  com¬ 
plex  scientific  facts  to  PR-generated 
information,  and  make  sense  of  it. 

Several  newspeople  well-versed  in 
health  care  participated  in  two  days  of 
discourse  last  month  at  the  Society  of 
Professional  Journalists  convention  in 
Nashville,  where  they  considered  the 


difficulty  in  deciphering  statistics  while 
keeping  the  public  informed  about  a 
field  that  is  constantly  changing. 

Health  care  has  supplanted  once- 
trendy  subjects,  such  as  the  environ¬ 
ment,  to  become  the  hot  topic  for  cov¬ 
erage. 

But  four  years  ago,  before  most  peo¬ 
ple  had  heard  of  Bill  Clinton  and  be¬ 
fore  the  national  health  care  debate 
began  in  earnest,  the  Miami  Herald  as¬ 
signed  a  reporter  to  cover  the  issue  of 
access. 

Justin  Gillis,  the  paper’s  urban  af¬ 
fairs  editor,  realized  the  news  potential 
even  then. 


“[Despite]  all  this  stuff  you  hear 
about  the  American  medical  system 
being  the  greatest  in  the  world,  we  are 
lower,  literally,  than  countries  like  Peru 
and  Bolivia  in  some  areas,  like  child¬ 
hood  vaccination  rates.  Yes,  it’s  great, 
if  you’re  in  the  system  and  you’re  finan¬ 
cially  secure  enough  and  smart  enough 
to  take  advantage  of  it,  but  it’s  not 
great  for  a  whole  lot  of  people,”  he  said. 

“Regardless  of  what  [legislation] 
passes  in  Washington  .  .  .  this  is  still 
the  story.  There  are  always  going  to  be 
people  falling  through  the  cracks.” 

Good  health  care  stories  aren’t  al¬ 
ways  technical,  Gillis  observed.  Often 
the  best  are  those  with  a  human  angle. 

Philadelphia  Inquirer  medical  re¬ 


porter  Susan  Fitzgerald  called  public 
health  reporting  the  best  beat  on 
American  newspapers  because  it  melds 
issues  of  science  and  statistics  with 
old-fashioned  street  reporting  on  real 
people  and  their  circumstances. 

“There  probably  isn’t  any  story  you 
can’t  convince  your  editor  has  some¬ 
thing  to  do  with  public  health  report¬ 
ing,”  she  said. 

The  proliferation  of  databases  has 
helped  health  reporters  research  data 
relevant  to  what  they  see  every  day  in 
the  field,  Fitzgerald  related,  and  the 
statistics  are  becoming  more  sophisti¬ 
cated  all  the  time. 


Whereas  a  few  years  ago  these  jour¬ 
nalists  often  had  to  rely  on  outdated 
government  reports  for  background  in¬ 
formation,  “now  we  can  get  statistics 
on  different  public  health  problems  — 
infant  mortality,  cancer  —  and  we  can 
zoom  in  on  specific  neighborhoods.” 

The  Inquirer  recently  obtained  data 
showing  that  people  who  live  in 
Philadelphia’s  poorest  areas  are  more 
likely  to  die  at  an  early  age  than  resi¬ 
dents  of  more  affluent  neighborhoods. 

The  statistics  were  shocking, 
Fitzgerald  said,  but  they  were  just  num¬ 
bers. 

So,  a  -eporter  was  assigned  to  spend 
four  weeks  at  a  funeral  home  in  north 
Philadelphia,  one  of  the  poorest  sec¬ 
tions  of  the  city.  In  that  time,  she  cov¬ 
ered  13  funerals  of  people  whose 
deaths  resulted  from  a  range  of  causes 

—  AIDS,  SIDS,  gunshot  wounds, 
house  fires  —  and  incorporated  statis¬ 
tics  into  the  stories. 

Gillis  said  regardless  of  a  communi¬ 
ty’s  size,  choice  contacts  are  abundant 

—  from  public  health  experts  and  so¬ 
cial  workers  to  representatives  of 
women’s  health  centers  and  hospitals 
that  specialize  in  care  for  the  poor. 
These  individuals  make  great  sources, 
providing  local  data  and  explaining 
difficult  scientific  matters. 

D.S.  News  &  World  Report  associ¬ 
ate  editor  Rita  Rubin  noted  that  news¬ 
people  are  perceived  to  be  ignorant 
about  science,  but  they  need  not  be 
anxious  about  covering  the  health  care 
maze. 

“1  am  living  proof  that  you  do  not 
have  to  he  a  doctor  to  cover  medicine,” 
said  Ruhin,  a  former  reporter  for  the 
Dallas  Morning  News  and  Fort  Laud- 


Now,  a  major  daily  is  apt  to  have  a  staffer  covering 
reform,  one  who  concentrates  on  biotech,  yet 
another  assigned  to  research,  and  so  on. 
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Health  news 
with  tabloid  appeal 

Top  federal  health  official  says  media 
must  not  overplay  isolated  occurrences 
and  underreport  major  crises 


erdale  Sun-Sentinel  and  recipient  of 
the  Harvard  Journalism  Fellowship  for 
Advanced  Studies  in  Public  Health. 

Rubin  co-authored  a  study,  “Under 
the  Microscope:  The  Relationship  Be¬ 
tween  Physicians  and  the  News  Me¬ 
dia,”  for  the  Freedom  Forum  First 
Amendment  Center  at  Vanderbilt 
University  in  Nashville  that  was  dis¬ 
tributed  at  SPJ. 

The  editor  hasn’t  had  formal  science 
training,  which  she  considers  an  asset 
because  she  asks  the  kind  of  questions 
the  average  reader  might  ask,  enabling 
her  to  convey  complicated  information 
in  lay  terms. 

But  reporters  need  to  be  careful 
about  assuming  they  know  more  than 
they  do. 

“1  think  a  lot  of  journalists  are  some¬ 
what  intimidated  by  science  and  math 
.  .  .  but  it’s  really  important  to  ac¬ 
knowledge  when  you  don’t  know  some¬ 
thing  when  you’re  writing  about  sci¬ 
ence  and  medicine,”  Rubin  said. 

Too  often,  newspeople  fail  to  admit 
they  don’t  have  grasp  of  a  subject,  she 
observed.  Some  include  scientists’  di¬ 
rect  quotes  in  stories  without  really  un¬ 
derstanding  what  their  subjects  are 
talking  about. 

Many  scientists  Rubin  interviews  are 
surprised  she  has  read  up  on  the  sub¬ 
jects  they’re  discussing,  which  she  con¬ 
siders  the  most  basic  preparation.  She 
believes  some  reporters  expect  inter¬ 
viewees  to  provide  in-depth  explana¬ 
tion,  and  all  the  journalist  has  to  do  is 
turn  on  a  tape  recorder. 

“1  think  some  researchers  would  like 
that,”  she  said.  “I’ve  talked  to  re¬ 
searchers  who  love  to  deal  with  inex¬ 
perienced  reporters  because  they  can 
just  totally  direct  the  interview.” 

Rubin  had  sound  journalistic  advice 
for  health  care  reporters:  develop  an 
array  of  sources  and,  by  all  means,  do 
your  homework. 

“1  read  a  lot,”  she  said. 

Rubin  recommended  as  an  informa¬ 
tion  resource  Medline,  the  National 
Library  of  Medicine’s  on-line  service, 
which  carries  more  than  4,000  medical 
journals. 

Health  reporters  may  have  little 
problem  finding  good  stories  and  sta¬ 
tistics,  but  they  face  an  obstacle  in  dis¬ 
tinguishing  the  news  from  the  same  old 
spin,  Rubin  contended. 

“Medicine  is  huge  business  these 
days  and  everybody’s  out  to  get  as  big  a 

(See  Health  Care  on  page  37) 
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by  Tony  Case 

THE  MEDIA  GIVE  too  much  atten¬ 
tion  to  health  matters  with  tabloid  ap¬ 
peal,  such  as  the  so-called  “flesh-eating 
bacteria”  that  received  reams  of  cover¬ 
age  earlier  this  year,  while  often  under¬ 
reporting  major  crises  and  triumphs,  a 
top  federal  health  official  says. 

Isolated  occurrences  that  pose  little 
threat  may  make  great  headlines,  but 
they  “tend  to  distract  the  public  from 
the  real  health  issues  that  are  in  need 
of  attention,”  David  Satcher,  director 
of  the  Centers  for  Disease  Control  and 
Prevention  in  Atlanta,  told  Society  of 
Professional  Journalists  convention  at¬ 
tendees. 

“There  are  some  stories  that  really 
need  to  be  told.  They’re  not  high-tech, 
for  the  most  part.  They’re  not  exotic. 
But  they  make  a  difference  in  the  lives 
of  people.” 

Satcher  mentioned  as  one  example 
successful  immunization  programs, 
which  have  eliminated  small  pox  and 
nearly  eradicated  polio.  The  CDC  pre¬ 
dicts  polio  will  be  wiped  out  by  the 
year  2000,  saving  from  $250  million  to 
$300  million  a  year  in  vaccinations  in 
this  country. 

Also  newsworthy  is  the  dramatic  de¬ 
crease  in  deaths  due  to  stroke  and 
heart  disease  because  people  have 
made  lifestyle  changes  such  as  quitting 
smoking  and  increasing  physical  activi¬ 
ty,  he  said.  The  CDC  reports  a  50%  to 
60%  decrease  in  stroke-related  deaths 
here  since  1972. 

When  news  organizations  do  cover 
the  issues  of  the  day,  they  tend  to  stop 
short  of  telling  the  whole  story,  Satch¬ 
er  maintained. 

For  example,  most  people  are  aware 
that  teen-agers  are  continuing  to  take 
up  smoking,  despite  the  surgeon  gener¬ 
al’s  warnings.  But  they  might  be  sur¬ 
prised  to  learn  how  easily  young  peo¬ 
ple  can  purchase  cigarettes  from  corner 
markets  and  vending  machines. 

It’s  not  news  that  many  teens  are 
sexually  active  —  by  the  12th  grade,  an 


“There  are  some  stories  that  really 
need  to  be  told.  They’re  not  high-tech, 
for  the  most  part.  They’re  not  exotic. 
But  they  make  a  difference  in  the  lives 
of  people.” 

—  David  Satcher,  director  of  the 
Centers  for  Disease  Control  and 
Prevention 

estimated  70%  to  75%  of  U.S.  youths 
are  having  sex,  and  every  year  3  mil¬ 
lion  cases  of  sexually  transmitted  dis¬ 
eases  are  reported  among  youths.  How¬ 
ever,  the  CDC  has  found  that  young 
people  who  receive  sex  education  ear¬ 
ly  on  are  less  likely  to  be  sexually  ac¬ 
tive  early  and  much  less  likely  to  en¬ 
gage  in  high-risk  sexual  behavior, 
Satcher  reported. 

Given  these  statistics,  “the  opposi¬ 
tion  to  sex  education  in  this  country  is 
astounding,”  he  said,  noting  that  less 
than  25%  of  schools  allow  it. 

And  perhaps  the  biggest  public 
health  story  of  all  is  America’s  fascina¬ 
tion  with  guns  and  glamorization  of  vi¬ 
olence,  the  official  told  SPJ  members. 

(See  Tabloid  on  page  37) 
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Testing  The 
U-S.  Waters? 

Upscale  British  black  weekly  with  a  focus  on  international 
news,  expands  to  Europe;  eyes  distribution  in  the  U.S. 


It  is  a  demographically  desirable 
group:  Readers  are  generally  between 
25  and  45,  university  graduates  and 
professionals  at  the  manager  level. 

“We  target  opinion  leaders  within 
the  public  and  private  sectors,”  Kofi 
said. 

The  Journal  is  one  of  two  black-ori¬ 
ented  newspapers  published  by  the 
London-based  Voice  Communications 
Group. 

Voice  Communications  is  best 
known  for  its  downmarket  tabloid  the 
Voice.  Over  the  years,  however,  the 
Voice’s  readership  has  grown  older  and 
the  publishing  group  has  created  the 
younger  demographic-skewing  Journal 
and  Pride,  a  slick  magazine  it  advertis¬ 
es  as  “already  .  .  .  Britain’s  biggest  sell¬ 
ing  magazine  for  women  of  colour.” 

The  Journal  has  won  fast  applause 
for  its  coverage  and  design. 

Britain’s  major  civil  rights  group,  the 
Commission  for  Racial  Equality,  named 
the  Journal  Newspaper  of  the  Year  for 

1994. 

With  a  60-40  editorial/advertising 
split,  the  paper  runs  a  respectable  clas¬ 
sified  ad  section,  which  is  heavy  on 
high-paying  employment  recruitment 
ads. 

However,  the  Journal  needs  to  sell 
more  papers  to  its  readers,  Kofi  says. 
Circulation  is  27,500,  he  notes,  but 
readership  —  “Sadly,”  Kofi  said  —  is 
more  than  105,000. 

Circulation  is  largely  through  single¬ 
copy  sales.  At  55-pence,  or  about  85^, 
the  Journal  is  fairly  cheap  for  a  weekly 
in  England. 

“One  of  the  difficulties  [to  increas¬ 
ing  circulation]  has  been  the  percep¬ 
tion  of  value,”  Kofi  said. 

Right  now,  the  paper  runs  just  18 
pages. 

One  plan  is  to  add  a  32-page  arts 
and  entertainment  review  section,  per¬ 
haps  as  early  as  this  fall. 

Nevertheless,  the  paper  has  not 


“American  blacks,  and  it  doesn^t  seem  to  matter 
the  income  or  region,  seem  rather  insular,”  one 
editor  said  privately.  However,  the  Journal  clearly 
feels  it  might  be  worth  the  risk. 


by  Mark  Fitzgerald 


on  the  front  page,”  Kofi  said. 

A  recent  issue,  for  example,  includ¬ 
ed  a  profile  of  Arsenio  Hall,  an  inter¬ 
view  with  U.S.  Commerce  Secretary 
Ron  Brown,  and  a  gossip  column  with 
items  about  former  basketball  star 
Magic  Johnson  and  record  producer 
Berry  Gordy. 

The  Journal  right  now  is  expanding 
internationally  with  a  version  that  was 
to  begin  circulating  in  France  and  Ger- 


dam  has  a  substantial  African  and  Car- 
ribean  population  —  is  also  likely,  Kofi 
said. 

The  paper  has  established  bureaus 
in  South  Africa  and  Australia. 

“We’re  very  internationally  orient¬ 
ed,”  Kofi  said. 

At  home,  the  Journal,  whose  slogan 
is  “News  from  a  black  perspective,”  is 
the  only  British  “quality”  paper  target¬ 
ing  blacks. 


A  BRITISH  BROADSHEET  that  has 
found  fast  success  targeting  upscale 
blacks  is  moving  on  to  continental  Eu¬ 
rope  —  and  is  gazing  wistfully  at  the 
United  States. 

Officials  of  the  Weekly  Journal  were 
at  the  recent  Unity  ’94  conference  of 
minority  journalists  in  Atlanta  to  test 
the  U.S.  waters. 

Their  first  foray  left  them  impressed 
with  the  growing  size  and  clout  of  mi¬ 
nority  journalists  —  but  with  some 
doubts  about  how  the  Journal’s  mix  of 
Caribbean,  African  and  international 
news  would  sell  with  American-born 
blacks. 

“American  blacks,  and  it  doesn’t 
seem  to  matter  the  income  or  region, 
seem  rather  insular,”  one  editor  said 
privately. 

However,  the  Journal  clearly  feels  it 
might  be  worth  the  risk. 

Ad  director  Tetteh  Kofi  noted  that 
the  paper  already  includes  American 
stories  in  its  editorial  mix. 

“We  like  to  run  an  American  story 


Weekly  Journal 

many  at  the  beginning  of  the  fall  sea¬ 
son. 

Expansion  into  Holland  —  Amster¬ 
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Unity  2000? 

Minority  journalists  are  making  plans 


been  affected  by  the  now-abating  price 
war  that  radically  drove  down  the  cov¬ 
er  prices  of  Britain’s  daily  “quality” 
broadsheets. 

“What  protects  us,”  Kofi  said,  “is 
that  our  market  is  so  niched  that,  bar¬ 
ring  an  act  of  God  or  another  Great 
Flood,  we  will  not  be  touched.  [Other 
broadsheets]  will  never  have  the  edito¬ 
rial  we  have.” 

Mirror  Group, 

U.S.  firms 
form  U.K. 
cable  network 

MIRROR  GROUP  PLC,  owner  of  the 
British  national  tabloid  Mirror,  has 
agreed  to  join  three  U.S.  phone  and 
two  U.S.  cable  companies  in  launching 
a  cable  TV  network  focusing  on  live 
events. 

Joining  Mirror,  one  of  the  largest 
U.K.  newspaper  companies,  is  CPP-1,  a 
consortium  of  regional  Bell  companies: 
Nynex  Corp.,  Southwestern  Bell  Corp., 
US.  West  Inc.  and  cable  operators  Tele¬ 
communications  Inc.  and  Comcast 
Corp. 

They  plan  to  start  Live  TV,  a  channel 
that  will  debut  in  500,000  homes. 

Rogers  plans 
to  keep 

Toronto  Sun  Corp. 

ROGERS  COMMUNICATIONS  Inc. 
said  it  will  sell  Maclean  Hunter  Ltd.’s 
U.S.  and  European  publishing  business¬ 
es  —  but  keep  its  newspaper  holdings 
—  if  the  Canadian  government  ap¬ 
proves  Rogers’  $3.1  billion  (Canadian) 
takeover  of  Maclean. 

Maclean  owns  over  100  U.S.  and  Eu¬ 
ropean  trade  publications  with  annual 
revenues  of  $176  million. 

Its  newspaper  holdings  include  a  62% 
stake  in  Toronto  Sun  Publishing  Corp. 

Its  Canadian  publishing  operations, 
excluding  the  Sun  newspapers,  have  an¬ 
nual  sales  of  C$185  million. 

Rogers,  Canada’s  largest  cable  TV 
operator,  has  already  agreed  to  sell 
Maclean’s  U.S.  cable  TV  systems  to 
Comcast  Corp.  for  $1.75  billion. 

The  Canadian  Radio-Television  and 
Telecommunications  Commission  has 
begun  hearings  on  the  takeover. 

The  Commission  is  expected  to  rule 
before  year’s  end. 


by  Mark  Fitzgerald 

BUOYED  BY  THE  success  of  Unity 
’94,  minority  journalists  are  making 
plans  for  a  possible  rerun  in  the  year 
2000. 

At  a  Sept.  11  meeting,  the  Unity  ’94 
board  of  directors  voted  to  recommend 
holding  a  second  joint  convention  of 
the  major  organizations  for  minority 
journalists. 

The  recommendation  would  have  to 
be  ratified  by  each  of  the  individual  or¬ 
ganizations  that  created  Unity  ’94:  the 
National  Association  of  Black  Journal¬ 
ists,  National  Association  of  Hispanic 
Journalists,  Asian  American  Journal¬ 
ists  Association  and  the  Native  Ameri¬ 
can  Journalists  Association. 

Among  the  specific  recommenda¬ 
tions  by  the  12  Unity  ’94  directors  was 
the  hiring  of  a  consultant  to  quickly 
develop  a  selection  process  to  find  an 
“ethnically  diverse  region”  to  host  Uni¬ 
ty  2000.  In  addition,  the  directors  vot¬ 
ed  to  hold  a  “leadership  conference”  of 
the  four  associations  in  1996  or  1997. 

“The  event  will  include  professional 
development  workshops,  diversity  and 


NEW  YORK  DAILY  News  owner  Mort 
Zuckerman  confirmed  that  he  is  plan¬ 
ning  to  sell  a  Washington,  D.C.,  hotel 
but  strongly  denied  the  New  York  Post's 
suggestion  he  needs  the  money  for  the 
Daily  News. 

“The  Post  story  is,  as  usual,  almost 
entirely  made  up  out  of  whole  cloth,” 
Zuckerman  told  E&P. 

Zuckerman  said  the  Post,  one  of 
three  rival  tabloids,  accurately  reported 
Sept.  14  that  he  planned  to  sell  the  Park 
Hyatt  in  the  nation’s  capital,  hut  that 
profit,  not  need,  was  the  motive. 

“This  is  a  strong  market,  he  said, 
“and  I’m  in  this  business  to  make  mon¬ 
ey.” 

The  Post  account  by  Jonathan  Auer¬ 
bach  said:  “Publishing  executives  said 
Zuckerman  might  need  the  money  for 
the  Daily  News,  where  he  is  spending 
heavily  to  try  and  rejuvenate  the  paper.” 


sensitivity  training  and  would  serve  as 
a  planning  and  strategy  session  for  the 
next  major  Unity  convention,”  the 
board  said  in  a  prepared  statement. 

Unity  ’94  was  by  any  measure  an  un¬ 
qualified  success.  The  joint  convention 
in  Atlanta  from  July  27-31  attracted 
5,750  journalists  of  color,  as  well  as  re¬ 
cruiters,  students  and  academics. 

Unity  ’94  featured  the  largest  ever 
job  fair  aimed  at  minority  journalists. 
It  attracted  celebrated  speakers  —  in¬ 
cluding  a  satellite  talk  by  President 
Clinton  —  and  its  proceedings  were 
widely  reported  in  the  press. 

Unity  ’94  board  of  directors  report¬ 
ed  the  joint  convention  cost  $1.5  mil¬ 
lion,  an  amount  substantially  funded 
by  grants  from  corporations  and  non¬ 
profit  media  institutes. 

The  board’s  own  meeting  at  the 
Poynter  Institute  for  Media  Studies  in 
St.  Petersburg,  Fla.,  was  funded  by  a 
grant  from  the  Ford  Foundation. 

Their  main  conclusion  was  to  keep 
Unity  alive.  “Unity  is  more  than  just  a 
convention,”  said  Paul  DeMain,  acting 
Unity  ’94  president  and  immediate 
past  president  of  NAJA. 


“Totally  false,”  said  Zuckerman,  who 
said  a  new  color  printing  plant  planned 
for  Jersey  City,  N.J.,  was  fully  financed 
and  the  paper  he  bought  from  bank¬ 
ruptcy  nearly  two  years  ago  was  prof¬ 
itable.  Zuckerman  also  faulted  the  Post’s 
$50  million  price  tag  for  the  hotel  as  too 
low  and  said  the  paper  was  wrong  about 
details  of  his  deals  with  newsprint  ven¬ 
dors. 

The  Post  has  reported  that  Zucker¬ 
man  has  been  buying  newsprint  on 
credit  for  two  years,  during  which  he 
paid  only  about  $4  million  in  interest 
and  instead  posted  a  $100  million  letter 
of  credit,  two-thirds  personally  guaran¬ 
teed.  With  the  arrangement  about  to 
expire,  the  Post  said,  the  Daily  News' 
annual  newsprint  costs  will  soar  to 
about  $50  million. 

Zuckerman  declined  to  say  what  was 
wrong  with  the  account. 


Zuckerman  to  Post:  You’re  wrong 
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Portrayal  Of 
Journalists 
In  The  Movies 


by  Bill  Mahon 


THIS  HAS  BEEN  a  banner  year  for 
movies  that  feature  journalists  as  major 
characters  in  their  plots  and  that  trend 
is  heating  up  even  more  as  the  fall  line 
up  of  films  begins  to  appear  in  theaters 
across  the  country. 

The  Paper  and  I  Love  Trouble,  re¬ 
leased  earlier  in  the  year  with  major 
stars  such  as  Michael  Keaton,  Glenn 
Close,  Nick  Nolte  and  Julia  Roberts 
playing  the  part  of  journalists,  offered 
light-hearted  views  of  the  profession 
while  at  the  same  time  showing  re¬ 
porters  righting  some  of  society’s 
wrongs.  An  image  most  journalists  can 
live  with  and  maybe  even  feel  good 
about. 

At  the  other  end  of  the  extreme  is 
Oliver  Stone’s  controversial  new 
movie.  Natural  Born  Killers. 

Killers  includes  in  much  of  its  pub¬ 
licity  posters  and  advertising  the  jour¬ 
nalism-bashing  tag  line:  “The  media 
made  them  heroes.” 

The  movie  is  doing  big  business  at 
the  box  office  —  more  than  $11  mil¬ 
lion  the  first  weekend  in  release  —  and 
it  is  also  generating  a  great  deal  of  at¬ 
tention  in  the  same  media  that  is  a 
critical  target  of  the  film. 

Some  of  the  other  action  you  will 
see  in  movie  theaters  during  the  com¬ 
ing  months  will  also  portray  the  dark 
side  of  the  profession  —  reporters 
chasing  their  own  fame  and  fortune 
with  more  vigor  than  the  search  for 
truth.  Newsroom  based  movies  go  back 
at  least  80  years  when  Thomas  Edison 
produced  a  silent  movie  with  a  reporter 
character.  The  Reform  Candidate. 


Actors  who  portray  journalists  —  Julia  Roberts  and  Clint  Eastwood 


Since  that  time,  however,  more  than  media  that  is  offered  through  the 
1,000  movies  have  been  made  with  re-  movie’s  portrayals  is  played  up  in  the 
porters  as  central  characters  in  their  advertising  to  get  the  movie-going 
plots.  Most  of  them  are  not  along  the  public  interested  in  the  film, 
lines  of  All  the  President’s  Men,  where  A  full  page  advertisement  in  the 
heroic  (and  handsome)  investigative  New  York  Times  on  August  21,  quotes 
reporters  go  after  bad  guys  in  the  U.S.  a  number  of  national  reviewers  in  bold 
government  and  save  the  free  world,  headline  type  proclaiming  that  Natural 
Most  journalism  movies  show  reporters  Born  Killers  is  an  “indictment”  of  the 
with  flaws,  rough  edges,  and  a  disre-  media. 

gard  for  playing  by  the  rules  that  the  Moment  of  Truth:  Caught  in  the 
rest  of  society  lives  by.  Sometimes  the  Crossfire,  a  made  for  television  movie 
rule  breaking  is  for  a  good  cause  —  the  that  recently  aired  on  NBC,  served  up 
search  for  truth.  But  more  often  real  a  “fact-based”  story  of  a  journalist, 
reporters  probably  cringe  at  the  por-  played  by  Dennis  Franz,  who  agrees  to 
trayals  offered  by  actors.  work  undercover  for  the  FBI. 

Natural  Born  Killers  stars  Robert  In  Blankman,  Damon  Wayans  was  a 
Downey,  Jr.,  in  the  role  of  a  tabloid  good  guy  superhero  with  a  bad  tailor 
television  reporter  out  to  get  the  scoop  who,  while  chasing  bad  guys,  was  him- 
on  vicious  killers  Woody  Harrelson  self  chased  by  television  reporter 
and  Juliette  Lewis.  The  criticism  of  the  Robin  Givens. 
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Mahon,  director  of  public  information  at 
Penn  State  University,  wrote  his 
master’s  thesis  on  the  topic  of  how 
reporters  are  portrayed  in  film.  He  is 
currently  working  on  a  book  on  the 
subject. 


Quiz  Show,  which  opened  in  the¬ 
aters  this  week,  is  directed  by  Robert 
Redford  and  starring  Ralph  Fiennes, 
John  Turturro  and  Rob  Morrow,  and 
exposes  a  scam  at  one  of  the  hottest 
television  game  shows  of  the  Golden 
Age,  Twenty-One. 

A  number  of  other  movies  with 
journalists  as  central  characters  are 
scheduled  to  be  released  between  now 
and  the  end  of  the  year,  and  some  ad¬ 
ditional  television  programs  will  use 
newsrooms  as  backdrops  to  their  sto¬ 
ries  this  fall. 

These  movies  range  from  light¬ 
weight  comedies  to  dark  dramas,  and 
they  take  place  at  newspapers,  maga¬ 
zines,  radio  and  television  stations. 
And  if  you  get  tired  of  watching  all  this 
action,  you  might  relax  by  listening  to 
the  sound  track  to  the  movie  I  Love 
Trouble,  where  you  can  find  such  hit 
songs  as  “Everybody  Buys  the  Globe” 
and  “Scoop  Du  jour.” 

Among  the  upcoming  media  movies 
are: 

•  Radioland  Murders  Starring  Brian 
Benben,  Mary  Stuart  Masterson  and 
Ned  Beatty,  this  plot  is  a  comedy  mur¬ 
der,  produced  by  George  Lucas,  that 
evolves  around  the  search  for  a  mur¬ 
derer  who  interrupts  life  at  a  live  radio 
show. 

•  Love  Affair  features  Warren  Beat¬ 
ty  playing  the  part  of  a  TV  sportscast- 
er  who  falls  in  love  with  his  real  life 
wife,  Annette  Bening,  playing  the  part 
of  a  stress-management  consultant. 

•  Johnny  100  Pesos  is  a  Chilean 
dark  comedy  that  finds  humor  in  the 
attention  the  media  give  to  a  failed 
robbery. 

•  Mrs.  Parker  and  the  Vicious  Circle 
features  Matthew  Broderick  as  leg¬ 
endary  newspaperman  Charles 
MacArthur  in  a  look  at  writer  Dorothy 
Parker  and  the  literary  types  who  took 
up  residence  at  the  bar  of  New  York’s 
Algonquin  Hotel  in  the  1920s  and  30s. 

•  Pret-a-Porter  features  another  en¬ 
semble  cast  from  director  Robert  Alt¬ 
man.  The  movie  focuses  on  the  Paris 
fashion  scene  and  the  reporters  and 
photographers  who  cover  it.  Playing 
journalists  are  Julia  Roberts,  Tim  Rob¬ 
bins,  Sally  Kellerman,  Kim  Basinger 
and  Stephen  Rea. 

•  Cobb  This  movie  about  baseball 
legend  Ty  Cobb  (Tommy  Lee  Jones 
plays  the  slugger)  stars  Robert  Wuhl  in 
the  key  role  of  sportswriter  A1  Stump, 
the  man  who  becomes  the  Cobb’s  biog¬ 
rapher. 

•  Speechless  brings  us  Christopher 


Reeve  as  a  network  news  reporter  cov¬ 
ering  a  tough  U.S.  Senate  race.  Geena 
Davis  and  Michael  Keaton  star  as 
speech  writers  for  the  two  opposing 
candidates.  The  Davis-Keaton  roles 
may  conjure  up  images  of  the  cross¬ 
parry  romance  of  James  Carville  and 
Mary  Matalin  that  was  a  backdrop  to 
the  Bush/Clinton  presidential  race. 

•  Dolores  Claiborne  showcases  Jen¬ 
nifer  Jason  Leigh  as  a  New  York  City 
magazine  reporter  in  a  murderous 
Stephen  King  film  starring  Kathy 
Bates. 

And  if  there  is  not  enough  news¬ 
room  action  on  the  big  screen  to  satis¬ 
fy  your  appetite,  we  can  all  look  for¬ 
ward  to  next  year  to  see  how  Clint 
Eastwood  plays  the  part  of  a  National 
Geographic  photographer  in  the  movie 
version  of  the  hit  book.  The  Bridges  of 
Madison  County.  Instead  of  shooting 
criminals  Eastwood  will  be  shooting 


cover  stories  for  one  of  the  nation’s 
most  respected  magazines. 

There  are  other  sources  for  the  pub¬ 
lic  to  watch  in  order  to  see  what  life  is 
like  in  a  newsroom,  or  at  least  Holly¬ 
wood’s  image  of  the  news  business. 
Television  programs,  in  particular  sit¬ 
coms,  bring  reporters  into  America’s 
living  rooms  almost  every  night  of  the 
week. 

What  are  journalists  really  like? 

•  In  Lois  and  Clark:  The  New  Ad' 
ventures  of  Superman,  on  ABC,  jour¬ 
nalists  are  faster  than  a  speeding  bullet 
and  they  are  able  to  leap  tall  buildings, 
etc.,  etc. 

On  the  CBS  show  Dave’s  World 
journalists  work  out  of  their  house,  al¬ 
most  never  go  to  the  office,  the  editor 
comes  to  the  columnist’s  home  and 
even  babysits  the  kids  from  time  to 
time.  Journalists  in  this  television  show 
spend  a  lot  of  time  with  their  families 
and  are  very,  very  funny  people. 

In  Love  and  War,  Jack,  the  newspa¬ 
per  columnist  on  this  CBS  comedy, 
spends  most  of  his  time  out  of  the  of¬ 
fice  attached  to  a  bar  stool  complain¬ 
ing  about  various  aspects  of  the  world 
around  him  and  his  life  in  particular. 


In  the  NBC  hit  comedy  Frazier,  the 
psychiatrist  radio  talk  show  host  does 
not  really  care  too  much  for  most  of 
the  people  who  call  into  his  program 
with  personal  problems.  He  often 
hangs  up  on  them,  particularly  when 
they  are  reaching  out  to  him  for  help. 

In  Northern  Exposure,  aired  on 
CBS,  radio  dee-jay  and  town  gossip 
Chris  is  one  of  the  many  oddball  char¬ 
acters  who  inhabit  an  isolated  Alaskan 
town. 

He  is  also  apparently  the  only  em¬ 
ployee  of  the  radio  station  —  nobody 
else  seems  to  do  any  other  work  at  the 
station,  except  for  an  occasional  per¬ 
son  filling  in  for  Chris  when  he  is  in 
the  middle  of  one  of  his  crises. 

In  Murphy  Brown,  CBS’s  big  hit, 
and  the  current  grand-daddy  of  jour¬ 
nalism  shows  on  television,  you  may 
have  trouble  telling  the  difference  be¬ 
tween  the  actors  acting  like  real  jour¬ 


nalists  and  the  r“al  journalists  acting 
like  actors.  Some  of  the  same  network 
news  people  who  have  interviewed  ac¬ 
tress  Candice  Bergen  have  appeared 
on  the  fictional  show  the  stars  Bergen, 
Murphy  Brown.  Think  of  it:  journalists 
playing  the  part  of  themselves?  Any 
reason  to  think  the  public  might  be  a 
little  confused? 

In  Hearts  Afire,  a  sitcom  starring 
John  Ritter,  the  cast  and  characters 
were  abruptly  moved  from  a  Washing¬ 
ton,  D.C.,  settling  last  year  to  a  small 
town  newspaper  office. 

In  the  latest  television  venture  into 
a  newsroom.  Madman  of  the  People  — 
starring  Dabney  Coleman  as  newspa¬ 
per  columnist  Jack  Bruckner  —  will 
serve  up  yet  another  image  of  journal¬ 
ism. 

Even  the  CBS  hit.  Dr.  Quinn,  Med' 
icine  Woman,  includes  a  recurring 
character  who  is  the  editor  of  the  local 
newspaper. 

So  how  many  real  journalists  leap 
tall  buildings  with  a  single  bound  .  .  .  ? 
How  many  real  journalists  go  under¬ 
cover  for  the  FBI  .  .  .?  How  many  real 
journalists  invite  their  editor  over  to 
babysit  the  kids .  . .  ?  BE^P 


And  if  you  get  tired  of  watching  all  this  action, 
you  might  relax  by  listening  to  the  sound  track  to 
the  movie  I  Love  Trouble,  where  you  can  find  such 
hit  songs  as  “Everybody  Buys  the  Globe”  and 
“Scoop  Du  Jour.” 


EditorfifPublisher  •  October  1,  1994 


19 


Remember 
Your  Roots 

New  Society  of  Professional  Journalists  national  president  says 
newspaper  people  need  to  help  keep  the  organization  vital 


by  Tony  Case 

THE  SOCIETY  OF  Professional  Jour¬ 
nalists  needs  the  support  of  newspaper 
people  who  had  close  ties  to  the  orga¬ 
nization  as  students  or  beginners  in  the 
field,  the  new  SPj  president  urges. 

Onetime  members  who  graduated  to 
such  groups  as  the  American  Society 
of  Newspaper  Editors  and  Newspaper 
Association  of  America  should  remem¬ 
ber  that  “at  some  point  in  time,  SPj 
meant  a  lot  to  them,  and  they  need  to 
keep  it  alive,  vibrant  and  timely,”  Regi¬ 
nald  Stuart,  assistant  news  editor  in 
Knight-Ridder’s  Washington  bureau, 
said  in  an  interview  following  the  SPj 
convention. 

SPj  “is  still  the  only  forum  for  many 
journalists,  and  our  network  is  the  only 
one  they  have  access  to  when  they 
have  problems,”  he  added.  “We’re  there 
when  people  need  us.” 

One  example  of  SPj’s  efforts  on  be¬ 
half  of  journalists  is  its  successful  push, 
along  with  the  Reporters  Committee 
for  Freedom  of  the  Press  and  National 
Security  Archive,  for  the  release  of  the 
independent  counsel’s  final  report  on 
the  Iran-contra  investigation. 

Ruling  on  a  motion  by  the  three 
parties,  the  U.S.  Court  of  Appeals  for 
the  District  of  Columbia  Circuit  found 
it  “in  the  public  interest  that  as  full  a 
disclosure  as  possible  be  made”  (E&P, 
Dec.  11,  p.  45). 

“All  the  newspapers  ran  front-page 
stories,  hut  not  a  single  paper  paid  a 
dime  for  the  litigation  .  .  .  and  we 
haven’t  done  a  lot  of  horn-blowing 
about  that,”  Stuart  said. 

Stuart  takes  the  SPj  reins  as  the 
group  is  recovering  from  past  financial 
and  membership  woes. 

“We’re  going  to  have  a  darn  good 
year,”  he  predicted. 

About  1,000  people  traveled  to 
Nashville  last  month  for  the  annual 
convention,  a  major  moneymaker  for 


“At  some  point  in  time,  SPJ  meant  a  lot 
to  them,  and  they  need  to  keep  it  alive, 
vibrant  and  timely.” 

—  Reginald  Stuart,  assistant  news 
editor  in  Knight-Ridder’s  Washington 
bureau  and  Society  of  Professional 
Journalists  president 


the  association.  Only  700  conferees 
showed  up  last  year  in  Miami. 

Thanks  to  budget  cuts,  fund-raising 
and  rebounding  advertising  at  the 
Quill,  the  SPj  magazine,  the  associa¬ 
tion  reported  a  surplus  of  about 
$100,000  last  fiscal  year.  The  previous 
year,  it  suffered  with  a  deficit  of  over 
$100,000. 

SPj  reported  a  13%  increase  in  rev¬ 
enue  and  5%  decrease  in  expenses  last 
fiscal  year.  The  year  before,  revenues 
were  up  more  than  22%,  but  expenses 
increased  by  nearly  30%. 

“We’re  not  looking  at  how  we’re  go¬ 
ing  to  pay  the  bills  each  month  but  at 
how  we’re  going  to  regain  our  momen¬ 
tum  as  the  preeminent  journalism  or¬ 
ganization,”  Stuart  said.  “It’s  a  tall  or¬ 


der,  but  people  who  know  me  know  I 
work  for  what  I  believe  in.  SPj  is  well 
worth  that  $62  1  put  in  the  hopper 
every  year.” 

Maintaining  membership  is  key  to 
any  association’s  solvency,  and  SPj’s 
figure  of  13,500  is  holding  steady  after 
having  faltered  in  past  years.  Although 
student  membership  dropped  by  about 
100  last  year,  200  were  added  to  the 
professional  roster. 

Attracting  and  retaining  members 
continues  to  be  a  challenge  for  SPj,  as 
more  specialized  groups  —  for  exam¬ 
ple,  minority  journalists’  associations 
and  organizations  of  reporters  covering 
specific  areas,  such  as  sports,  business, 
religion  and  the  environment  —  work 
to  build  their  memberships. 

Some  SPj  members  have  resigned, 
Stuart  revealed,  because  they  believed 
the  association  was  becoming  too  po¬ 
litically  correct  and  “on  a  maddening 
trail  to  diversity.” 

The  new  president  said  these  indi¬ 
viduals  should  “understand  there  is 
room  under  this  tent  for  a  lot  of  voices, 
and  if  we  adjust  the  organization,  we 
will  be  stronger  and  more  relevant.” 

Stuart,  the  first  black  president  of 
the  85 -year-old  organization  formerly 
known  as  Sigma  Delta  Chi,  would  like 
to  diffuse  the  myth  that  SPj  is  a  white 
male  club. 

“This  group  isn’t  any  less  diverse 
than  many  others.  In  some  cases,  we’re 
more  diverse,”  he  said.  “We  have  more 
women,  more  minorities,  and  many  of 
them  hold  offices.” 

The  national  convention  marked  a 
homecoming  not  only  for  Stuart,  who 
was  born  and  raised  in  Nashville,  went 
to  Tennessee  State  University  and  got 
his  first  newspaper  job  at  the  Nashville 
Tennessean,  but  for  former  SPj  leaders. 

Five  of  the  last  10  SPj  national  pres¬ 
idents  have  had  ties  to  the  Volunteer 
State,  in  fact. 

Stuart  succeeds  Paul  McMasters, 
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who  is  executive  director  of  the  Free¬ 
dom  Forum  First  Amendment  Center 
at  Vanderbilt  University.  Other  past 
presidents  include  Frank  Gibson,  re¬ 
gional  government  and  politics  editor 
at  the  Tennessean;  Tennessean  editor 
Frank  Sutherland,  and  Knoxville 
NeivS'Sentinel  assistant  managing  edi¬ 
tor  Georgiana  Vines. 

McMasters  visited  SPJ  chapters  in 
all  50  states  while  he  was  president  — 
a  la  A1  Neuharth,  chairman  of  the 
Freedom  Forum  foundation  in  Arling¬ 
ton,  Va.,  who  traveled  around  the 
country  in  the  1980s  to  promote  his 
baby,  USA  Today. 

McMasters  said  he  found  on  his  tour 
“a  small  but  firmly  committed  core  of 
journalists,  educators  and  students  out 
there  who  are  working  hard  to  secure  a 
bright  future  for  this  profession.” 

“I’m  not  going  to  go  to  all  50  states, 
but  I’ll  probably  call  all  50,”  Stuart 
joked,  adding  his  short-term  travel 
plans  have  him  visiting  chapters  in 
about  a  dozen  states  during  October 
and  November. 

Stuart  aims  during  his  presidency  to 


news  reporting,”  he  said.  “If  we  exercise  not  our  job  to  win  a  popularity  contest, 
real  restraint  and  realize  our  job  is  re-  but  we  have  to  be  respected,”  he  said, 
porting  the  facts  as  much  as  we  can  “Now  I’m  not  so  sure  people  respect  us 
and  sift  through  the  rumor  and  innu-  because  we  jazz  up  the  news  so  much.” 
endo  ...  it  will  help  clean  up  matters  a  He  continued,  “Let’s  be  real.  People 
lot.”  do  like  the  tantalizing  and  the  sizzling 

When  asked  why  he  thought  these  ...  so  we’re  sort  of  dealing  with  pan¬ 
tabloid-style  stories  get  so  much  ink  dering  to  what  we  know  people  will 
and  airtime,  Stuart  responded,  “Look  soak  up. 

at  the  ratings.  The  public  is  driving  it.”  “But  1  don’t  think  that’s  our  journal- 
The  populace  may  be  entertained,  istic  calling,  to  pander.  Our  journalis- 
but  the  editor  fears  it  will  come  to  lose  tic  calling  is  to  gather  the  facts  and 
its  trust  in  news  organizations.  present  them  so  the  public  can  deter- 

“The  media  have  a  low  rating.  It’s  mine  what  the  truth  is.”  BE^P 


All  the  newspapers 
ran  front-page  stories, 
but  not  a  single  paper 
paid  a  dime  for  the 
litigation  .  .  .  and  we 
haven’t  done  a  lot  of 
horn-blowing  about 
that,”  Stuart  said. 


—Dr.  Mimi  Silbert,  founder  of  Delancey  Street, 

San  Francisco’s  center  for  criminal  rehabilitation. 

Excerpted  from  Parade. 

Editorial  that  provokes,  informs,  entertains  and  most  importantly, 
involves  the  reader.  Writers  who  are  prominent  authors,  journalists 
and  public  figures— everyone  from  James  Michener  to  Kurt  Vonnegut, 
Carl  Sagan  to  David  Halberstam,  as  well  as  our  past  five  Presidents. 
For  50  years.  Parade  has  stood  for  a  tradition  of  quality  journalism. 

It  hasn’t  gone  unnoticed. 

Every  Sunday,  America  sits  down  with  Parade.  Because  the 
issues,  the  concerns  and  the  personalities  that  interest  all  of  us  at  that 
particular  moment  in  time  come  to  life  in  the  pages  of  Parade. 


ensure  brj  stays  on  a  course  or  rinan- 
cial  recovery  while  promoting  the 
highest  professional  standards.  He  is 
clearly  excited  about  the  association’s 
new  professional  development  pro¬ 
gram,  consisting  of  13  libel  seminars, 
writing  workshops  and  management 
conferences  to  be  held  throughout  the 
country  in  the  coming  year. 

As  head  of  the  self-described 
“largest  and  most  broad-based  mem¬ 
bership  organization  for  journalists  in 
the  world,”  Stuart  has  definitive, 
scathing  criticism  for  the  media’s  in¬ 
creasing  fascination  with  the  sensa¬ 
tional  —  the  Tonya  Hardings  and  O.j. 
Simpsons  who  have  dominated  the 
news  pages  and  airwaves. 

“At  the  convention,  I  challenged 
people  to  go  back  to  their  newsrooms 
and  put  their  conscience  back  in  their 
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PARADE 


Every  Sunday,  it  involves  81,000,000  readers. 


(0  1994  Parade  Publications.  Inc 


'Newspeople  in  the  News 


Compiled  by  Ian  E.  Anderson 


Kathleen  Neilson 


Laurie  Salmo 


John  Palumbo 


Robert  Moyer 


Kathleen  Neilsen,  formerly  with 
FMC,  an  international  manufacturing 
firm,  has  been  named  vice  president  of 
human  resources  at  Philadelphia 
Newspapers  Inc. 

Laurie  Salme,  major  accounts  man' 
ager  for  Suburban  Newspapers  of 
Greater  St.  Louis  Inc.,  has  been  pro¬ 
moted  to  general  manager  of  18  West 


New  York  State  _ 
Bar  Association 

NYSBA. 

1994 

John  Peter  Zenger 
Media  Awards  Competition 

(Formerly  NYSBA  Media  Awards) 

The  competition  recognizes 
journalistic  excellence  in 
reporting  on  the  law  and  the 
legal  system. 

Categories  include  newspapers, 
magazines,  radio,  television, 
commentary  and  editorial  cartoons. 

Material  published  or  broadcast 
in  New  York  State  from  Nov¬ 
ember  1, 1993  through  October 
31, 1994  is  eligible  for  entry. 

For  further  information  or  an 
entry  form  contact  Terry  Scheid, 
Media  Awards  Coordinator,  at 
(518)  487-5537. 

Deadline:  entries  must  be 
postmarked  by 
November  1, 1994 


County,  South  St.  Louis  and  Jefferson 
County  Journals.  The  group  is  owned 
by  Journal  Register  Co.,  Trenton,  N.J. 

John  Palumbo,  director  of  promo¬ 
tion  and  community  affairs  at  the 
Providence  JournaLBulletin,  has  been 
appointed  director  of  marketing  com¬ 
munications. 

Slava  Waavar,  circulation  director 
at  the  San  Jose  Mercury  News,  has 
been  named  classified  advertising  di¬ 
rector. 

Rabart  Mayar,  vice  president  of  op¬ 
eration  at  the  Chicago  Daily  South' 
town,  has  been  promoted  to  assistant 
to  the  publisher. 

Garold  Smith,  business  manager, 
was  named  vice  president  of  opera¬ 
tions. 

Gaorga  Volala,  controller,  as¬ 
sumes  additional  responsibilities  and 
joins  the  company’s  executive  group. 

Michaal  Kana,  market  development 
director  at  the  Poughkeepsie  (N.Y.) 
Journal,  has  been  named  vice  president 
for  marketing  and  development  at 
Gannett  Suburban  Newspapers. 

JyrI  Ann  Jamas,  counsel  to  the 
ARCO  Chemical  Co.,  has  been  ap¬ 
pointed  vice  president  of  human  re¬ 
sources  and  general  counsel  at  the 
Akron  (Ohio)  Beacon  Journal. 

Slava  Hlllan,  press  secretary  for  out¬ 
going  Sen.  John  Danforth,  has  been 
named  managing  editor  at  the  Lebanon 
(Mo.)  Daily  Record. 

Chrlslaphar  Blaka,  a  former  Con¬ 
necticut  State  Capitol  reporter  at  the 


Bridgeport  Post,  has  been  appointed 
press  secretary  for  Eunice  S.  Groark, 
the  Connecticut  Party’s  nominee  for 
governor. 

David  Jamasan,  circulation  manag¬ 
er  at  the  Enterprise  Publishing  Co., 
Brockton,  Mass.,  has  been  promoted  to 
circulation  director. 

Scan  Murdach,  regional  sales  and 
service  manager,  was  named  circula¬ 
tion  manager 

Ed  Gruwall,  advertising  and  new 
ventures  director  at  the  Bradenton 
(Fla.)  Herald,  has  been  appointed  cir¬ 
culation  and  marketing  director  at  the 
paper. 

Bruca  Faulmann,  advertising  sales 
director,  was  named  advertising  direc¬ 
tor. 

Maya  Edwards,  an  outside  adver¬ 
tising  sales  manager,  ^vas  appointed  re¬ 
tail  advertising  manager. 

Jaan  O'Hara,  who  also  is  an  out¬ 
side  advertising  sales  manager  at  the 
Herald,  becomes  classified  advertising 
manager. 

Jahn  DIgnam,  general  manager  in 
the  Worcester,  Mass.,  Telegram  & 
Gazette’s  South  Zone,  has  been  named 
manager  and  local  news  editor  for  the 
North  Zone. 

Mark  Ellis,  editor  in  the  North 
Zone,  was  appointed  Wachusett  edi¬ 
tor/reporter. 

Rainhald  "Ron"  Walfman, 

North  Zone  and  Montachusett  Tele¬ 
gram  &  Gazette  general  manager,  was 
named  the  paper’s  Zone  sales  division 
manager. 

Sharon  Goars  was  appointed 
South  County  sales  manager/sales  rep¬ 
resentative. 
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Cartoonist  opposes 
sales  tax  on 
his  royalties 


by  M.L.  Stein 

WHAT  BEGAN  AS  an  apparent  com¬ 
puter  error  by  a  state  tax  collector  has 
turned  into  a  major  First  Amendment 
battle  by  a  San  Francisco  cartoonist 
opposing  a  sales  tax  on  his  royalties. 

In  taking  on  the  California  State 
Board  of  Equalization,  nationally 
known  comic  artist  Paul  Mavrides  has 
garnered  the  support  of  the  American 
Civil  Liberties  Union  and  a  score  of 
well-known  cartoonists  and  illustra¬ 
tors,  including  Pulitzer  Prize-winner 


Paul  Conrad  of  the  Los  Angeles  Times; 
Matt  Groening,  creator  of  the  Simp¬ 
sons;  Art  Spiegelman,  a  Pulitzer  Prize 
winner  for  Maus;  and  Stan  Lee  of  Mar¬ 
vel  Comics. 

The  dispute  goes  back  to  1990,  when 
Mavrides  was  assessed  a  sales  tax  of 
$1,036  on  his  royalties  for  that  year. 

Mavrides’  cartoons  and  comic  strips 
have  appeared  in  the  New  York  City 
weekly  Village  Voice,  New  Yorker  mag¬ 
azine,  Whole  Earth  Review,  San  Fran¬ 
cisco  Chronicle  and  Mondo  2000. 

He  has  authored  or  co-authored 
books  and  his  drawings  have  been 
shown  in  New  York,  Paris,  Los  Angeles 
and  San  Diego.  Last  year  he  was  fea¬ 
tured  as  an  “American  Original”  on 
ABC’s  Nightline  and  one  of  his  docu¬ 
mentaries  won  a  Gold  Plaque  Award  at 


the  1988  Chicago  International  Film 
Festival. 

The  cartoonist  has  paid  the  sales  tax 
pending  his  appeal  but  asserts  the  case 
is  not  about  money  but  about  freedom 
of  expression,  not  only  for  him  but  car¬ 
toonists,  newspapers  and  newspaper 
syndicates  and  book  publishers 
throughout  the  United  States. 

Mavrides  said  his  troubles  began 
when  the  BOE  erred  in  computing  his 
claimed  exemption  on  1990  royalty  in¬ 
come  as  $94,000  when  it  was  actually 
only  $14,000. 


The  state,  he  continued,  eventually 
corrected  the  mistake  but  he  believes 
the  incident  drew  attention  to  him  and 
led  to  an  audit. 

BOE  chairman  Brad  Sherman  did 
not  refute  this  scenario,  saying,  “Some¬ 
times  the  return  that  accidentally 
drops  on  the  floor  is  the  one  audited.” 

The  BOE  takes  the  position  that 
Mavrides  is  a  commercial  artist,  who  is 
subject  to  a  sales  tax  on  his  earnings 
and  is  not  protected  by  the  First 
Amendment. 

Cartoon  art  is  similar  to  commercial 
art,”  he  added.  “Artists  are  taxed,  au¬ 
thors  are  not.” 

However,  Sherman  conceded  that 
cartoons  and  comic  strips  fall  into  a 
grey  area  under  BOE  regulations. 

The  California  sales  tax,  which 


seeks  to  raise  $18  billion  a  year,  “is  fun¬ 
damentally  a  primitive  tax,”  the  chair¬ 
man  stated.  “It  was  not  designed  for  an 
information  age  and  turns  on  distinc¬ 
tions  that,  in  fairness,  are  hard  to  dis¬ 
tinguish.  One  can  argue  that  the  law 
discriminates.” 

But  discriminate  or  not,  the  BOE  is 
standing  by  its  tax  on  Mavrides  until 
his  appeal  is  heard  late  this  fall  or  early 
next  year  by  the  BOE’s  appeals  review 
section. 

If  the  appeal  fails,  said  Mavrides’ 
lawyer,  Sanford  Presant,  a  further  ap¬ 
peal  will  be  filed  with  the  entire  Board 
of  Equalization. 

“If  that  fails,  the  case  will  hit  the 
courts,”  Presant  said  in  an  interview. 
“Paul  Mavrides  is  not  someone  who 
would  take  this  lying  down.  A  very  sig¬ 
nificant  First  Amendment  issue  is  be¬ 
ing  raised  but  I  expect  that  the  review 
board  will  realize  that  it  is  foolish  to  at¬ 
tempt  to  draw  a  distinction  between  a 
story  told  with  words  and  one  told 


(See  Tax  on  page  37) 
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He  noted  that  there  are  at  least  five  comic  book 
publishers  in  California^  two  major  newspaper 
syndicates  and  dozens  of  children’s  book 
publishers  who  would,  if  he  loses,  be  subject 
to  a  second  sales  tax  for  the  cartoons  and 
illustrated  stories  they  publish. 
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ScRipps  Howard 
Foundation 
Helps  Students 
Make  Career  Dreams 
Come  True 


American  University  Stella  Chavez,  Tanya  Hickson,  Christi  Newstrom  Appalachian  State  University  Crispin  Boyer, 
David  Campbell  Arizona  State  University  Christina  Bailey,  R.  Shaun  Rachau  Art  Center  College  of  Design  Cheryl 
Himmelstein  Ashland  University  Kevin  Strehle  Auburn  University  Rachel  Hardee,  Lady  Hereford  Austin  Peay  State 
University  Lame  Rogers  Ball  State  University  Jem\ier  George,  Jeffrey  Morrison,  Nicole  Szymanski  Baylor  University 
Jennifer  Meehan  Biola  University  Denise  Jones  Boston  University  Jill  Delamater,  Mary  Gannon,  Amyjean  Gorsline 
Bowling  Green  State  University  Leah  Barnum  Buena  Vista  College  Barbara  Booton,  Edward  Gallagher  Butler 
University  Amy  Schmitz  California  Polytechnic  State  University  SWas  Lyons  California  State  University/Long  Beach 
Heather  Bass,  Suzan  Schill  California  State  University/Sacramento  Rachel  Leibrock  Case  Western  University 
Douglas  Finefrock  Chapman  University  Tarita  Whittingham  Christ  College  Sarah  Bogue  City  College  of  New  York 
Annan  Boodram  City  University  of  New  York  Silas  Kelly  Clemson  University  Rafer  Roberts  Colorado  Christian 
University  Kristi  Corcoran  Columbia  College  Diana  Lopez  Columbia  University  Leslie  Chang  Tonya  Cook,  Frank 
Houston,  Sean  Lyons,  Tricia  Nelson,  Lynn  Paquin,  Smita 
Paul,  Ruth  Schubert  Cornell  College  Lia  Schultz  Cornell 
University  Dawn  Bailey,  Isabel  Chang  Drake  University 
Kristiane  Keller  Drury  College  Daniel  Arnrup  Eastern 
Illinois  University  Joni  Lamb,  Christopher  Sundheim 
Eton  College  Andrea  Schmidt  Emerson  College  Michael 
Clevenger,  David  DeVita,  Veronica  Hedman,  Stacy  Powell 
Florida  Int’l  University  Melissa  Ruggieri  George 
Washington  University  Tern  Barnes,  Seth  Kaplan 
Gonzaga  University  Colleen  Kaleda  Hampton 
University  Bethany  McClam,  Cori  Murray  Harvard 
University  Eliezer  Kaunfer,  Deborah  Snyder,  Mary 
Lawless  Hastings  College  Jennifer  McDonald 
Henderson  State  University  Karen  Stephens  Hofstra 
University  Joyce  Brewer,  Robert  Rushing  Hood  College 
Melanie  Rogers  Howard  University  Portia  Bruner, 

Derricke  Dennis,  Shonda  Huery,  Natalie  McNeal,  Waltrina 
Middleton,  Shelly  Pearso  Hunter  College  Mohamad 
Bazzi  Illinois  State  University  Joel  Hayes  Indiana 
University  M\chae\  Beaty',  Cindy  Brown,  Kathleen  Hustad, 

Amanda  Kaiser,  Yvette  Kolb,  Rosie  Piga,  Joseph  Vince, 

Linda  Yung  Iowa  State  University  Jennifer  Palmer, 

Theresa  Wilson  Ithaca  College  Christopher  Lewis  John 
Carroll  University  Lynn  Sabol  Kansas  State  University 
Trina  Holmes,  Renee  Martin,  Kelly  Persinger  Kent  State 
University  Brian  Albright,  Douglas  Bennett,  John  Dipko, 

Chelsea  Miller,  Sasha  Pettry,  Julie  Ralston,  Denise  Scott, 

Angelica  Semler,  Neil  Semple,  Kelly  Shaw,  Jason  Skoda, 

Stephanie  Storm,  Joseph  Thomas  King’s  College 
Margaret  Murphy  Langston  University  Yolanda  Arnold 
Lewis  &  Clark  College  Brett  Beach  Lock  Haven 
University  Susan  Heintzelman  London  School  of 
Economics  Jilj  Barshay  Louisiana  State  University 
Stephen  Moran  Loyola  College  Paul  McNeeley  Loyola 
University  G\ome  Jourdan  Marquette  University  D\anna 
Bisswurm,  John  Drake,  Grant  Grabowski,  Catherine 
Peloquin,  Saleema  Syed  Marshall  University  Alyson 
Walls  Mercer  University  Stephanie  Bonner  Mesa  State 
College  John  Shaffer  Miami  University  Shannon  Patton, 

Sarah  Turk  Michigan  State  University  Joel  Engardio, 

Dovey  Richter,  Angela  Smith,  Barbara  Greenspan 
Morningside  College  Shiloh  Woolman  Multnomah  Bible  College  Heather  Wisler  Murray  State  University  Christopher 
Lawrence  New  York  Inst  of  Technology  blames  Green  New  York  University  Matthew  Davis,  Karen  de  Seve,  Tak  Hui, 
Cara  Matthews,  Sophana  Meach  Northeastern  University  Amy  Sill  Northern  Arizona  University  Corrina  Edelstein, 
Jenifer  Ragland  Northern  Illinois  University  Gerardo  Peralta,  Northern  Kentucky  University  David  Farrell,  Shannon  Roll 
Northwestern  State  University  of  Louisiana  Emma  Baldwin  Northwestern  University  Andrew  Baak,  Boaz  Herzog, 
Sean  Jensen,  Eunmee  Kim,  Sarah  Meisch,  Michael  Schneider,  April  Shapiro,  Michael  Solita,  Christopher  Tisch,  Anand 
Vaishnav,  Deena  Waisberg,  James  White,  Brooke  Wurr*,  Kelly  Yan  Oakwood  College  Michelle  Ruff  Ohio  State 
University  Joel  Campbell,  Renee  Shell,  Gail  Smith  Ohio  University  Debashis  Aikat,  Peter  Chouteau,  Valerie 
Christopher,  Margaret  Dillon,  Alfonso  Huckleberry,  Candice  Johnson,  Stacey  King,  Sean  McLaughlin,  Elizabeth  McPhail, 


Tlu‘Scn|)ps  Howard  l•olllKlali()ll  Si  holarship  Program 
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t‘\a'lk‘iia'  in  journalism. 
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Susan  Murphy,  Jacqueline  Nash,  Amy  Potts,  Jennifer  Reilly,  Darrell  Richter,  Ashley  Rogers,  Ben  Rosenfield,  Aundrea 
Waller,  Aaron  Wolfe  Otterbein  College  Erica  Morton  Pacific  Lutheran  University  Victoria  Schauer  Penn  State 
University  Jason  Alt,  Paula  Shaki  Point  Park  College  Judy  Chestnutt  Purdue  University  Patricia-Anne  Tom  RadcUffe 
College  Margaret  Isa  Ramapo  College  Yaakov  Steinhart  Regent  University  Angela  McKinney  Roosevelt  University 
Wendy  Prenskas  Rutgers  University  Sanghamitra  Kalita  San  Diego  State  University  Beth  Boyer  San  Francisco  State 
University  Courtney  Macavinta,  David  Pendery  San  Jose  State  University  Kristen  Simoes  Santa  Monica  College 
Cristina  Counts  Savannah  College  Sarah  Traylor  Seattle  Pacific  University  Aaron  Spooner  Simmons  College  Laurel 
Moffat  Southwestern  College  Christian  Lutz  Spelman  College  Kari  McGriff,  Danielle  Whitworth  Spring  Hill  College 
Kristina  Slocum  St.  Bonaventure  University  Bridget  Bulger  St.  Cloud  State  University  Nancy  Coughlin,  Janice 
Huebsch  Stanford  University  Ariana  Garfinkel,  Judith  Kelley  State  University  of  New  York/Stonybrook  Janie  Welker 
Syracuse  University  Mark  Dolan,  James  Michalowski,  Catherine  Skrzypinski,  Peter  Smolowitz,  Michele  Snipe,  Chandra 

West  Temple  University  Jacob  Adelman  Texas  A  &  M 
University  Michael  Wasson  Texas  Christian  University 


Tho  Scripps  Howard  Koiindalion  l.ightlioiist* 
Scholarship  is  helping  Aiihiirn  l.nhcrsity  junior 
('.oiirincy  Hardee  prepare  tor  a  career  in  inlernalion- 
al  prim  news.  As  ihis  year's  recipient  of  the  two-year 
award,  (ionrtney  will  receive  S'.SOO  annually  for  her 
junior  and  senior  years. 

Lotirtney  was  selected  from  atnong  regtilar  scholarshi|) 
candidates  as  the  most  outstanding  journalism  sttident 
entering  the  junior  year  of  imdergradtiate  sttidy.  Cottrtney 
carries  a  t.O  grade  a\erage  at  Aiihiirn  I'nixersity.  where 
she  has  distinguished  herself  as  a  leader  and  a  journalist. 

A  nathe  of  .Vlonroe\ille,  Ala..  Lotirtney  grew  ii|)  in  a  hotise 


Jodi  Wetuski  Texas  Tech  University  Alberto  Avendano- 
Prieto  The  American  University  Grace  Bassey,  Heather 
Bruce,  LisI  Liang  Trenton  State  College  Janice  Frey 
Tulsa  University  Scott  Dannemiller  University  of  Akron 
Shebbi  Smart  University  of  Alabama  Jennifer  Boykin, 
Jeri  Nazary  University  of  Alaska  Destyne  Erickson 
University  of  Arizona  Casey  Cuny  University  of 
Callfornla/Berkeley  Clea  Benson,  Deborah  Clark,  Karen 
D’Souza,  Andrea  Hamilton,  Sarah  Klein,  Christina  Koenig, 
Gavin  McCormick,  Kimberly  Moy,  Sheila  Muto,  John 
Myers,  Rachael  Myrow,  Robert  Quist,  Sarah  Smith 
University  of  Callfornla/Los  Angeles  Huong  Luu 
University  of > Calif ornla/DavIs  Lindsay  Simmons 
University  of  Cincinnati  Lisa  Engle  University  of 
Dayton  Elizabeth  Magnuson  University  of  Florida  Meri 
Christensen,  Kenneth  Walters  University  of  Georgia 
Mark  Bullock,  Andrew  Peters,  Lori  Wiechman  University 
of  Houston  Jaime  Burciaga  University  of  Illinois  Badia 
Ahad,  Kenneth,  Fosnot  University  of  Iowa  Samuel 
Harper  University  of  Kansas  Suzanne  Bopp,  Jodie 
Chester,  Sara  Hupp,  Jennifer  McCullough  University  of 
Maryland  Homeyra  Mokhtarzada,  Hulda  Romero 
University  of  Memphis  Donna  Ogle,  Raina  Weinberg 
University  of  Michigan  Nicholas  Cotsonika,  Brett  Forrest 
University  of  Mississippi  Kendra  Roberts  University  of 
Missouri  Jeffery  Archer,  Nanci  Averett,  Benjamin  Bailey, 
Amanda  Barker,  Brian  Beffort,  Gwendolyn  Carleton, 
Caron  Carlson,  Brandon  Ferguson,  Karen  Hsu,  Sewon 
Kim,  Sonya  Kullmann,  Alexandra  Marz,  Hannah  Mende, 
Nancy  Rudzinski,  Christopher  Schwake,  Natalya 
Shulyakovskaya,  Naomi  Smith,  Nicole  Smith,  Norn  Twala, 
Ryan  Warner,  Nzong  Xiong  University  of  Montana 
William  Heisel  University  of  Nebraska  Mark  Blackwell 
Michael  Lewis  University  of  Nevada/Las  Vegas  Marie 
Hansen  University  of  Nevada/Reno  Lisa  Ferguson, 
Jason  McCargar  University  of  New  Mexico  Raymond 
Mares,  Denise  Williams  University  of  North  Carolina 
Catherine  Acree,  Angelique  Bartlett,  Barry  Berman,  Elena 
Berton,  Erica  Beshears,  Karen  Kemp,  Julie  Thompson 
University  of  Oklahoma  Nicole  Koch,  Carrie  Netherton  University  of  Oregon  Amy  Columbo,  Joel  Hood  University  of 
South  Carolina  Clifton  Chestnut  University  of  South  Dakota  Li  Ma  University  of  Southern  California  Emily  Lau 
University  of  Tennessee  Stephynie  Chapman,  David  Ozmun  University  of  Texas  Stephanie  Griest,  Katina  Johnson, 
Danylle  Salinas  University  of  Washington  John  Neustadt  University  of  Wisconsin  Tara  Borck,  Holly  Wehmeyer, 
Kathleen  Culver,  Britt  Kinder  Union  College  William  Carr  Ursinus  College  Michael  Brennan  Utah  State  University 
Ronnell  Jones  Valparaiso  University  Amy  Flesch  Virginia  Wesleyan  College  Holly  Wester  Western  Kentucky 
University  Eric  Cooper,  Matthew  Tungate  Western  Michigan  University  Susanna  Lankheet  Western  Washington 
University  Mara  Applebaum  Whitworth  College  Rebecca  Jensen  Wichita  State  University  Roslyn  Hutchinson  Xavier 
University  Soven  Baker,  Dameon  Alexander  Yale  University  Kathleen  Murphy 


papers,  maga- 
Slie  began  keep- 
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filled  with  news- 
/ines  and  hooks, 
ing  a  daily 
she  was  10  and 
write  fiist  for  her 
newspaper,  later 
newspaper  and 
Anhnrn's  campus  correspondent  for  a  daily  new  spaper. 
.She  hoires  these  experiences  phis  tlnency  in  Japanese  will 
lead  to  the  career  of  her  dreams. 

This  is  the  second  year  for  the  Lighthouse  Scholarship 
,\ward.  La.st  ye.ir.  Portia  Ifrimer.  a  Deiner  nathe  attending 
Howard  ^ni\ersit^.  recehed  the  award. 


Ownership  Changes 


The  executor  for  the  estate  of  Mrs. 
Stuart  James  Grant  has  agreed  to  sell 
the  daily  Danville  Register  &  Bee 

in  Virginia  to  an  employee  group  and  a 
weekly  newspaper  publisher. 

The  transaction  gives  employees  less 
control  than  a  preliminary  transaction 
or  the  vision  outlined  in  the  will  of 
Grant,  who  owned  the  paper  from  1937 
until  her  death  in  1990. 

Charles  Majors,  president  and  CEO 
of  American  National  Bank  &  Trust 
Co.,  the  executor  of  the  Grant  estate, 
said  the  bank  agreed  to  sell  the  news¬ 
paper’s  stock  to  an  employee  stock 
ownership  plan  and  to  Charles  “Zan” 
Womack,  who  owns  11  area  weeklies. 

At  least  60%  of  the  stock  would  go 
to  the  ESOP,  and  Womac  would  own 
the  rest.  Majors  said.  Employees  would 
collect  stock  as  retirement  benefits. 

Majors  expected  Lawson  Grant, 
Mrs.  Grant’s  son,  to  remain  as  presi¬ 
dent  and  publisher  of  the  newspaper. 

Bank  officials  rejected  the  ESOP’s 
earlier  offer  to  buy  100%  of  Register 
Publishing  Co.  stock  using  borrowed 
money. 

“We  are  very  disappointed  that 
mother’s  wishes  will  not  be  fulfilled  by 
allowing  the  employees  to  own  100% 
of  the  company,”  Lawson  Grant  said.  “1 
personally  believe  that  a  number  of 
mother’s  wishes  have  not  been  fulfilled 
by  the  way  the  estate  has  been  han¬ 
dled.” 

Majors  said  the  final  transaction 
“met  the  wishes  of  Mrs.  Grant  to  look 
after  the  employees  of  the  Register  & 
Bee.”  He  said  an  earlier  agreement,  ne¬ 
gotiated  by  Grant  and  announced  in 
the  paper  July  20,  for  the  ESOP  to  buy 
the  company  outright  was  “prelimi¬ 
nary”  and  would  have  stood  but  for  a 
better  offer.  The  deal  involving  Wom¬ 
ack  is  better.  Major  said,  because  it 
calls  for  Womack  to  contribute  equity 
and  for  the  ESOP  to  borrow  “a  lot  less 
money  than  it  had  to  otherwise.” 

Located  along  the  North  Carolina 
border,  the  R&B,  established  in  1848, 
has  morning  circulation  of  24,000  dai¬ 
ly,  27,000  Sunday. 

Womack,  who  lives  in  Danville,  pub¬ 
lishes  the  Star-Tribune  in  nearby 
Chatham  and  10  other  paid  weeklies, 
some  of  which  compete  with  the  R&B. 

Womack  told  E&P  his  stake  in  the 
R&B  would  pose  no  conflict  of  interest 
for  him  because  the  daily  and  the 
weeklies  would  remain  separate. 


He  declined  to  discuss  the  agree¬ 
ment  further,  saying  details  were  still 
being  worked  out,  and  the  deal  would 
not  close  until  perhaps  December. 

Majors  declined  to  discuss  the  case, 
and  Lawson  Grant  did  not  return 
phone  calls.  —  AP,  staff  reports 

Republic  Newspapers  Inc.  has  bought 
the  Cleveland  Times,  Shelby,  N.C. 

The  54-year-old  weekly  was  ac¬ 
quired  Sept.  10  for  an  undisclosed 
price  from  John  Henry  Moss,  who 
owned  it  since  1990  and  was  mayor  of 
Kings  Mountain,  N.C.,  for  22  years. 
Since  September  1993,  the  paper  has 
been  operated  under  lease  by  Garland 
Atkins.  Moss  was  represented  by  Joe  B. 
Alala  Jr.,  a  Gastonia  lawyer. 

With  the  sale  the  paper  moved  to 
205  S.  Washington  St.  in  uptown  Shel¬ 
by. 

Bob  Rop  was  named  publisher  of  the 
Times.  He  also  oversees  the  Kings 
Mountain  Herald  and  four  other  Re¬ 
public  weeklies  in  Gaston  and  Cleve¬ 
land  counties  plus  the  Gaston  Area 
Shopper. 

The  Times  will  offer  advertising  in 
combination  with  Republic’s  other  pa¬ 
pers. 

“We’ll  provide  all  local  news,”  Rop 
said.  “The  philosophy  that  we  will  fol¬ 
low  here,  like  the  other  papers  in  Re¬ 
public’s  fold,  is  that  the  paper  belongs 
to  the  people  of  the  community.  We 
will  be  responsive  to  the  needs  of  the 
readers  and  the  advertisers.” 

Named  editor  was  John  McNamara, 
who  graduated  South  Alabama  Uni¬ 
versity  in  1990  and  was  news  editor  of 
the  Watauga/Avery  edition  of  the 
Mountain  Times,  Boone,  N.C. 

In  addition  to  its  North  Carolina 
papers.  Republic,  based  in  Farragut, 
Tenn.,  owns  seven  weeklies  in  Florida, 
Texas,  Kentucky  and  Tennessee. 

Morris  Communications  Corp.  has 
sold  the  Hartwell  Sun  and  Print¬ 
ing  Co.,  Elborton  Star  and  Royston 
Nows  Loader  to  Atlanta-based 
Southern  Publishing  Co.  of  Atlanta. 

The  sale  was  announced  Sept.  9  but 
terms  were  not  disclosed.  Southern  is 
the  managing  partner  of  Southern 
Crescent  Newspapers  LP.,  publisher  of 
several  Georgia  papers,  including  the 
daily  Clayton  News/Daily  of  Jones¬ 


boro,  the  biweekly  Henry  Herald  in 
McDonough,  six  weeklies  and  two 
monthlies.  Southern’s  principal  share¬ 
holders  are  Atlanta  real  estate  develop¬ 
er  Thomas  Cousins  and  longtime 
Georgia  newspaper  publisher  Neely 
Young. 

The  sale  follows  Morris’  agreement 
to  acquire  Stauffer  Communications  in 
a  deal  that  would  add  20  dailies  to 
Morris’  12  and  move  it  from  the  na¬ 
tion’s  24th  largest  newspaper  company 
to  the  17th. 

Young,  a  former  Georgia  Press  Asso¬ 
ciation  president,  said  he  planned  to 
uphold  the  Morris  tradition  of  publish¬ 
ing  quality  community  papers.  He 
named  Hartwell  native  Peggy  Vickery 
as  publisher  of  the  Hartwell  Sun  and 
Royston  News  Leader.  Jim  Rainy  of 
Jonesboro  is  the  new  publisher  of  the 
Elberton  Star. 


Peter  Olson  has  acquired  two  Iowa  pa¬ 
pers,  the  Graatlingar  Timas  and 
Ruthvan  ZIpcada.  Both  are  paid 
weeklies  with  circulations  under  1,000. 
A  Graettinger  resident  and  former  edi¬ 
tor  of  the  Kanabec  County  Times  in 
Mora,  Minn.,  Olson  took  over  the  pa¬ 
pers  Sept.  1  from  Joy  Heller,  also  of 
Graettinger,  in  a  deal  brokered  by  John 
van  der  Linden  of  Spirit  Lake. 


Martin  and  Eugene  Genz  have  sold  a 
controlling  interest  in  the  Milwaukee 
alternative  newsweekly  Shaphard 
Exprass  to  an  employee  group. 

The  Genzes  held  nearly  two-thirds 
of  Alternative  Publications  Inc.,  which 
also  publishes  the  senior  citizens  paper 
Mature  American.  Both  gave  up  their 
positions:  Martin,  until  recently  presi¬ 
dent  and  publisher,  and  his  dad,  Eu¬ 
gene,  a  company  director. 

The  two  were  advised  by  Dane 
Claussen,  the  Milwaukee-based  repre¬ 
sentative  of  the  brokerage  W.B. 
Grimes  &.  Co.  For  two  years,  Claussen 
was  a  consultant  and  acting  associate 
publisher  and  ad  director. 

The  remainder  of  the  stock  was  held 
by  general  manager  Joseph  Porubcan, 
art  director  Jeff  Hansen  and  the  em¬ 
ployee  group,  Alternative  Publications 
Employee  Cooperative. 

The  Express  has  audited  circulation 
over  43,000,  and  the  senior  paper  cir¬ 
culates  about  20,000. 
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APME  board 
OKs  ethics  code 

THE  ASSOCIATED  PRESS  Managing 
Editors  board  has  unanimously  ap¬ 
proved  a  revised  version  of  the  organi¬ 
zation’s  ethics  code. 

The  proposal,  endorsed  by  the  exec¬ 
utive  committee  last  month,  will  be 
considered  by  the  full  membership  at 
the  60th  APME  convention  next 
month  in  Philadelphia. 

The  revision  builds  on  the  current 
code  adopted  in  1975,  addressing  cur¬ 
rent  newsroom  issues  such  as  multicul- 
turalism  and  technology. 

It  takes  the  place  of  a  longer,  much 
more  specific  set  of  guidelines  proposed 
last  year  that  provoked  much  debate 
and  eventually  was  shelved  (E&P,  Aug. 
13,  p.  18). 

$1.5  million  Knight 
grant  to  API 

THE  JOHN  S.  and  James  L.  Knight 
Foundation  is  giving  $1.5  million  to  the 
American  Press  Institute  in  Reston,  Va. 

Creed  Black,  chairman  of  the  Mia- 
mi-based  foundation,  said  it  had  already 
contributed  two-thirds  of  the  grant  and 
would  give  the  remaining  $500,000 
when  API  reaches  its  goal  of  creating  a 
$9.5  million  endowment,  whose  interest 
would  fund  API’s  operating  expenses. 

The  non-profit  API  was  founded  in 
1946  to  provide  continuing  training  for 
newspaper  employees. 

Sanford  to  head 
national  project 

THE  LAW  FIRM  Baker  &  Hostetler 
has  named  attorney  Bruce  Sanford  to 
head  its  national  media  and  communi¬ 
cations  practice. 

Sanford,  a  partner  in  the  Washing¬ 
ton  office  and  general  counsel  to  the 
Society  of  Professional  Journalists,  is 
widely  known  for  defending  the  media 
in  cases  involving  freedom  of  speech 
and  as  the  author  of  two  books  on  First 
Amendment  law. 

The  move  is  part  of  the  firm’s  plan  to 
restructure  operations  along  industry 
lines. 

With  its  450  lawyers  ranking  it 
among  the  25  largest  U.S.  law  firms. 
Baker  &  Hostetler  represents  media 
companies  in  labor,  antitrust  and  free¬ 
dom  of  speech  cases. 


PAUL 

MILLER 

WASHINGTON  REPORTING 
FELLOWSHIPS 


Applications  being  accepted. 

The  Paul  Miller  Washington  Reporting  Fellowships  are 
designed  to  help  Washington-based  print  and  broadcast  jour¬ 
nalists  develop  better  locally  oriented  news  stories  in  the 
nation's  capita. 

Beginning  in  Spring  1995, 15  fellows  will  spend  two  days  a 
month  for  12  months  meeting  with  experienced  Washington 
journalists,  visiting  the  places  where  local  news  originates, 
learning  how  to  obtain  information,  and  getting  to  know 
news  sources. 

ELIGIBILITY:  The  fellowships  are  primarily  for  journalists 
currently  or  about  to  be  assigned  to  Washington  by  any 
regional  or  national  newspaper,  wire  service,  or  radio  or  tele¬ 
vision  station  maintaining  a  bureau  in  Washington. 
Applicants'  employers  must  endorse  applications  and  affirm 
that  participants  be  permitted  to  attend  aU  sessions. 

SELECTION:  Fellowships  will  be  awarded  based  on  appli¬ 
cants'  potential  to  provide  superior  coverage  of  locally  ori¬ 
ented  news  in  Washington  for  readers  and  audiences  across 
the  country. 

SCHEDULE:  Applications  are  due  January  17, 1995.  Winners 
are  announced  in  February  1995.  Classes  start  in  April  1995. 

LOCATION:  Most  of  the  sessions  will  be  held  at  The 
Freedom  Forum  World  Center,  1101  Mlson  Blvd.,  Arlington, 
Va.;  others  will  take  place  on  Capitol  Hill. 

FACULTY:  The  sessions  will  be  led  by  Washington  reporters, 
analysts,  public-affairs  specialists,  lobbyists  and  others. 

FEES:  The  fellowships  are  tuition-free.  Meals  and,  when 
applicable,  transportation  and  lodging  will  be  provided. 

AFFILIATION:  The  Paul  Miller  Washington  Reporting 
Fellowships  are  an  operating  program  of  The  Freedom 
Forum  of  Arlington,  Va. 

•n-Ei^  FREEDOM  FORLM 

FRsS  PRESS.  FREE  SPEECH.  FREE  SPIRIT 

Additional  information  and  application  forms  are  available  from: 

Paul  Miller  Washington  Reporting  Fellowships 

The  Freedom  Forum,  1101  l^lson  Blvd,  Arlington,  VA  22209  (703)  528-0800 
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Advertising/Promotion 

USA  Weekend  to 
sell  ad  space 

in  Buffalo  News 
Sunday  magazine 

space  mil  be  sold  as  part  of  ‘USA  Weekend  Plus,' 

a  new  sales  program  that  offers  advertisers 

the  national  magazine,  plus  the  local  Buffalo  mag 


by  Dorothy  Qiobbe 

USA  WEEKEND  WILL  take  over  na¬ 
tional  sales  duties  for  the  385,000'Cir- 
culation  Buffalo  Magazine,  the  Sunday 
magazine  of  the  Buffalo  News. 

Previously,  national  sales  for  the 
magazine  were  handled  by  Metro  Sun¬ 
day  Newspapers. 

National  ad  space  in  Buffalo  Maga¬ 
zine  will  be  offered  as  part  of  USA 
Weekend  Plus,  a  new  sales  program 
that  offers  advertisers  USA  Weekend’s 
full  18.2  million  circulation,  plus  Buffa¬ 
lo. 

Advertising  rates  for  the  magazine 
will  stay  the  same,  but  if  it  is  bought  as 


“progressive  organization  that  has  the 
network  and  sales  force  across  the 
country  that  can  get  business  for  us,” 
said  Warren  Colville,  vice  president 
and  ad  director  of  the  News. 

Popper  said  that  the  arrangement  is 
beneficial  for  USA  Weekend  because 
“it  gives  us  more  markets  and  more  ex¬ 
posure.  It  gives  us  a  marketing  partner 
in  Buffalo,  which  is  a  virgin  market 
that  is  popular  with  test  marketers.” 

The  News  doesn’t  carry  Parade  or 
USA  Weekend,  and  over  the  past  few 
years,  despite  gains  made  in  locally- 
sold  advertising,  the  Sunday  magazine 
has  experienced  national  ad  declines, 
Colville  said. 


The  move  is  the  latest  fall-out  from  the  imminent 
sale  of  Metro  Sunday  Newspapers,  and  there  may 
be  more  to  come. 


part  of  USA  Weekend  Plus,  it  will  be 
sold  at  “a  national  rate,  as  part  of  a  na¬ 
tional  package,”  said  Brette  Popper, 
publisher  of  USA  Weekend. 

In  addition  to  single  ad  pages,  USA 
Weekend  may  sell  special  advertising 
sections  or  advertorials  for  the  maga¬ 
zine,  such  as  pet  care,  or  automotive 
sections.  Popper  said.  Also,  the  two 
sides  also  have  discussed  the  possibili¬ 
ty  of  incorporating  certain  USA  Week¬ 
end  editorial  material  into  Buffalo 
Magazine. 

Gannett-owned  USA  Weekend  is  a 


“There  has  been  a  steady  decline  of 
business  from  Metro  Sunday,  and  we 
needed  to  bolster  that  type  of  business, 
like  national  and  direct  response,”  he 
said. 

“Our  business  has  been  okay,  but  we 
wanted  to  maintain  and  grow  it.  Short 
of  us  giving  up  on  our  magazine,  we 
thought  why  not  strike  a  deal  with 
USA  Weekend!"  Colville  added. 

The  move  is  the  latest  fall-out  from 
the  imminent  sale  of  Metro  Sunday 
Newspapers,  and  there  may  be  more  to 
come  (E&P,  July  2,  p.  40).  Poppgr 


hinted  that  “Other  magazines  are  very 
much  interested  in  USA  Weekend’s 
representation  in  a  similar  situation  to 
Buffalo,”  and  that  USA  Weekend  has 
“received  indications  from  five  to  ten 
Metro  Sunday  Magazines  that  they 
would  be  interested  in  using  us  to  do 
the  same  thing.” 

“This  seemed  like  far  and  away  the 
best  opportunity,”  Colville  said. 
“Whatever  happens  with  MSN,  hap¬ 
pens  —  we’re  not  sitting  around  wait¬ 
ing.  This  is  a  proactive  stance  by  the 
Buffalo  News.” 

Jeremy  Halbreich,  president  and 
general  manager  for  the  Dallas  Morn¬ 
ing  News  and  chairman  of  the  MSN 
board  said  that  Buffalo  “is  free  to  make 
a  change,”  but  will  have  to  adhere  to  its 
MSN  contract,  which  requires  a  notifi¬ 
cation  to  cancel. 

Halbreich  said  that  the  decision  is 
unlikely  to  affect  the  sale  of  MSN  be¬ 
cause  “all  of  the  potential  buyers  are 
aware  of  the  possibility  that  members 
may  drop  out.” 

He  added  that  the  group  of  suitors 
has  narrowed  to  three,  and  all  are  in 
“media-related”  businesses. 

Japanese  paper 
revenues  go  from 
bad  to  worse 

JAPANESE  NEWSPAPERS  plunged 
deeper  into  recession  last  year,  the  third 
year  of  an  economic  downturn  marked 
by  the  closing  of  small  newspapers,  stag¬ 
nant  circulation,  declining  ad  spending 
and  plunging  profits. 

As  the  U.S.  newspaper  recovery 
gained  momentum  last  year,  the  Japan 
Newspaper  Publishers  &.  Editors  Asso¬ 
ciation  reported  that  business  went 
from  bad  to  worse  for  Japanese  papers. 

Circulation  of  general-interest  dailies 
declined  for  the  year.  Ad  revenue  fell 
9.4%,  the  worst  drop  in  40  years.  In  the 
third  consecutive  annual  decline,  in¬ 
dustry  operating  profit  dropped  25%, 
with  some  papers  reporting  earnings 
plunging  70%.  Heavy  debt  from  earlier 
investments  in  plants  and  equipment 
added  to  the  industry’s  financial  woes. 

The  trade  group  says  publishers  are 
moving  to  cut  costs.  Paychecks  and 
staffs  are  being  slashed,  news  holes  re¬ 
duced,  evening  editions  eliminated,  de¬ 
partments  merged. 


28 


EditordfPublisher  •  October  1,  1994 


Valassis  acquires 
80%  of  French 
sales  promo  firm 

VALASSIS  COMMUNICATIONS 
Inc.  announced  that  it  has  acquired  an 
80%  interest  in  Groupement  des 
Agents  de  Presse  et  de  Puhlicite, 
through  its  Valassis  International  suh- 
sidiary. 

GAPP  is  a  sales  promotion  company 
which  specializes  in  cooperative  refund 
and  couponing  programs,  market  re¬ 
search  and  analysis.  Specific  terms  of 
the  agreement  were  not  released. 

Valassis  reports 
lower  earnings 

VALASSIS  COMMUNICATIONS 
Inc.  reported  lower  earnings  on  reduced 
revenues  for  the  fourth  quarter  and  end 
of  fiscal  year,  June  30,  1994. 

Fourth  quarter  revenues  totaled 
$142.1  million,  down  4.7%  from  $149.1 
million  in  the  year-ago  quarter.  Net 
earnings  for  the  fourth  quarter  de¬ 
creased  to  $1  million,  or  20  per  share, 
versus  $17.9  million,  or  4l0  per  share  in 
the  year-ago  period. 

For  the  year  ending  June  30,  1994, 
revenues  were  $542.6  million,  versus 
the  previous  years’  revenue  of  $661.4 
million. 

Net  earnings  for  the  year  fell  to  $5.2 
million,  or  120  per  share,  from  $81.9 
million,  or  $1.89  per  share  in  fiscal  1993. 

In  a  statement,  Valassis  management 
attributed  the  sharp  reduction  in  rev¬ 
enues  and  earnings  to  downward  pres¬ 
sure  on  free  standing  insert  prices,  as  a 
result  of  the  price  war  between  Sullivan 
Marketing  and  Valassis. 

Help'wanted  ads 
via  the  Internet 

THE  NEW  YORK  Times  will  make 
help-wanted  ads  that  appear  in  the 
newspaper  available  over  the  Internet 
through  a  test  later  this  year. 

The  online  service  is  being  devel¬ 
oped  jointly  by  the  New  York  Times  In¬ 
formation  Services  Group,  the  Times’ 
advertising  department,  and  the 
Pipeline,  a  New  York-based  online  ser¬ 
vices  company  that  provides  access  to 
the  Internet. 

The  service  will  test  for  six  months 
on  the  Internet,  during  which  there  will 
be  no  charge  for  advertisers  or  job  seek¬ 


ers  to  use  the  service,  other  than  usual 
online  service  charges. 

The  test  will  measure  usage  volume, 
and  eventually,  the  online  service  may 
be  expanded  to  include  classified  dis¬ 
play  advertising,  said  a  statement  from 
the  New  York  Times  Co. 

Talking  ads  a 
success  for 
Chronicle’s  CityLine 

THE  SAN  FRANCISCO  Chronicle’s 
CityLine  has  expanded  its  service  hy 
adding  a  voice  component  to  print  ads. 

The  first  print  and  voice  project  fo¬ 
cused  on  Baycrest  Condominiums,  a 
new  development  on  the  San  Francisco 
waterfront.  After  running  print  ads  in 
the  Chronicle’s  Sunday  real  estate  sec¬ 
tion  for  several  weeks,  Baycrest  recent¬ 
ly  became  available  as  a  “talking  ad.” 

Acting  on  information  in  the  print 
ad,  a  caller  dials  CityLine  and  enters 
Baycrest’s  code  number.  Then  he  or  she 
hears  a  description  of  the  development’s 
neighborhood,  directions  for  reaching  it 
by  car  or  public  transportation,  and 
pricing  and  financing  availability.  Par¬ 
ties  also  have  the  option  of  having  their 
inquiries  forwarded  directly  to  Bay- 
crest’s  sales  office. 

According  to  CityLine  operations 
administrator  Florence  Richards,  Bay¬ 
crest,  as  a  result  of  the  new  program, 
experienced  a  65%  increase  in  traffic 
through  its  building  during  the  Labor 
Day  weekend  when  business  is  usually 
slow.  The  following  weekend  the  num¬ 
ber  was  up  hy  another  100%,  she  said. 

CityLine  has  gone  on  to  provide 
“Talking  Tours”  for  10  suburban  real  es¬ 
tate  developers  as  part  of  their  print  and 
voice  advertising  programs. 

Meanwhile,  Richards  said,  Baycrest 
continues  to  have  “solidly  consistent 
sales  by  using  this  powerful  new  adver¬ 
tising  tool.” 

Ad  gains  slow 
for  magazines 

MAGAZINE  AD  REVENUE  increased 
3.6%  in  August,  as  the  number  of  ad 
pages  edged  up  1.4%,  compared  with 
year-earlier  figures,  the  Publishers  In¬ 
formation  Bureau  said. 

The  subscriber-supported  arm  of  the 
Magazine  Publishers  of  America  said 
that  at  the  magazines  it  tracks,  ad  rev¬ 
enue  for  the  first  eight  months  of  the 
year  totaled  over  $5  billion,  up  9.3% 


from  a  year  earlier,  as  ad  pages  in¬ 
creased  4.8%  to  110,000. 

Moloney  joins 
Treasure  Chest 

THE  TREASURE  CHEST  Advertising 
Company  Inc.  announced  that  Herbert 
W.  Moloney  III  will  join  the  company 
as  senior  vice  president,  marketing  and 
sales.  Most  recently,  Moloney  was  se¬ 
nior  vice  president,  advertising  for 
Philadelphia  Newspapers  Inc. 

Harte-Hanks 
to  acquire 
Select  Marketing 

HARTE-HANKS  Communications 
Inc.  will  acquire  Select  Marketing  Inc., 
an  Austin,  Texas-based  company  that 
provides  sales  and  marketing  support 
services  to  high  technology  companies. 

An  agreement  was  reached  in  princi¬ 
ple  and  a  transaction  was  expected  to 
he  completed  near  the  end  of  the  third 
quarter.  The  terms  were  not  disclosed. 


Announcing  ... 

^  VENTURA  COUNTY 
ia  NEWSPAPERS 


Pre-Paid  Telephone 
Calling  Cai^s 
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News  Tech _ 

Triple-I  to  acquire 
Monotype,  Berthold 

But  International  Publishing  Associates  will 
retain  FSl,  QED,  GET;  hold  stake  in  the  new  tripled 


by  Jim  Rosenberg 

VENERABLE  OUTPUT  SYSTEMS 
developers  Monotype  Systems  and  H. 
Berthold  Systems  will  be  acquired  by 
Information  International  Inc.  from 
International  Publishing  Associates 
Ltd.  upon  execution  of  a  definitive 
agreement  that  is  expected  by  the  end 
of  the  year,  perhaps  as  soon  as  the  end 
of  this  month. 

The  lOZ-year-old  Monotype  was 
among  the  five  financially  troubled 
companies  with  well-received  or 
promising  product  lines  assembled  by 
U.K.-based  IPA  under  Peter  Purdy.  IPA 
will  retain  the  businesses  of  QED 
Technology  Ltd.,  Freedom  System  In¬ 
tegrators  Inc.  (formerly  Mycro-Tek) 
and  GB  Techniques. 

While  Berthold  may  not  be  a  major 
player  in  the  U.S.,  certainly  not  in  the 
newspaper  market.  Monotype  was 
founded  in  the  U.S.,  where  its  name 
and  reputation  held  up  through  a  his¬ 
tory  of  ownership  that  criss-crossed 
the  Atlantic. 

Dennis  Nierman,  president  of 
Monotype  Inc.,  Rolling  Meadows,  Ill., 
said  there  is  no  danger  that  the  deal 
spells  the  end  of  the  Monotype  name. 

Though  they  will  be  sold  through  a 
new  and  larger  Information  Interna¬ 
tional,  he  said,  “we  will  continue  to 
have  the  Monotype  products.”  The 


Charles  Ying 


of  a  typecasting  machine  that  ap¬ 
peared  shortly  after  Mergenthaler’s 
Linotype,  110  years  ago. 

The  company  experienced  technical 
and  sales  successes  and  survived  major 
financial  reverses  as  it  subsequently 
moved  back  and  forth  between  U.S. 
and  British  owners  and  turn-around 
specialists. 

In  the  U.K.,  the  company  was  kept 


Dennis  Nierman,  president  of  Monotype  Inc., 
Rolling  Meadows,  Ill.,  said  there  is  no  danger  that 
the  deal  spells  the  end  of  the  Monotype  name. 


name,  as  well  as  the  engineering  be¬ 
hind  it,  will  be  retained,  Nierman 
added. 

Monotype  dates  from  development 


alive  during  the  late  1970s  by  public 
and  private  financial  assistance,  fol¬ 
lowed  in  the  early  ’80s  by  new  manage¬ 
ment,  restructuring  and  additional  out¬ 


side  investment. 

Financially  distressed  once  again  as 
the  next  decade  dawned.  Monotype 
went  into  receivership.  From  a  7.38% 
stake,  the  late  Robert  Maxwell  lost  his 
effort  to  gain  control  of  the  company 
when  Pointplus  PLC  outbid  him  to  ac¬ 
quire  a  90%  interest. 

Pointplus  was  the  corporate  creation 
of  American  publishing  technology  in¬ 
vestors  King,  Black  &  Associates. 

Meanwhile,  Monotype  Inc.  re¬ 
mained  solvent,  but  when  N  ierman  ar¬ 
rived  in  1990,  he  was  the  U.S.  compa¬ 
ny’s  third  president  that  year. 

The  U.K.  company’s  GB  Techniques 
and  Sinclair  Imaging  Systems  sub¬ 
sidiaries  were  not  in  receivership.  Op¬ 
erating  from  his  U.S.  company,  George 
Sinclair  acquired  Monotype’s  85% 
share  of  the  company  he  founded. 

The  other  subsidiary,  a  PC-based 
publishing  system  developer,  was 
picked  up  by  the  company  that  would 
become  IPA. 

Under  industry  veteran  Peter  Purdy 
(who  helped  develop  a  successful  CRT 
typesetter  for  Linotype  in  the  1960s), 
IPA  soon  also  acquired  Monotype 
Corp.  PLC,  including  all  overseas  sub¬ 
sidiaries  but  excluding  the  company’s 
type  library. 

After  the  foster  care  of  several  other 
organizations,  the  company’s  second 
return  to  the  U.S.  may  offer  the  perma¬ 
nence  of  an  adoptive  parent  corpora¬ 
tion. 

Nierman  foresees  a  new  stability  de¬ 
riving  from  the  “concentration  of  effort 
into  a  major  marketplace  —  that  being 
the  United  States,”  a  market  he  said 
Monotype  had  largely  “neglected”  un¬ 
til  recently. 

Triple-I’s  established  presence  in  the 
U.S.  joined  to  Monotype’s  world  reach 
augurs  “an  excellent  marriage,”  said 
Nierman,  noting  among  other  things 
triple-I’s  interest  in  Monotype  interfac¬ 
ing  schemes  and  Monotype’s  interest 
in  its  partner’s  software  and  transmis¬ 
sion  capabilities. 

The  combination  brings  together 
major  output  systems  vendors  with 
principal  markets  in  the  U.S.,  U.K.  and 
Germany. 

In  the  U.S.,  the  combination  shrinks 
choices  at  the  top  end  of  the  newspa¬ 
per  market  to  the  new  triple-I,  based  in 
Culver  City,  Calif.,  and  long-time 
leader  Autologic  Inc.,  in  nearby  Thou¬ 
sand  Oaks. 
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Dennis  Nierman 

Nierman  said  his  company  brings  a 
competitive  advantage  to  the  new 
company  in  the  form  of  its  Mono/Log- 
ic  Express,  which  drives  Autologic 
APS'6  imagers  with  a  true  Adobe  RIP, 
extending  the  machines’  service  life 
into  a  PostScript  production  environ¬ 
ment  —  a  solution  adopted  by  metro 
dailies  such  as  the  New  York  Times  and 
Chicago  Sun-Times. 

Nierman  also  pointed  out  that  in 
addition  to  incorporating  other’s  hard¬ 
ware,  at  the  high  end  only  triple-I  and 
Monotype  also  manufacture  their  own 
imaging  engines. 

Suppliers  pushing  up  from  the  mid- 


below,  Nierman  said  that  in  some  cas¬ 
es  other  suppliers’  dealers  can  create 
price  wars. 

A  dealer,  he  said,  “drives  the  cost  of 
the  imaging  system  down  to  his  cost,’’ 
while  making  money  on  processors,  lo¬ 
cal  service  and  support  and  the  sale  of 
consumables. 

Together,  triple-I,  Monotype  and 
Berthold  will  do  business  from  24  loca¬ 
tions  worldwide,  with  representation 
in  almost  100  countries. 

The  companies  have  more  than 
5,000  installations  and  employ  more 
than  450  persons. 

In  terms  of  Monotype’s  and  triple-I’s 
staffs  and  internal  structures,  said 
triple-I  marketing  vice  president  Harry 
Dahl,  “the  amount  of  overlap  .  .  .  isn’t 
terribly  large.” 

He  said  the  combined  work  force  af¬ 
ter  creation  of  a  new  company  “will 
stay  in  the  range  of  400,  450.” 

In  the  U.S.,  where  joint  meetings  of 
the  two  companies’  sales  staffs  (and 
engineering  staffs)  had  already  been 
held,  worries  about  competing  for  sales 
proved  groundless,  according  to  Nier¬ 
man.  He  said  the  overlap  of  the  com¬ 
panies’  existing  and  prospective  cus¬ 
tomers  turned  out  to  be  a  manageable 
15%. 

Dahl  said  information  on  the  value 
of  the  acquisition,  its  financing,  the 
size  of  IPA’s  stake  in  the  combined 
company  and  executive  appointments 
will  not  be  released  before  the  deal  is 
inked  this  fall. 

As  a  result  of  the  agreement,  said 
Dahl,  IPA  “will  have  a  significant  stake 
in  the  ongoing  operations  of  triple-I.” 


In  terms  of  Monotype’s  and  triple-I’s  staffs 
and  internal  structures,  said  triple-I  marketing 
vice  president  Harry  Dahl,  “the  amount  of 
overlap  .  .  .  isn’t  terribly  large.” 


market  include  ECRM,  Agfa  and  Pre- 
Press  Solutions  (formerly  Tegra-Vari- 
typer)  and  integrator/developer  firms 
like  Cascade  Systems. 

Spreading  out  at  the  low  end  of  the 
market,  the  Ultre*  division  of  Lino¬ 
type-Hell  Co.  now  counts  approxi¬ 
mately  8,000  machines  installed  solely 
through  OEM  arrangements. 

Even  here  triple-I  has  a  presence.  Its 
wholly  owned  Xitron  subsidiary  is 
among  vendors  with  output  systems 
that  utilize  Ultre*  recorders. 

Acknowledging  the  pressure  from 


A  month  after  the  deal  was  an¬ 
nounced,  the  Seybold  Report  on  Pub' 
lishing  Systems  reported  that  triple-I 
will  finance  the  acquisition  by  issuing 
stock  shares  in  the  new  company. 

Dahl  would  only  allow  that  rumor  of 
Nierman’s  appointment  to  senior  vice 
president  for  sales  was  “pretty  accu¬ 
rate.” 

For  his  part,  Nierman  confirmed 
that  triple-I  chief  Charles  Ying  will  re¬ 
main  president  of  the  combined  com¬ 
pany. 

Nierman  and  sales  executives  such 


Harry  Dahl 


as  John  Lally  are  former  Autologic 
managers. 

In  fact,  Nierman  already  had  taken 
over  the  top  sales  post  by  last  month. 
Reporting  to  him  are  the  sales  and 
sales  supports  staffs  of  both  Monotype 
and  triple-I. 

“Not  only  does  the  business  make 
sense,  but  there  are  some  very  high- 
quality  people  employed  by  Monotype 
Inc.  and  employed  by  Monotype  Sys¬ 
tems  in  the  rest  of  the  world,”  ac¬ 
cording  to  Dahl,  who  called  it  “a  real 
pleasure”  to  bring  so  many  “on  the 


We've  been  too 
successful  for 
our  own  good! 


Thanks  to  all  of  you  folks  who’ve 
been  buying  our  pre-owned  equip¬ 
ment,  we’ve  run  into  a  “problem"  — 
our  barrel  of  inventory  is  low.  You’ve 
bought...  and  bought...  and 
BOUGHT.  Now  we  need  presses  to 
sell  more  than  ever.  So  if  you’re 
even  thinking  of  replacing  or  selling 
your  press  —  give  us  a  call.  We  can 
show  you  how  to  get  the  most  from 
your  excess  equipment. 
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team  all  at  once.” 

Triple-l’s  U.S.  operation  is  large  in 
comparison  with  what  Dahl  character¬ 
ized  as  Monotype’s  “lean”  but  “effec¬ 
tive”  staffing  in  the  U.S.  In  Europe, 
however,  triple-l’s  modest  presence  will 
be  “grafted  onto  the  existing  structure” 
—  getting  a  boost  from  its  new  part¬ 
ners’  established  business  among  U.K. 
newspapers  and  German  commercial 
typographic  houses.  Several  years  ago 
triple-1  scaled  back  its  staffing  in  the 
UK. 

Dahl  said  Monotype  retains  strong 
worldwide  sales,  though  its  presence 
may  have  diminished  in  some  regions 
since  the  last  “little  upsurge”  in  the 
1980s. 

Monotype  also  holds  a  part  of  the 
commercial  market.  But  while  its  for¬ 
eign  subsidiaries  cater  to  both  news¬ 
papers  and  commercial  customers,  the 
U.S.  operation  has  concentrated  on 
newspapers,  said  Nierman,  in  order  to 
“gain  a  presence  within  the  last  three 
years.” 

Nevertheless,  the  latter  has  had  suc¬ 
cess  selling  to  check  printers,  which 
Nierman  said  account  for  about  12%  of 
its  annual  business. 


As  much  as  another  8%,  Nierman 
said,  comes  from  other  non-newspaper 
customers. 

Any  concerns  for  diminishing  com¬ 
petition  among  vendors  will  likely  be 
restricted  to  the  larger  dailies. 

So  far,  said  Dahl,  reaction  to  the 
pending  acquisition  has  been  entirely 
positive,  from  the  smallest  to  the 
largest  papers. 

He  said  customers  have  expressed 
concern  only  for  support  and  survival 
of  individual  products. 

“The  product  lines  are  fairly  comple¬ 
mentary,”  said  Dahl,  adding  that  they 
represent  open,  often  upgradable  sys¬ 
tems  rather  than  dead-end  solutions. 

The  combined  company,  Dahl  said, 
wants  to  evolve  to  a  product  line  that 
will  encompass  features  of  both  prod¬ 
uct  families  with  “a  minimum  of  re¬ 
dundancy.” 

Ken  Hillier,  until  recently  a  top  ex¬ 
ecutive  at  speedy  PostScript  software 
RIP  pioneer  Hyphen,  observed  “quite  a 


lot  of  overlap”  in  triple-1  and  Mono¬ 
type  products. 

But  the  founder  and  president  of 
Registration  Technologies  Internation¬ 
al  nevertheless  sees  a  potential  to  take 
the  best  of  both  companies’  product 
lines,  merge  their  sales  and  marketing 
efforts  and  “come  up  with  one  compa¬ 
ny  that  is  stronger  than  the  sum  of  the 
two.” 

Also  pointing  to  a  potential  down¬ 
side  in  such  deals,  however,  Hillier 
likened  an  Info-Mono-Bertho  merger 
to  that  between  the  Linotype  and  Hell 


companies  several  years  ago,  citing  in¬ 
ternal  distraction  that  can  he  tem¬ 
porarily  exploited  by  competitors.  He 
added:  “The  reality  is,  you’ve  got  a  lot 
of  personalities  involved.” 

Any  combined  strength  would  in¬ 
clude  variety  in  the  availability  of  RlPs 
for  imagesetters. 

Dahl  said  the  arrangement  provides 
the  new  company  with  an  opportunity 
to  offer  “a  very  complete  range”  of 
products  for  newspapers  using  Post¬ 
Script  production  systems.  Currently, 
Monotype  offers  Adobe  RlPs  and 
triple-1  uses  Harlequin  RlPs. 

“ECRM  can’t  lose  in  this  deal,”  re¬ 
marked  Hillier,  who  earlier  in  his  ca¬ 
reer  worked  for  the  maker  of  the  indus¬ 
try  workhorse  Autokon  and  a  range  of 
output  devices. 

Indeed,  both  companies’  relation¬ 
ships  with  ECRM  will  be  retained. 
Both  sell  the  fast  and  accurate  3850 
imagers  favored  by  many  newspapers 
and  other  products  from  ECRM,  which 


builds  and  sells  the  3850  (now  avail¬ 
able  in  a  wide-measure  version)  by 
agreement  with  triple-1,  which  devel¬ 
oped  the  machine. 

Principal  competitor  Autologic  also 
sells  a  range  of  ECRM  equipment,  and, 
as  will  the  new  combined  company, 
Agfa  devices.  Both  also  offer  output 
management  software,  graphics-page 
servers  with  OPl  support,  intelligent 
multiplexing  and  remote  imagesetting 
or  digital  faxing  of  the  sort  pioneered 
by  triple-1  and  Ricoh.  Part  of  Autolgic’s 
large  product  line-up  also  includes  di- 
rect-to-plate  and  silver-free  media  out¬ 
put  systems. 

In  general,  said  Hillier  of  Autologic 
and  the  new  triple-1,  “their  differentia¬ 
tion  would  seem  to  be  in  their  integra¬ 
tion  services.” 

Triple-1  brings  a  full  plate  to  the 
deal-making  table,  including  front  ends 
and  pagination  components,  scanners 
and  transmission  systems,  ad  tracking 
and  output  management. 

The  spring  1992  acquisition  of 
Xitron  brought  a  PostScript  RIP  for 
the  just-introduced  3850,  input  and 
output  system  interfaces  and  connec¬ 
tivity  expertise  and  plain-paper  im¬ 
agers.  (Among  recent  jobs,  Xitron 
linked  its  Navigator  RIP  controller  to 
an  aging  Monotype  LaserComp  at  the 
Daily  Oklahoman). 

Also  acquired,  and  more  closely  in¬ 
tegrated  than  Xitron  into  the  triple-1 
organization,  are  the  color  prepress 
production  systems  of  Diadem  (which 
inherited  the  Royal  Zenith  customer 
base  in  North  America),  the  Digiflex 
electronic  ad  transmission  service  and 
the  Camex  display  ad  and  output  sys¬ 
tems  business  from  DuPont.  Years  ear¬ 
lier  triple-1  licensed  and  developed  the 
TECS/2  PC-based  front-end  system 
from  the  Morris  Communications 
newspaper  group. 


For  his  part,  Nierman  confirmed  that  triple-I  chief 
Charles  Ying  will  remain  president  of  the 
combined  company. 
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Continued  from  page  48 

would  have  wilted  the  army  of  Genghis 
Khan. 

The  throbbing  throngs  at  Wood- 
stock  resembled  a  cross  between  the 
bar  scene  from  Star  Wars,  a  Middle 
Eastern  bazaar  from  some  Indiana 
Jones  movie,  and,  especially  after  the 
rains,  a  forlorn  refugee  camp.  No  won¬ 
der  a  psychiatrist  at  the  medical  tent 
was  treating  people  for  panic  attacks. 

Some  media  people  were  more 
equal  than  others:  NewS'Journal  pho¬ 
tographer  Pam  Lockeby  and  1  discov¬ 
ered  that  we  had  been  issued  second- 
class  press  credentials  —  ones  which 
denied  us  access  to  the  press  tent  with 
its  precious  phone  lines  and  electrical 
outlets,  those  niggling  conveniences  1 
needed  to  do  my  job  with  my  portable 
computer. 

1  was  about  to  violate  part  of  the 
journalist’s  code  and  become  part  of 
the  story,  something  along  the  lines  of 
“Irate,  frustrated  entertainment  writer 
goes  berserk  at  Woodstock  and  stran¬ 
gles  unsympathetic,  incompetent  press 
relations  people.” 

But  alas,  Pam  and  1  learned  that  if 
we  had  the  magic  number  “7”  on  our 
press  badges,  then  we  could  gain  ac¬ 
cess  to  the  promised  press-tent  land. 
So  we  did  what  any  self-respecting 
journalist  would  do:  We  borrowed  a 
Sharpie  pen,  inked  “7s”  onto  our 
badges,  and  ventured  to  the  tent.  The 
same  security  guy  who  had  denied  us 
earlier  welcomed  us  and  our  doctored 
badges  with  a  smile. 

’Scuse  me  while  I  don’t  kiss  the 
ground:  Tenuously  making  my  way  to 
the  side  of  the  north  concert  field  to 
glimpse  industrial  rock  band  Nine  Inch 
Nails,  1  nearly  slipped  a  dozen  times  on 
the  muddy  ooze  with  my  trusty,  ab¬ 
solutely  new  laptop  tucked  precarious¬ 
ly  across  my  shoulder. 

Missed  story  number  one:  1 
winced  as  guitarist  Carlos  Santana 
seemed  to  be  giving  the  press  confer¬ 
ence  of  his  life  in  the  press  tent,  carry¬ 
ing  on  about  “spiritual  orgasm.”  But  1 
had  to  ignore  him  —  1  was  working  on 
my  daily  story,  on  deadline. 

Hey,  I  thought  there  was  no 
cheering  in  the  press  box:  While  1 
was  working  on  deadline  again,  1  heard 
a  woman  in  the  press  tent  burst  forth 
with  a  loud  mock  scream,  then  1 
turned  and  saw  a  buck-naked  guy  act¬ 
ing  like  a  monkey  on  the  press-tent 
fence.  Have  you  ever  tried  crafting  a 
story  with  some  naked  fool  lurking 


around? 

Later  I  shrugged  as,  once  again 
pounding  away  on  my  laptop  on  dead¬ 
line,  1  looked  up  in  the  press  tent  and 
witnessed  a  member  of  Goats,  a 
Philadelphia  rap  group,  shedding  every 
shred  of  his  clothes  (he  was  feigning 
anger  and  revenge  over  a  naked  male 
fan  who  had  interrupted  their  set). 

Missed  story  number  two:  1  mar¬ 
velled  at  the  journalist  a  few  tables 
away  who  was  pecking  furiously  on  a 
typewriter.  You  guessed  it  —  again  1 
was  on  deadline,  and  1  couldn’t  ask  this 
colleague  what  in  the  hell  was  going 
on.  I  later  learned,  from  Marco  R.  del¬ 
la  Cava’s  story  in  USA  Today,  that  this 
was  a  Brazilian  reporter  whose  portable 
computer  had  been  held  up  in  cus¬ 
toms,  so  he  forged  onward  to  Wood- 
stock  with  his  Spanish-language  type¬ 
writer,  the  better  to  fax  his  stories 
home. 

There  are  more  reasons  why  1  say 
Woodstock  ’94  was  the  hardest,  most 
stressful  assignment  I’ve  ever  tackled: 
the  extra  60-mile,  three-hour  loop  that 
photog  Pam  and  1  had  to  drive  because 
a  New  York  State  Trooper  wouldn’t  let 
us  take  an  Interstate  exit  a  half-mile 
from  the  festival  site;  the  five  miles 
Pam  and  1  had  to  walk  from  our  VIP 
parking  lot  to  the  site  because  the 
shuttles  weren’t  running;  the  muddy 
ooze  in  the  press  tent .... 

You  want  corroboration?  Just  talk  to 
any  of  the  1,800  journalists  and  media 
personnel  who  reported  on  Woodstock 

’94. 

Driving  back  to  my  motel  after  day 
two,  Pam  and  1  stopped  at  a  restaurant 
far  from  the  helter-skelter,  and  1  met 
Miami  Herald  pop  music  critic 
Leonard  Pitts,  whom  1  recognized  from 
his  column  mug. 

He  looked  absolutely  wan,  even  dis- 
combobulated.  1  realized  1  might  as 
well  be  looking  into  a  mirror,  for  1  was 
just  as  fatigued,  stressed  and  dizzy- 
headed. 

With  weary  voices,  we  confirmed 
each  other’s  opinion  that  yes,  indeed, 
covering  Woodstock  was  like  sticking 
our  heads  in  the  gaping,  garlic- 
breathed  mouth  of  the  Devil  himself. 

But  never  again  will  1  suffer  from 
Entertainment  Writers’  Guilt. 

Never  again  will  1  squirm  and  apolo¬ 
gize  and  retreat  when  someone,  either 
inside  or  outside  the  biz,  claims  1  have 
a  cushy  beat. 

Not  after  enduring  a  Myron  Floren 
accordion  concert,  and  not  after 
Woodstock  ’94  branded  me  with  its 
mud  badge  of  courage. 


Workshop 

Continued  from  page  5 

and  general,  nimbly  hopping  up  and 
down  the  ladder  of  abstraction  to  find 
meaning  on  the  higher  rungs  and  emo¬ 
tion  on  the  lower.  They  realize  that  the 
important  thing  is  movement.  So  they 
avoid  stalling  at  that  bland,  tedious 
level  about  a  third  of  the  way  up,  the 
level  we  seem  drawn  to  when  we  de¬ 
scribe  city  council  meetings,  political 
speeches  and  state  budgets. 

The  trick,  it  appears,  is  to  travel  on 
the  streets  while  never  losing  sight  of 
the  ivory  towers. 

NAA 

Continued  from  page  12 

committee,  and  Robert  Decherd, 
chairman  and  CEO  of  the  Dallas 
Morning  News,  who  becomes  chair¬ 
man  of  the  public  policy  committee. 

The  highlight  of  the  new  dues  struc¬ 
ture  is  a  flat  fee  of  $350  a  year  for  pa¬ 
pers  under  10,000  circulation.  Previ¬ 
ously,  those  papers  paid  $500  to 
$2,000,  depending  on  circulation. 

As  part  of  its  cost  cutting,  NAA  of¬ 
fered  buyouts  to  56  employees,  26  of 
whom  accepted  incentives  to  leave,  in¬ 
cluding  35%  of  their  annual  salary  plus 
regular  severance  of  one  to  two  weeks 
pay  per  year  of  service.  One  of  those 
leaving  is  longtime  circulation  and 
readership  guru  A1  Gollin.  About  half 
of  those  leaving  will  be  replaced. 

Because  it  is  also  saving  money  by 
contracting  for  mail  fulfillment  ser¬ 
vices  and  by  cutting  $1.5  million  in 
leasing  costs  on  its  New  York  offices, 
NAA  anticipates  no  layoffs  will  be  re¬ 
quired  to  meet  cost  cutting  goals. 

The  organization  is  also  debating 
whether  to  sell  its  headquarters. 
Known  as  the  Newspaper  Center  in 
suburban  Reston,  about  a  30  minutes 
by  car  west  of  Washington,  the  build¬ 
ing  needs  substantial  work.  The  staff 
has  made  no  recommendation,  but  the 
board  is  scheduled  to  take  up  the  issue 
when  it  meets  Dec.  2. 

In  other  changes,  NAA  took  its  sev¬ 
en  “councils”  —  what  it  called  the 
remnants  of  so-called  fraternal  organi¬ 
zations  —  of  advertising,  marketing, 
and  circulation  executives  and  recon¬ 
stituted  them  as  six  “federations,”  all 
under  the  umbrella  of  one  new  mar¬ 
keting  division. 

The  groups  used  to  be  fully  inde¬ 
pendent  before  they  became  councils 
of  NAA.  KfifP 
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Cartoonist  is  feted 
for  two  milestones 

Mike  Peters  gets  (gently)  roasted  for  25  years  as  a 
Dayton  cartoonist  and  10  years  as  a  comic  creator 


by  David  Astor 

MIKE  PETERS  IS  so  wellTiked  that 
the  10  cartoonists  who  were  supposed 
to  roast  him  last  weekend  barely 
cooked  his  goose. 

Which  undoubtedly  was  a  great  re¬ 
lief  to  the  female  co-star  of  Peters’ 
“Mother  Goose  &  Grimm”  comic. 

But  the  Dayton,  Ohio,  event  was 
hardly  a  grim  affair  for  the  more  than 
500  people  in  attendance.  They 
laughed  repeatedly  as  the  cartoonists 
recounted  some  of  Peters’  practical 
jokes  and  ribbed  the  guest  of  honor  for 
his  youthful  appearance. 

What  the  roasters  didn’t  do  was  in¬ 
tersperse  many  insults  among  their 
many  expressions  of  affection  for  the 
Tribune  Media  Services  creator,  who 
was  feted  for  the  10th  birthday  of  his 
comic  and  his  25th  anniversary  as  edi¬ 
torial  cartoonist  for  the  Dayton  Daily 
News. 

“The  Family  Circus”  creator  Bil 
Keane  of  King  Features  Syndicate 
was  the  only  cartoonist  to  deliver  many 
digs.  “It’s  more  than  a  thrill  to  be  here, 
it’s  a  damn  inconvenience,”  said  the 
Phoenix-area  resident.  “I  gave  up  a 
week’s  vacation  in  Haiti  for  this.  The 
only  reason  I’m  here  is  because  I 
thought  they  were  roasting  Bernadette 
Peters.” 

Keane,  referring  to  “Mother  Goose 
&  Grimm,”  added,  “In  Arizona,  we 
don’t  get  his  strip  ....  We  see  it  every 
day,  but  we  just  don’t  get  it.” 

Fans  of  Grimmy  the  dog  do  get  a  lot 
of  bathroom  humor,  noted  Johnny 
Hart,  who  does  “B.C”  and  “Wizard  of 
Id”  for  Creators  Syndicate.  “Mike  has 
a  fixation  with  pee-pee  jokes,”  he  said. 
“It’s  a  stage  we  all  go  through,  but  Mike 
never  grew  out  of  it!” 

Several  other  roasters  commented 
on  how  Peters’  appearance  is  as  youth¬ 


Mike  Peters 


ful  as  much  of  his  Grimmy  humor. 

“He  has  the  body  of  a  17-year-old 
and  the  personality  of  a  12-year-old,” 
observed  “Garfield”  creator  Jim  Davis 
of  Universal  Press  Syndicate. 

Davis  showed  a  number  of  funny 
photos,  including  some  in  which 
younger  cartoonists  posing  with  Peters 
all  appeared  older  than  him. 

“Hagar  the  Horrible”  cartoonist 
Chris  Browne  of  King  acknowledged 
that  Peters  “looks  fantastic”  for  some¬ 
one  who  will  turn  51  on  Oct.  9,  but 
wondered  if  he  has  a  “rotting  portrait 
of  Dick  Clark”  stashed  in  his  attic. 

“I  met  Mike  about  20  years  ago, 
which  meant  he  looked  about  eight  at 
the  time,”  joked  Doug  Marlette,  who 
does  “Kudzu”  for  Creators  and  editori¬ 
al  cartoons  for  that  syndicate  and  New 
York  Newsday. 

Marlette  also  mentioned  Peters’  pen¬ 
chant  for  practical  jokes,  including  one 
he  pulled  when  the  two  cartoonists 


were  promoting  books  on  a  television 
show.  When  it  came  time  for  Peters  to 
pitch  his  book,  he  instead  pulled  up  his 
sleeve  to  reveal  numerous  watches 
strapped  around  his  arm.  Peters  pro¬ 
ceeded  to  give  out  the  TV  station’s 
phone  number  and  urge  viewers  to  call 
in  orders  for  the  timepieces. 

Editorial  cartoonist  Tony  Auth  of 
the  Philadelphia  Inquirer  and  Universal 
recalled  that  when  Peters  attended  the 
celebration  marking  the  75th  anniver¬ 
sary  of  the  Pulitzer  Prize,  he  slyly 
slipped  Columbia  University’s  presi¬ 
dent  a  $10  bill  as  a  bribe  to  be  consid¬ 
ered  for  the  award  again.  The  president 
apparently  didn’t  know  if  Peters  was  se¬ 
rious  or  not. 

Peters  won  the  Pulitzer  in  1981  and 
has  also  received  numerous  other 
prizes,  including  the  National  Car¬ 
toonists  Society’s  Reuben  Award  as 
“Outstanding  Cartoonist  of  the  Year.” 
That  happened  two  years  ago  in  Wash¬ 
ington,  D.C. 

“Beetle  Bailey”/“Hi  and  Lois”  cre¬ 
ator  Mort  Walker  of  King  remembered 
walking  with  Peters  near  the  White 
House  and  seeing  how  kindly  the  car¬ 
toonist  treated  the  homeless  people 
there. 

“If  anyone  feels  like  jumping  off  a 
bridge,  call  Mike,”  said  Walker.  “If  he 
can’t  talk  you  out  it,  he’ll  jump  off  with 
you.” 

“Mike’s  a  super  guy,”  added  Boston 
Globe  editorial  cartoonist  Paul  Szep. 

Other  speakers  mentioned  Peters’ 
energy,  exuberance  and  larger-than- 
life  personality. 

“He’s  so  wildly  energetic,  he  makes 
Little  Richard  look  like  A1  Gore,” 
quipped  Auth. 

“Mike  is  madcap,  zany  and  wacky,” 
said  Marlette.  “He’s  not  just  a  drawer  of 
cartoons  —  he  is  a  cartoon!” 

“He  has  the  pure  joy  and  enthusiasm 
that  can’t  be  faked,”  added  Browne. 
“You  can  only  get  it  by  doing  what  you 
love  and  loving  what  you  do  —  and 
getting  two  incomes  in  the  process!” 

Davis  said  Peters’  emotive  nature, 
combined  with  his  likability,  makes 
him  hard  to  roast.  “How  do  you  bake  a 
prebaked  ham?”  he  asked. 

Other  Sept.  24  speakers  included 
editorial  cartoonists  Jim  Borgman  of 
the  Cincinnati  Enquirer  and  King  and 
Jeff  MacNelly  of  the  Chicago  Tribune 
and  Tribune  Media,  which  also  syndi¬ 
cates  MacNelly’s  “Shoe”  comic  strip 
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and  “Pluggers”  comic  panel. 

Also  speaking  were  Dayton  Daily 
News  publisher  Brad  Tillson  and 
members  of  Peters’  family:  his  wife  and 
business  partner  Marian  and  their 
daughters  Marci,  Tracy  and  Molly. 

The  event,  which  raised  about 
$25,000  for  the  Kids  Voting  group,  was 
emceed  by  comedian  Pat  Paulsen. 

Audience  members  included  Tri¬ 
bune  Media  president  David  Williams 
and  vice  presidents  Michael  Silver  and 
Walter  Mahoney,  King  president  Joe 
D’Angelo,  U.S.  Senators  John  Glenn 
and  Howard  Metzenbaum  of  Ohio, 
Dayton  residents,  and  others. 

Those  in  attendance  received  a  spe¬ 
cial  Dayton  Daily  News  section  about 
Peters  and  an  autographed  copy  of 
Mike  Peters  On  the  Edge,  a  book  of  ed¬ 
itorial  cartoons  from  1969  to  1994. 

Ohio’s  governor  declared  Sept.  24 
“Mike  Peters  Day.” 

Ross  Perot  is  doing 
syndicated  columns 

ROSS  PEROT  IS  writing  columns  for 
the  New  York  Times  News  Service 
and  New  York  Times  Syndicate. 

His  latest  two  pieces  discuss  the 
NAFTA  and  GATT  trade  agreements. 
The  former  presidential  candidate  pre¬ 
viously  wrote  about  health  care,  the 
national  debt  and  Haiti. 

NYTNS/NYTS  president  and  editor- 
in-chief  John  Brewer  said  the  columns  may 
turn  into  a  regular  feature. 

Updated  version  of 
Caniff  strip  coming 

A  NEW  VERSION  of  “Terry  and  the 
Pirates,”  the  classic  adventure  comic  by 
Milton  Caniff,  is  coming  next  spring 
from  Tribune  Media  Services. 

TMS  said  the  1995  version  “will  fea¬ 
ture  many  of  the  characters  and  con¬ 
cepts  of  the  original  comic,  but  with  a 
contemporary  look  and  stories  inspired 
by  today’s  headlines.” 

Syndicate  vice  president/editorial 
and  development  Michael  Silver  said, 
“We  think  it’s  time  for  newspapers  to 
take  a  look  at  adding  a  new  adventure 
strip  —  one  that  has  familiarity  for 
older  audiences  hut  is  clearly  designed 
to  appeal  to  younger  readers. 

“Most  of  the  attention  has  been  on 
gag-a-day  humor  strips.  Our  hope  is  to 
help  build  reader  loyalty  with  a  new 
feature  that  keeps  readers  turning  to 
the  comics  page  every  day.” 


Writing  “Terry”  will  be  Michael  Us- 
lan,  a  comics  historian  who  helped 
bring  Batman  to  the  movies  and  Where 
on  Earth  is  Carmen  Sandiego?  to  TV. 

Drawing  the  strip  will  be  Greg  and 
Tim  Hildebrandt,  twins  well-known 
for  their  adventure  and  fantasy  art. 

“Terry”  was  created  in  1934  by  Can¬ 
iff,  who  did  it  for  about  a  dozen  years 
before  leaving  what  is  now  TMS  when 
he  couldn’t  get  ownership  of  his  strip. 
Caniff  (1907-1988)  went  on  to  create 
“Steve  Canyon”  while  George  Wunder 
continued  “Terry”  until  1973. 

Schulz  travels  back 
home  to  Minnesota 

CHARLES  SCHULZ  IS  back  in  his 
home  state  of  Minnesota  this  weekend 
for  the  44th  anniversary  of  “Peanuts.” 

On  Oct.  2,  the  Californian  will  be 
the  guest  of  honor  at  a  St.  Paul  recep¬ 
tion  benefiting  Canine  Companions 
for  Independence. 

And  there  is  a  Sept.  18-Oct.  2  ex¬ 
hibit  at  the  Mall  of  America  in  Min¬ 
neapolis  featuring  “Peanuts”  comics 
and  more.  The  show  is  sponsored  by 
United  Media  and  MetLife. 

Topeye’  cartoonist 
Bud  Sagendorf  dies 

“POPEYE”  CARTOONIST  BUD 
Sagendorf  has  died  of  brain  cancer  in 
Florida  at  the  age  of  79. 

Sagendorf  was  a  young  assistant  to 
“Popeye”  creator  Elzie  Segar  (1894- 
1938)  who  took  full  charge  of  the  com¬ 
ic  in  1959.  Failing  eyesight  forced 
Sagendorf  to  drop  the  daily  strip  in 


1986,  but  he  continued  to  do  the  Sun¬ 
day  one. 

King  Features  Syndicate  said  the 
Sunday  “Popeye”  will  be  taken  over  by 
Hy  Eisman,  who  currently  does  the 
“Katzenjammer  Kids”  and  previously 
did  “Little  Iodine”  for  King.  The  daily 
strip  will  feature  Sagendorf  repeats. 

KRT  photo  bureau 
established  in  Haiti 

THE  KNIGHT-RIDDER/Tribune 
Photo  Service  has  opened  a  photo 
transmitting  bureau  in  Port-au-Prince 
to  cover  events  in  Haiti. 

Modeled  after  KRT  photo  bureaus 
set  up  during  Desert  Storm  and  the 
Olympics,  it  can  transmit  pictures  via 
domestic  phone  lines  or  satellite. 

Dennis  Copeland  of  the  Miami  Her¬ 
ald  is  the  on-site  editor.  Contributing 
photographers  include  Tim  Chapman 
of  the  Herald,  Ron  Cortes  of  the 
Philadelphia  Inquirer,  Ernie  Cox  Jr.  of 
the  Chicago  Tribune,  Joe  Raedle  of  the 
Fort  Lauderdale  Sun-Sentinel  and 
David  Turnley  of  the  Detroit  Free 
Press,  according  to  KRT  marketer  Tri¬ 
bune  Media  Services. 


NO  PEEKING 


We  have  three  ways  to  help  readers 
get  the  most  out  of  their  holiday 
celebrations.  Our  Christmas  package 
is  1 5  stories  of  jgift  ideas  for 

?rown-ups.  Yuletide  Entertaining  has 
0  festive  features  on  baking, 
party-planning,  Hanukkah  and  more. 
Santa's  Sleigh  focuses  1 0  stories  on 
holiday  celebrations  for  children, 
from  the  smart  toys  to  fun  crafts. 

All  three  packages  come  with 
photos  ana  sketches.  Supplementary 
color  slides  are  available,  too. 

Get  them  via  AP  DataFeatures 
high-speed  wire,  on  disk  or  by 
camera-ready  by  mail. 

Call  collect  today  for  a  sample, 
(619)  293-1818,  or  fax  this  ad  with 
your  name,  address  and  phone 
number  to  (619)  297-0537. 
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Syndicates/News  Services 


The  latest  in  books 

“HER  HEALTH”  COLUMNIST 
Leslie  Laurence  of  Universal  Press 
Syndicate  and  magazine  journalist 
Beth  Weinhouse  have  co-authored 
Outrageous  Practices:  The  Alarming 
Truth  about  How  Medicine  Mistreats 
Women  for  Fawcett  Columbine. 

In  other  book  news,  Universal’s  An¬ 
drews  and  McMeel  company  has  pub¬ 
lished  I  Gave  at  the  Office,  a  “Sally 
Forth”  comic  collection  by  Greg 
Howard  and  Craig  Macintosh  of  King 
Features  Syndicate. 

This  fall,  A&M  will  also  start  releas¬ 
ing  a  series  of  resource  books  based  on 
“The  Mini  Page”  children’s  feature  by 
Betty  Debnam  of  Universal.  They  will 
cover  topics  such  as  the  environment, 
health  and  safety,  and  the  workings  of 
the  government. 

Several  other  publishers  are  releas¬ 
ing  books  by  self-syndicated  people. 

“This  Modern  World”  cartoonist 
Tom  Tomorrow  has  compiled  the  Tune 
in  Tomorrou;  collection  for  St.  Martin’s 
Press. 

“Senior  Clinic”  columnist  Dr.  Frank 
Macinnis  has  written  The  Aging 
Game;  The  Health  Concerns  of  Post 
Middle  Agers,  which  will  be  released 
next  year  by  Vantage  Press. 

“Antique  Detective”  columnist 
Anne  Gilbert  has  authored  The  Confi- 
dent  Collector:  ’40s/’50s  Designs  & 
Memorabilia  Identification  and  Price 
Guide  and  a  similar  book  covering  the 
’60s/’70s  for  Avon. 

And  cartoonist  Batton  Lash  has  cre¬ 
ated  his  latest  Wolff  &  Byrd,  Coun¬ 
selors  of  the  Macabre  bimonthly  comic 
book  for  Exhibit  A  Press,  4657  Cajon 
Way,  San  Diego,  Calif.  92115. 

TV  advisory  symbol 

TV  DATA  HAS  adopted  the  new 
Parental  Advisory  symbol  agreed  upon 
by  the  four  main  broadcast  networks 
this  past  June. 

Starting  last  month,  TV  Data 
clients  have  seen  PA  rather  than  PDA 
(Parental  Discretion  Advised)  in  their 
listings. 

TV  program  stories 

ONE  OR  MORE  stories  a  month  from 
the  National  Geographic  Explorer  TV 
show  are  now  being  included  in  the 


weekly  National  Geographic  News 
Service,  which  is  distributed  outside 
the  U.S.  by  the  New  York  Times 
Syndicate. 

Stories  from  the  award-winning  ca¬ 
ble  program  cover  topics  such  as 
Turkey’s  dancing  bears,  African  bush 
pilots  and  real-life  Bayou  ghostbusters. 

Maturity  with  UPS 

MATURITY  NEWS  SERVICE  is 
now  being  distributed  by  Universal 
Press  Syndicate. 

The  seven-year-old  MNS  —  which 
was  formerly  with  United  Media  — 
offers  stories,  features,  photos,  graph¬ 
ics,  special  packages  and  more. 

Regular  columnists  include  Lois 
Wyse  on  grandparenting,  Mary  Beth 
Franklin  on  personal  finance  and  Len 
Tillem  on  elder  law. 

An  ‘Arrest’  column 

A  COLUMN  CALLED  “Arrest  Me 
Not:  The  Driver’s  Side”  is  being  self- 
syndicated. 

Eric  Bryant’s  twice-weekly  feature 
includes  motorists’  stories  of  being 
pulled  over  by  the  police  and  getting  a 
warning,  a  ticket,  arrested  or  “scared 
silly.”  At  the  end  of  each  piece  is  an  ed¬ 
itor’s  note  explaining  what  the  driver 
might  have  done  right  or  wrong  while 
pulled  over. 

As  an  introductory  promotion, 
Bryant  is  conducting  a  contest  in 
which  people  with  the  strangest  stories 
about  being  stopped  by  the  police  re¬ 
ceive  a  check  covering  the  cost  of  their 
vehicle  violation. 

The  column  is  patterned  after  a 
book  entitled  Arrest  Me  Not:  The 


Common  Sense  Survival  Guide  for 
Teenagers  (and  Adults)  When  Stopped 
by  Police. 

Bryant  is  based  at  Page  One  Com¬ 
munications,  531  E.  117th  St.,  Cleve¬ 
land,  Ohio  44108. 

Prime  minister  asks 

CANADIAN  PRIME  MINISTER  Jean 
Chretien  submitted  a  question  that  ap¬ 
peared  in  “You  Can  With  Beakman 
and  Jax”  last  month. 

The  politician  asked,  “What  are  the 
little  dents  in  a  golf  ball  for?”  Beakman 
answered  that  an  undimpled  ball, 
when  hit,  would  have  low  air  pressure 
on  top  and  high  pressure  underneath 
—  thus  pushing  it  upward  and  decreas¬ 
ing  its  flight  distance. 

Jok  Church  said  he  has  world  lead¬ 
ers  periodically  contribute  to  his  Uni¬ 
versal  Press  Syndicate  feature  to 
teach  children  that  asking  questions  is 
good  and  that  even  adults  need  to  do 
this. 

Globe  appointment 

GLOBE  SYNDICATE  HAS  ap¬ 
pointed  Monte  Ferris  Bourjaily  III  as 
associate  publisher  and  editor.  He  will 
also  manage  Globe’s  Washington  desk. 

The  syndicate  was  founded  by 
Monte  Ferris  Bourjaily  Sr.  in  1937,  and 
Monte  Ferris  Bourjaily  Jr.  became  pub¬ 
lisher  and  editor  in  1976.  Bourjaily  Jr. 
is  also  the  principal  author  of  “Every¬ 
day  Editorials,”  a  feature  that  provides 
editorial  copy  and  assistance  on  na¬ 
tional  and  international  issues  to  its 
subscribers. 

Globe’s  editorial  office  is  at  Rt.  2, 
Box  52a,  Strasburg,  Va.  22657. 
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Continued  from  page  15 

share  of  the  pie  as  possible,  and  its  re¬ 
ally  tough,  especially  if  you’re  just  start¬ 
ing  out  covering  medicine,  weeding 
through  basically  just  what’s  really  PR 
and  what  really  is  truly  news,”  she  told 
SPJ  conferees. 

Rubin,  who  has  covered  medicine 
for  15  years,  spoke  of  the  tremendous 
growth  of  health  care  public  relations, 
noting  that  some  doctors  have  hired 
their  own  PR  representatives. 

Pharmaceutical  companies  often  use 
doctors  to  promote  their  new  products, 
but  Rubin  warned  “just  because  a 
physician  is  involved  .  .  .  doesn’t  neces¬ 
sarily  mean  it’s  news  worthy.” 

In  many  cases,  the  new  drugs  really 
aren’t  much  different  from  other  drugs 
already  on  the  market,  she  said. 

Karen  DiBernardo,  vice  president  in 
charge  of  health  care  media  relations 
at  Burson-Marsteller,  said  some  of  to¬ 
day’s  most  important  health  care  news 
is  filtered  through  PR  people. 

“We  represent  some  of  the  world’s 
largest  pharmaceutical  companies  do¬ 
ing  some  of  the  most  cutting-edge  re¬ 
search,  and  it’s  our  job  to  know  what  is 
and  isn’t  news,”  she  said  when  contact¬ 
ed  at  her  New  York  base.  “We  work 
very  hard  to  establish  credible  rela¬ 
tionships  with  journalists.” 

Health  care  PR  used  to  be  simpler, 
as  most  news  outlets  had  one  health  or 
medical  reporter,  DiBernardo  related. 
Now,  a  major  daily  is  apt  to  have  a 
staffer  covering  reform,  one  who  con¬ 
centrates  on  biotech,  yet  another  as¬ 
signed  to  research,  and  so  on. 

“Because  health  care  reporting  has 
evolved  into  so  many  areas,  so  many 
beats,”  she  said,  “there’s  no  such  thing 
as  ‘just  PR’  anymore.” 

Tabloid 

Continued  from  page  1 5 

“Today,  homicide  is  a  much  greater 
problem  in  this  country  than  infec¬ 
tious  diseases,  and  there’s  no  way  the 
CDC  can  ignore  the  fact  that  it  is  a 
leading  cause  of  loss  of  life  in  this 
country,”  he  said. 

But  the  political  polar  extremes 
deny  violent  deaths  are  a  public  health 
concern,  Satcher  contended.  The  ar¬ 
gument  from  the  right  is  that  these 
deaths  result  from  inadequacies  in  the 
criminal  justice  system;  meanwhile,  the 
left  alleges  they  stem  from  social  prob¬ 
lems. 


Satcher  said  the  CDC  doesn’t  deny 
either  assertion  —  “it  just  says  it  is  pre¬ 
ventable.” 

To  ensure  newspeople  get  correct, 
up-to-date  health  data,  and  to  control 
the  dissemination  of  information,  the 
CDC  has  established  a  press  relations 
office. 

In  recent  news  reports  about  an  out¬ 
break  of  a  virulent  form  of  Group  A 
streptococcus  in  the  United  States  and 
Britain,  an  unnamed  CDC  representa¬ 
tive  was  quoted  as  saying  no  American 
was  safe  from  contracting  the  mysteri¬ 
ous  bacteria  that  causes  rapid  deterio¬ 
ration  of  skin  tissue. 

Satcher  lamented,  “We  haven’t  been 
able  to  find  out  who  said  that  yet.” 

Tax 


with  words  and  pictures.” 

The  ACLU  chapters  of  Northern 
and  Southern  California,  which  ordi¬ 
narily  do  not  become  involved  in  tax 
disputes,  have  entered  the  case  in  an 
amicus  capacity. 

In  a  letter  to  Sherman,  ACLU  attor¬ 
ney  Paul  Hoffman  said,  “Since  there  is 
no  doubt  that  illustrations  are  entitled 
to  the  same  First  Amendment  protec¬ 
tion  as  text,  the  question  is  whether  a 
taxation  scheme  that  exempts  text  but 
not  comic  books  or  comic  strips  be¬ 
cause  they  contain  illustrations  is  con¬ 
stitutionally  permissible.” 

Hoffman  cited  case  law  that  shows 
California’s  sales  tax  “is  presumtively 
inconsistent  with  the  First  Amend¬ 
ment  if  it  burdens  speech  because  of  its 
content  ....  It  is  apparent  that  the 
[California]  regulations  in  this  case  dif¬ 
ferentiate  on  the  basis  of  content .... 
The  state  wants  to  retain  the  ability  to 
tax  the  sale  of  works  of  art.  However, 
artistic  expression  is  part  of  the  core  of 
the  First  Amendment,  just  like  other 
forms  of  speech  and  the  press.” 

Noting  that  Mavrides  sometimes  in¬ 
jects  political  and  social  commentary 
into  his  cartoons,  Hoffman  contended 
that  such  editorializing  has  a  long  his¬ 
tory  in  America,  ranging  from  Thomas 
Nast,  the  19th  century  cartoonist  who 
pilloried  the  notorious  Boss  Tweed  of 
New  York  City,  to  Garry  Trudeau,  cre¬ 
ator  of  Doonesbury. 

“Even  those  cartoons  that  are  pri¬ 
marily  read  for  entertainment  purposes 
cross  over  to  the  area  of  social  com¬ 
mentary,”  the  lawyer  wrote. 

Mavrides  recalled  that  until  the 
1990  confrontation  with  the  BOE,  he 


had  paid  “without  question”  sales  tax 
on  his  commercial  art,  such  as  posters 
he  drew  for  major  movie  studios.  It  was 
only  when  the  board  demanded  taxes 
on  his  cartooning  that  he  objected,  he 
said. 

“1  think  they’re  trying  to  make  me  a 
test  tube  case  —  to  set  a  precedent,”  he 
told  E&P. 

“I’m  really  irritated  that  1  even  have 
to  argue  this  matter  against  bureau¬ 
crats  who  set  themselves  up  as  arbiters 
of  what  constitutes  a  literary  work  and 
who  is  an  author  and  who  is  not.  They 
see  my  pictures  as  merely  fulfilling  a 
commercial  function  and  not  as  a  form 
of  literary  communication.  To  them, 
my  work  is  the  same  as  a  blue  print  de¬ 
sign  for  a  hand  tool.” 

In  a  phone  conversation  he  related 
that  a  BOE  employee  told  him  the 
board  considered  his  work  as  “no  dif¬ 
ferent  than  a  t-shirt  design  or  a  coffee 
mug  decal  as  far  as  sales  for  manufac¬ 
turing  were  concerned.” 

The  cartoonist  warned  that  the  issue 
is  much  larger  than  his  battle  with  the 
BOE. 

He  noted  that  there  are  at  least  five 
comic  book  publishers  in  California, 
two  major  newspaper  syndicates  and 
dozens  of  children’s  book  publishers 
that  would,  if  he  loses,  be  subject  to  a 
second  sales  tax  for  the  cartoons  and 
illustrated  stories  they  publish. 

Mavrides  said  that  because  20%  to 
30%  of  the  nation’s  cartoonists  live  in 
California,  the  price  of  comic  and  chil¬ 
dren’s  books  and  other  illustrated 
works  may  have  to  be  increased  “to 
cover  the  expense  of  what  is  essentially 
a  new  tax.” 

Some  comic  book  publishers  may  be 
forced  out  of  business  due  to  the  in¬ 
creased  cost,  he  said. 

Attorney  Presant  said  an  adverse  de¬ 
cision  by  the  BOE  could  have  a  na¬ 
tionwide  effect  “since  California  is  a 
trendsetter  in  taxation.” 

Newspaper 
gets  award 

THE  OMAHA  WORLD-Herald  ac¬ 
cepted  the  13th  Annual  Heritage 
Award  Sept.  21  from  the  River  City 
Roundup  &  Rodeo. 

The  award  is  given  for  contributions 
to  the  growth  and  development  of  the 
Omaha  area. 

The  Roundup  &  Rodeo  is  a  week- 
long  event  celebrating  Western  agricul¬ 
tural  and  cultural  heritage.  One  of  its 
biggest  sponsors  is  the  World-Herald. 


Continued  from  page  23 
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11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


PETS,  WILDLIFE,  environment.  Strong 
human  interest.  $5  a  week,  5CX)-word 
weekly.  Earthlings,  PO  Box  2825,  Ken¬ 
sington,  MD  20891 .  (301 )  816-9420. 


ASTROLOGY 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 


AUTOMOTIVE 


CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


Fax  Your  Ad  to  (212)  929-1259 


SPECIAL  SECTION  EDITORS.  Weekly 
copy  you  want  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modern 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 


HOUDAYS 


CHRISTMAS  CAROLS  camera  ready 
SONGBOOKS  ready  to  insert 
Tel-Aire  Publications  (800)  749-1841 


UFESTYLES 


CAPTURE  FORREST  GUMP  FANS  with 
weekly  650-word  personal  experiences 
column  by  51-year-old  business  execu¬ 
tive  (J-school  grad);  offers  unique 
perspective  on  issues  of  universal 
appeal;  shows  person  with  cerebal 
palsy  stumbling  through  life,  dealing 
with  reality  in  timeframes  baby 
boomers  can  recall.  FIRST  4  COLUMNS 
FREE.  For  free  samples,  60-theme  list. 
Fax  (608)  356-3797  or  phone  (608) 
356-6655. 


MOVIE  REVIEWS 


GRADUATE  PROGRAMS 


STANFORD  UNIVERSITY 
GRADUATE  PROGRAM 
IN  JOURNAUSM 

A  small  and  intensive  professional 
master's  program  for  students  interested 
in  getting  an  education  in  and  for  jour¬ 
nalism.  Tuition  fellowships  available. 
Write  ta  Professor  T.  L.  Glosser,  Grad¬ 
uate  Program  in  Journalism,  Depart¬ 
ment  of  Communication,  Stanford  Uni¬ 
versity,  Stanford,  CA  94305-2050. 


NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1 088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-01 70 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  osset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman,  MT 
59715,  (406)586-6621 


A  man’s  memory  may  almost  become 
the  art  of  varying  and  misrepresenting 
his  past,  according  to  his  interest  in 
the  present 

George  Santayana 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Dick  Smilh-SE/SW-(601 )  627-7906 
Tom  Sextan-N.England-(61 7)  446-071 1 
D.  Claussen-MWest-(414)  272-6173 
Geoff  Edwards-E/SE-(703)  750-8675 
Bruce  Lantz-CANADA-(51 9)  631  -5709 


BILL  MAnHEW  COMPANY  conducts 
professional,  confidential  negotiations 
tar  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 


Buyers  or  sellers.  Coll  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  *  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  NW  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  (or  a  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  02116.  (617) 
536-1900. 


Crossword,  Word  Search  and  morel 
General,  TV,  Soaps,  Sports,  Kids, 
Astronomy,  Bible,  Country /Western. 

SCRAMBL-GRAM,  INC. 
(216)923-2397 
Our  25th  Year 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Phone  (909)  926-4843 


SYNDICATION  SERVICES 


Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (212)  755-4363 


Choices  are  the  hinges  of  destiny. 

Edwin  Markham 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
41 0  Elm  St.,  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)566-0170. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-2318 
Lon  W.  Williams 


MEL  HODELL,  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)624-8852 


MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,VA  22 11 6-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


REAL  STEAL"For  quick  sale,  $100,000 
gross,  owner  net  $35,000,  rural  Texas 
weekly  with  building  for  $60,000. 
Also,  a  small  paper  available  with 
practically  zero  down.  Bill  Berger, 
Associatea  Texas  Newspapers,  1801 
Exposition,  Austin,  TX  78703.  (512) 
476-3950. 


NEWSPAPERS  FOR  SALE 


VERY  POPULAR  and  successful  south 
central  Wisconsin  monthly  newspaper. 
Could  easily  be  a  bi-monthly  or  weekly. 
Reason  for  selling:  Owners  have  many 
other  business  interests.  Write  P.O.  Box 
258,  Portage,  Wl  53901 . 


FL-AL  Several 
outstanding  weekly 
opportunities.  Priced  ta 
Sell  Now:  Contact:  Dick  Smith 
W.B.  Grimes,  (601 )  627-7906. 


MONTANA,  uniciue  bi-weekly,  very 
profitable,  building,  stable  town, 
$1 75,000  with  $50,000  down. 
EASTERN  WASHINGTON  weekly, 
wheat  country,  building,  $115,000 
with  $35,000  down. 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEW  MEXICO'S  leading  alternative 
magazine.  Monthly  tabloid.  Santa  Fe, 
Albuqueraue,  Taos.  6  years  old.  Utne 
Reader-Village  Voice  quality.  Training 
ava  ilable/stable  staff.  $100,000/ 
terms.  Excellent  business  opportunity. 
(505)  986-0105 


NEWSPAPERS  WANTED 


FAMILY  OWNED/OPERATED  NEWS¬ 
PAPER  GROUP  aggressively  seeking 
acquisitions  of  daily/weekly  newspa¬ 
pers/shoppers  in  U.S.  All  correspon¬ 
dences  and  discussions  are  confiden¬ 
tial.  Contact: 

EDWARDS  PUBLICATIONS 
c/o  Jerry  Edwards 
PO  Box  1193 
Seneca,  SC  29679 
(803)  882-3272 

SEND  E&PBOXREPUESTO: 

Editor  &  Publisher 
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New  York,  NY  10011 
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NOTICE  TO  NEWSPAPER  PUBUSHERS 


NEWSPAPERS  WANTED 

TRADE  ASSOCIATION 

AMERICAN  PLIBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 

Neosho,  MO  64850 

Phone  (41 7)  451 -1520 

American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 

1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 

If  you  cannot  get  rid  of  the  family 
skeleton,  you  might  as  well  make  it 
dance. 

George  Bernard  Shaw 

EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOpticd  (310)  372-0372. 


CONVEYORS 


WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-521 8  Fax  (407)  273-901 1 


EQUIPMENT  FOR  SALE 


2  letterpress  Goss  Mark  1  Headlin¬ 
er,  22  3/4"  cut-off,  1964  and  1969 
vintage,  roll  diam.  40",  web  width 
55"  i.e.  4  wide. 

Each  press  consists  of: 

a)  8  black  units  capable  of  producing 
64  broadsheet  pages  straight  or  1 28 
pages  in  collect  mode 

b)  6  double  half  decks  capable  of  pro¬ 
ducing: 

6  pages  in  4  colors  or 
8  pages  in  4  and  24  in  1  or 
8  pages  in  4  and  8  in  2  plus  8  in  1  or 
48  pages  in  1 

c)  2/3:2  folders  along  with  2  upper 
and  lower  formers. 

d)  M.E.G.  splicers 

Reply  to:  Jean-Claude  Desforges 
Director  of  Corporate  Purchasing 
Tel:  (514)  284-1510 
Fax:  (514)  284-0473 


MAILROOM 


•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guaranteed 
Production-Training  Program  Provided. 
JIMMY  R.  FOX,  MAIL  ROOM 
CONSULTANT  71 3/468-5827. 


MULLER  MARTINI  227  E  Newspaper 
Inserters.  AVAILABLE  IMMEDIATELY 
Also:  grippers  for  FERAG  STR  Con¬ 
veyor  (01. 1 1 .1003.03)  complete.  50 
new  @  $1 5.00,  many  us«J  @  $1 0.00 
Call  Jerry  at  (508)  453-3797 


REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrodes  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFAaURING  CO. 
Bruce  L.  Seidel  (215)  820-9669 


MAILRCXDM 


CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used,  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 


PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Graphics  inserting 
machines.  Immediate  availability.  Con¬ 
tact  AM  Graphics  (513)  278-2651  and 


Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886. 


SALES/SERVICE  for  Mailroom  and 
and  Bindery.  Muller  227  Specialist. 
Tom  Bagwell  (816)  525-7208 


USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 
(407)  273-521 8  or  (800)  741  -1 937 


MISCELLANEOUS 


JOURNALIST  T-SHIRTS--'When 
journalists  do  it,  it  makes  The  Front 
Page."  Great  gift.  Black  on  white,  S,  M, 
L,  XL.  Send  $14.95:  Who's,  What  And 
Where,  1 998  S.  Sleepy  Hollow,  Sleepy 
Hollow,  IL60118. 


NEWSPAPER  RACKS 


FOR  SALE-  300-400  used  tabloid  style 
newspaper  coin  racks.  Most  racks  have 
totalizer  mechs  and  are  in  good  condi¬ 
tion.  Best  reasonable  offer.  For  informa¬ 
tion  call  Newsday,  Inc.,  Long  Island, 
New  York  (516)  864-7365.  Robert 
Halfman  or  Scott  Teitler. 


PREPRESS 


ECR  upgrade  lets  you  run  color  separa¬ 
tions  on  your  Ultre  based  engine.  72 
and  94  p  available.  Matrix  (603)  429- 
2798. 


Every  saint  has  a  past  and  every 
sinner  has  a  future. 

Oscar  Wilde 


WITH  POTENTIAL  TO  ENTER  NEW  MARKETS 
OR 

REQUIRING  PRESS  EQUIPMENT  TO  REPLACE 
OLD/OBSOLETE  LINES 
OR 

REQUIRING  ADDITIONAL  CAPACITY 


AS  NEW,  GOSS  METROLINER  PLANT, 
AVAILABLE  FOR  SALE  IN  1 995 


SPECIFICATIONS: 

*Up  to  36  Goss  Metroliner  units 
Configured  os  needed,  eg.  Four  9-unit  lines  or 
Three  1 2-unitlines,  etc. 

*18  Half  Decks  or  As  Required 
*New  45"  Diameter  Reel  Stands 
*6  Three  to  Two  Imperial  Folders,  With  3  High 
Stack  Balloon  Former  Arrangements 
*Angle  Bar  Facilities  Servicing  Every  Unit 
*Spe^  of  70,000  copies/hr  for  capacity  of 
250,000  copies/hr 

*  Fitted  with  New,  State-of-the-Art,  Computerized 
Inking  System 

Proven  to  Minimize  Manning  and  Reduce  Paper 
and  Ink  Waste 

*Fitted  with  New  PCS  System  in 
Quiet  Room  Facilities 

*On-Going  Maintenance  and  Service  Contracts 
Available,  As  Needed 

INSTALLATION  PERIOD  OF  1 8  TO  24 
MONTHS 

CONSIDERATION:  EQUITY  PARTNERSHIP 
OR  SUITABLE  TERMS 
CONTAa 

PRINTING  PRESS  SERVICES  INTERNATIONAL  INC. 
Sellers  Street  Factory 
Preston,  England 
pr2  5eu 

Tel:  01 1-44-772-797050 
Fox:  011-44-772-652300 
Mr.  Joe  McMonomon  (Tel:  703-978-2148,  USA) 

«*««*«***«*««**««««*«««**«««««««*«««**«****«****««*«• 

CONFIDENTIALITY  OF  ENQUIRIES  ENSURED 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


AVAILABLE  IMMEDIATELY 
1 6  UNITS  OF  HARRIS  V25  22  3/4” 
CUTOFF 

2-  JF  25  FOLDERS 
2-  150HP  DRIVES 

WEBEQ  INTERNATIONAL,  INC. 
708-459-9700  FAX:  708-459-9707 


GOSS  URBANITE  23  9/1 6"  X  38"  COM¬ 
PLETE  WITH  8  PRINTING  UNITS,  ONE 
FOLDER  PRODUCING  BOTH  TABLOID 
AND  BROADSHEET.  THREE  1  lOHP 
DRIVES,  PIATEBENDER  AND  ALL  CON¬ 
NECTING  PARTS. 

WEBEQ  INTERNATIONAL,  INC. 
708-459-9700  FAX:  708-459-9707 


PRESSES 


SINGLE-WIDTH 

10-unit  Goss  Urbanite,  1982/68  with  5 
stacked  sets  of  units,  22  3/4". 

7- unit  Goss  Urbanite,  1 986  vintage. 
SC-986  folder  with  upper  former. 
Add-on  Goss  Community  units  and 
folders. 

5-unit  Web  Leader,  late  1 970's  vintage 
Web  Leader  mono  unit,  Quadrocolor 
unit  &  Web  Leoder  folders. 

5-unit  News  King,  1 977  vintage. 

2-unit  News  King  press. 

Add-on  News  King  units  &  folders. 
DOUBLE-WIDTH 

8- unit  MAN/Roland  Hoe  Flexo, 
239/16" 

2  Goss  160-page  double  3:2  folders, 
22  3/4"  each  w/double  upper  formers. 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(91 3)  492-9050  Fox  (91 3)  492-621 7 


PRESSES 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


SCANNING  EQUIPMENT 


FOR  SALE:  646IE  CROSSFIELD  SCAN¬ 
NER,  GOOD  CONDITION.  MAIN¬ 
TENANCE  &  UPGRADES  PERFORMED 
BY  SCANTRONIC.  CONTACT  MR. 
GRAY,  PRODUCTION  MGR  805-392- 
5753,  OR  MR.  BIRKS,  TECHNICAL 
SUPT.  805-392-5756,  THE 
BAKERSFIELD  CAUFORNIAN. 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-581 7  FAX  (404)  590-7267 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 


NOW  ON  SALE 

1994 

Editor  &  Publisher 
International 
Year  Book 
To  order  your  copy 
contact  E&P's 
Circulation  Department 
at  (212)  675-4380 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


CONSULTANTS 


Fax  Your  Ad  to  (212)  929-1259 


HELP  WANTED 

ADMINISTRATIVE  ADMINISTRATIVE 

ASSOCIATE  PUBUSHER  GENERAL  MANAGER 

Publisher  company  expanding  into  con-  Dynamic  leader  needed  for  a  small 
sumer  markets  seeks  Associate  Pub-  daily  and  weekly  located  in  a  com- 
lisher/Marketing  Director  with  strong  petitive  market  in  Zone  6.  Must  be  goal 
writing  experience,  creative  ideas,  oriented  with  sales  management  expe- 
leadership  qualities  and  knowledge  of  rience.  Ability  to  provide  leadership  so 
publishing.  Send  resume  &  clips  to  J.  advertising  and  editorial  teams  will 
Pappenheimer,  Simply  Seafood,  1115  excel.  The  successful  candidate  will 
NW  46th  St.,  Seattle,  WA  98107.  have  a  history  of  increasing  sales 

_  through  innovative  thinking.  Salary  com- 

My  advice  to  you  is  to  not  ask  why  or  mensurate  with  ability  plus  excellent 
whither,  but  just  to  enjoy  your  ice  benefits.  Send  resume,  references  and 
cream  while  it’s  on  your  plate.  salary  reauirements  to  Box  07082, 

Thornton  Wilder  Editor  &  Publisher. 


48  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(414)272-6173. 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 

Convert  to  private  delivery  and  new  dis¬ 
tribution  start-up.  TMC/saturation 
products.  Call  Midwest  Independent 
Postal  (616)  324-1008 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
JeffBlenkarn(616)  458-6611 

LEM  MARKETING 
Crews. ..Turn-Key  &  Seminars 
(609)  822-3701 

SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 

THB  CUSTOMER 
CONNECTION 

1-800-327-8463 


CIRCULATION  CONSULTANTS 

KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Sales 
Nationwide  (516)  379-2797 


CIRCULATION  SERVICES 

LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER* 
TELEMARKETING 
1  (800)929-1845 
our  26th  Year 

POPULAR  WORD  CONTESTS 
BOOST  CIRCULATION,  CREATE 
NEW  STREAMS  OF  AD 
REVENUE.  OVER  600  SATISFIED 
NEWSPAPER  CUENTS! 
SCRAMBL-GRAM,  INC. 

(216)  923-2397 
Our  25th  Year 

PRO  STARTS 

THE  TELEA4ARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

_ 1  (800)  776-6397 _ 

SPEQRUM  MARKETING  SERVICES 
-QUAUTY- 

CREW/TELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 
TUBE  ALTERNATIVE 
Built-in  hook.  Low  cost,  fast  installation 
and  inconspicuous.  Midwest  Indepen¬ 
dent  Postal  (616)  324-1008 


CLASSIFIED  CONSULTANT 

CLASSIFIED  STRATEGIES  GROUP 
We  discover  market  specific  sources  for 
new  revenue,  help  you  develop  niche 
products,  take  charge  of  handling  your 
special  projects,  redesign  your  section 
to  attract  new  advertisers  and  readers, 
provide  second  opinions  plus  fine  tune 
your  customer  service  through  tailored 
staff  development  programs.  Short  and 
long  term  rates  or  low  monthly  retainer 
fee  based  on  your  needs.  Confidential. 
Professionally  serving  daily  and  weekly 
newspapers  in  U.S.  and  overseas. 

Ron  Beach,  Founder.  (408)  423-6169 

DATABASE  SERVICES 

FREE  DATABASE  FOR  JOURNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-891 8. 

DISTRIBUTION  SERVICES 

DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (National) 


EDITORIAL  SERVICES 


IVY  EDITORIAL  SERVICES 
Medical  and  consumer  writing,  editing, 
proofreading,  typesetting,  design, 
production.  Meeting  planning  also  a 
specialty.  Rates  by  quotation. 

(516)  887-7534 


ADMINISTRATIVE 

GENERAL  MANAGER  needed  for  a 
small  Midwestern  weekly,  located  in 
Zone  7.  This  profitable  twice  weekly  is 
searching  for  a  General  Manager  who 
has  revenue  generation  experience, 
preferably  Advertising.  It  is  imperative 
that  the  candidate  have  solid  manage¬ 
ment  and  demonstrated  people  skills 
are  necessary.  Knowledge  or  experi¬ 
ence  in  other  departments  would  be  an 
added  plus.  Competitive  base  salary 
plus  incentive  plans  and  excellent  Liene- 
fits.  If  interested,  please  forward  a 
cover  letter  and  resume  to  Rob't 
Greene,  Good  News,  Alpine  Centre, 
Suite  245  N,  2435  Kimlserly  Rood,  Bet¬ 
tendorf,  lA  52722  or  (319)  359-4877 
FAX;  (319)  359-8539. 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onlv!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEaRICAL  DRIVE  SYSTEM? 

Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  (505)  842-1357 
24-Hour  UnePO  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1  (800)  657-21 1 0 


Those  who  make  the  worst  use  of 
their  time  complain  the  most  if  its 
brevity. 

Jean  de  La  Bruyere 


ADMINISTRATIVE 


PUBUSHER 

Dynamic  leader  needed  for  award  win¬ 
ning  small  daily  located  in  a  Zone  5  com¬ 
petitive  market.  Must  be  veteran, 
aggressive,  goal  oriented  with  ability  to 
provide  leadership  so  the  advertising, 
editorial  and  circulation  departments 
can  excel.  The  successful  candidate 
should  have  a  history  of  creating  busi¬ 
ness  through  innovation  and  com¬ 
petitive  strategies.  Experience  at  a 
15,000+  circulation  daily  as  a  mini¬ 
mum.  Salary  commensurate  with  ability 
plus  excellent  benefits.  Send  confiden¬ 
tial  resume,  references  and  salary 
requirements  to  Box  07107,  Editor  & 
Publisher. 
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nELK  WANTED 


ADMINISTRATIVE  _ ADVERTISING 

ASSOCIATION  DIREaOR  ADVERTISING  DIREaOR 


ADVERTISING 


REAL  ESTATE  AND  AUTOMOTIVE/ 
RECRUITMENT 


SALES  MANAGERS 


The  Maryland-Delawore-D.C.  Press 
Association,  with  a  membership  of  over 
1 25  doily  and  weekly  newspapers, 
seeks  on  experienced  professional  to 
take  charge  of  the  association  and  its 
classified  odvertising  network  at  o  time 
of  transition  and  growth.  The  Executive 
Director  (1)  manages  the  association 
and  its  one-person  staff,  coordinates 
lobbying  activities,  oversees  conven¬ 
tions,  contests  and  member  services,  and 
supervises  publication  of  a  newsletter; 
(2)  manages  the  od  network,  including 
marketing,  sales  and  administration; 
and  (3)  participates  in  long-term  plan¬ 
ning  for  the  association  ana  the 
network.  The  successful  candidate  will 
have  proven  leadership  and  manage¬ 
ment  skills,  and,  preferably,  newspaper 
and/or  trade  association  experience. 
Salary  is  competitive.  Please  send 
resume  by  November  15  to  Fred  C. 
Temby,  Editor  and  Publisher,  The 
Merald-Mail  Company,  100  Summit 
Avenue,  Hagerstown,  MD  21740. 

CONTROLLER  -  The  Bakersfield  Cali¬ 
fornian  a  stable,  family  owned  news¬ 
paper  (circ.  76k/92k)  seeks  a  new 
member  of  the  management  team.  The 
right  candidate  will  show  us  evidence  of 
strategic  thinking  and  have  a  CPA 
and/or  MBA;  experience  with 
economic  value  added  modeling  and 
activity  based  accountina  are  pluses. 
The  aoility  to  interact  efrectively  with 
our  tax  and  auditing  advisors  ond  data 
processing  department,  and  PC  skills 
are  all  essential.  This  high  visibility  role 
reports  to  the  Chief  Financial  Officer 
and  leads  a  staff  of  20.  We  are  a 
vision  and  value  directed  company  that 
prizes  your  manogement  and 
interpersonal  skills  as  well  as  your 
technical  abilities. 

Bakersfield  is  a  friendly  western  city 
with  an  outdoor  lifestyle,  lots  of  local 
recreation,  and  very  affordable  hous¬ 
ing. 

Send  resume  and  references  to: 

Human  and  Organizational 
Development 

THE  BAKERSFIELD  CAUFORNIAN 
P.O.  Box  440 

Bakersfield,  California  93302-0440 
FAX:  (805)  395-7484 

EEO/MF/H 


PUBUSHER 

UPSTATE  NEW  YORK  DAILY  operating 
a  weekly  division  seeks  publisher  who 
is  a  quality  leader  with  full  knowledge 
of  news  and  all  administrative  opera¬ 
tions.  Community-oriented  individual 
will  direct  1 2,000-daily  and  five  area 
weeklies.  Competitive  salary  and  bene¬ 
fits  package.  Send  cover  letter,  resume 
and  sabry  history  to  Box  07105,  Editor 
&  Publisher. 


One  must  never  lose  time  in  vainly 
regretting  the  past  or  in  complaining 
against  the  changes  which  cause  us 
discomfort,  for  the  change  is  the 
essence  of  life. 

Anatole  France 


Join  a  progressive  management  team. 
Outstanding  career  sales  management 
opportunity  directing  staff  of  25  at 
respected,  independent,  growing 
20,000  daily  in  delightful  Midwestern 
city.  This  is  a  highly  competitive  market 
which  requires  tne  skills  and  desire  to 
compete.  Apply  by  Oct.  14  to:  Lisa 
Scott,  Columbia  Daily  Tribune,  PO  Box 
798,  Columbia,  MO  65205. 


ADVERTISING  MANAGER 

SUBURBAN  DAILY  NEWSPAPER  is  seek¬ 
ing  an  experienced  Retail  Ad  Manager 
with  at  least  five  years  experience  in  a 
competitive  market.  We  have  a  strong 
and  loyal  subscriber  base  and  are  look¬ 
ing  to  increase  ad  revenues  thirty  per¬ 
cent!  Compensation  package  weighted 
toward  growth.  Pension  and  other 
benefits  available.  Zone  2,  Box  07085, 
Editor  &  Publisher. 


Advertising  Manager  for  Zone  2  weekly 
group.  Must  be  able  to  oversee  all 
phases  of  advertising  department. 
Resume,  etc.  to  Box  07100,  Editor  & 
Publisher. 


CLASSIFIED  ADVERTISING  DIREaOR 
Queens  Publishing  Corp.,  a  fast¬ 
growing  chain  of  seven  paid  circulation 
weekly  newspapers  (28,000  circula¬ 
tion)  in  Queens,  NY,  is  seeking  a 
person  to  manage  classified  ad 
department.  Must  hove  classified  sales 
experience  and  proven  selling  skills. 
Must  also  have  ability  to  train,  direct 
and  motivate  staff  of  telemarketers.  Call 
Howard.  718-229-0300. 


CLASSIFIED  ADVERTISING  MANAGER 

The  Indianapolis  Star  and  the  Indi¬ 
anapolis  News  is  seeking  a  classified 
advertising  manager.  Qualified  appli¬ 
cants  should  have  an  extensive  sales 
management  background  and 
classified  experience.  If  you  are 
visionary  with  good  implementation 
skills,  this  could  be  a  perfect  fit.  Solid 
leadership  skills  are  a  must.  Send 
resume,  references,  and  sabry  require¬ 
ments  to:  Kimberly  Parker/Director 
of  Advertising,  Indianapolis  Newspa¬ 
pers  Inc.,  307  N.  Pennsylvania  St., 
Indianapolis,  IN  46206-01 45 

NATIONAL/REGIONAL  SALES 
HOUSTON  MARKET 

Sun  Newspapers,  Texas'  largest  com¬ 
munity  newspaper  group  is  seeking  a 
professional,  self  irretivoted  sales  rep  to 
sell  regional  and  Notional  accounts. 

The  successful  candidate  shoub  hove  3- 
5  years  media  sales  experience. 
National/Regional  account  experience 
a  plus.  We  offer  an  established  terri¬ 
tory,  exceibnt  compensation  and  bene¬ 
fits  package  and  the  opportunity  to  live 
in  Houston,  the  4th  largest  city  in  the 
nation. 

Mail  resume  and  references  to: 

Nancy  SimmorKis 
SUN  NEWSPAPERS 
11144  Westheimer 
Houston,  Texas  77042 


The  Press  Democrat,  Santa  Rosa,  Cali¬ 
fornia  is  looking  (or  two  experienced 
soles  managers  in  the  Classified 
Advertising  Department.  Part  of  the 
New  York  Times  Regional  Newspaper 
Group,  this  newspaper  sits  in  a  pre¬ 
mier,  expanding  and  diversified  market 
that  offers  continued  growth  potential. 
Circulation  is  98,000  daily,  103,000 
Sunday. 

Candidates  will  have  newspaper  sales 
management  experience,  specifically  in 
Real  Estate  or  Automotive.  Excellent 
communication,  negotiation,  customer 
service  and  formal  presentation  skills. 
Ability  to  train,  direct  and  motivate  staff 
and  implement  market  and  budget 
strategies. 

This  is  a  challenging  career  opportunity 
with  one  of  the  nation's  premier  news¬ 
paper  groups.  Competitive  salary, 
incentive  and  benefits  package. 

Please  send  or  fox  your  resume  with 
cover  letter  including  salary  history  and 
references  to:  Joanne  Dovey,  Advertis¬ 
ing  Manager/Classified,  The  Press 
Democrat,  P.O.  Box  569,  Santa  Rosa, 
CA  95402.  Fox  (707)  546-2437 


RETAIL  ADVERTISING  MANAGER 

An  award  winning  sttkiH  daily  newspa¬ 
per  in  Northeast  Arkansas  is  seeking  an 
experienced  Sales  Manager  to  lead 
and  motivate  experienced  sales  staff. 
The  successful  candidate  should  be  a 
strong  leader  with  competitive  market 
experience,  3  years  of  management 
experience,  and  a  proven  track  record. 
Competitive  Salary,  commission, 
excellent  benefits.  A  great  opportunity! 
Send  responses  to:  David  Mosesso, 
Paragould  Daily  Press,  P.O.  Box  38, 
Paragould,  AR  72451  -0038  (EEOE) 

ACADEMIC 

JOURNALISM,  Assistant  Professor, 
tenure-track.  PhD,  substantial  newspa¬ 
per  experience  required;  specialization 
in  science-technical-meaical  journalism 
desired.  Teaching  writing/editing  stu¬ 
dents  in  humanities-based  English 
department  includes  courses  in  editing, 
and  news,  feature  and  editorial  writing, 
with  possible  advanced/groduote 
course  in  specialization.  Inquiries,  let¬ 
ters  and  resumes  by  Noveniber  1 5  to: 
Dr.  Robert  C.  Kocnersberger,  English 
Department,  N.C.  State  University, 
Raleigh,  NC  27695-8105.  NCSU  is  an 
EO/AA  employer. 

OLJTSTANDING  COPY  EDITOR  needed 
as  Freedom  Forum  Professionol-in- 
Residence,  Jan. -Dec.  1995,  E.W. 
Scripps  School  Of  Journalism,  Ohio 
UniversiN.  Evangelistic  zeal  for  lan¬ 
guage  skills,  style,  accuracy;  profi¬ 
ciency  in  both  Macintosh  and  MS-DOS; 
expertise  in  editing  technology,  com¬ 
puter  page  design  and  computer- 
assisted  information  retrieval  needed. 
Appointee  will  provide  early  leadership 
in  school's  long-range  goal  of  modern 
editing  training  for  students,  teachers 
and  mid-career  professionals.  Twelve- 
month  appointment,  $55,000  salary. 
Send  letter  of  availability,  resume  and 
inbrmation  on  three  references  by  Oct. 
15  to  Dru  Riley  Evarts,  search  chair, 
E.W.  Scripps  School  Of  Journalism, 
Ohio  University,  Athens,  OH  45701 . 
Women  and  minorities  especially 
encouraged  to  apply. 


_ ACADEMIC _ 

SCHOOL  OF  JOURNALISM  AND 
MASS  COMMUNICATION  AT  THE 
UNIVERSITY  OF  COLORADO  seeks 
applicants  for  a  tenure-track  faculty 
position  combining  graduate  and  under¬ 
graduate  teaching,  research  or  creative 
work,  and  service  obligations.  Substan¬ 
tial  professional  experience  in  advanced 
writing  and  newsgathering  required, 
with  multimedia  expertise  in  interactive 
technologies  and  electronic  medio 
strongly  encouraged.  Specialty  areas 
such  as  environmental  journalism,  in- 
depth  reporting,  or  precision  joumolism 
an  advantage.  Appointment  intended 
at  junior  rank,  with  suitabb  candidates 
at  other  ranks  also  considered.  Sabry 
competitive.  The  University  of  Colorado 
is  particularly  interested  in  applications 
from  women,  ethnic  minorities,  disabled 
persons,  veterans,  and  veterans  of  the 
Vietnam  era.  Letters  of  application, 
vitae  and  names  of  three  references, 
should  be  sent  to  Dr.  Stewart  Hoover, 
Search  Committee  Chair,  School  of 
Journalism  and  Mass  Communication, 
Campus  Box  287,  University  of  Col¬ 
orado,  Boulder,  CO  80309-0287. 
Application  deadline  December  1 . 


VISITING  FACULTY  APPOINTMENT 

National  Taiwan  U.  ROC.,  sees  appli¬ 
cants  for  a  1  year  appointment  as  visit¬ 
ing  professor  in  the  Graduate  Institute 
of  Journalism.  The  appointment  begins 
Sept.  1 ,  1 995.  The  applicant  must  hove 
extensive,  high-level  professional  expe¬ 
rience  as  a  journalist  in  an  English- 
language  newspaper,  news  service,  or 
news  weekly.  A  master's  or  higher 
degree  is  required.  Teaching  experi¬ 
ence  is  desirabb. 

The  appointee  will  teach  no  more  than 
two  courses  per  semester:  reporting/ 
writing  and  in-depth  reporting  in  the 
foil  and  editing  and  specialized  report¬ 
ing  in  the  spring.  The  annual  salary  is 
negotiable  [usually,  it  would  be  about 
NT$720,000  to  over  $1,000,000  (U.S. 
$1«  NT$26)].  Free  university  housing, 
travel  expenses,  and  low-cost  medical 
insurance  are  provided. 

To  apply,  send  by  October  1 5,  1 994,  a 
cover  letter,  resume,  copies  of  recent 
publications  and  2  recommendation  let¬ 
ters  to:  Choirmon,  Graduate  Institute  of 
Journalism,  Notional  Taiwan  University, 
5th  floor,  30  Section  3,  Hsin  Hai  Ra, 
Taipei,  Taiwan,  R.O.C.  For  further 
information  fox  to  886-2-366-0285. 


EOT 


The 

communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 
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HELP  WANTED 


_ ACADEMIC _ 

WANTED:  MEDIA  FUTURIST 

The  School  of  Journalism  and  Mass 
Communication  seeks  to  expand  its  cur¬ 
ricular  offerings  and  research  in  the 
future  of  mass  communication  and  new 
communication  and  information 
technologies. 

RESPONSIBIUTIES 

We're  looking  for  an  inspiring  scholar 
to  create  courses  and  teach  under¬ 
graduate  and  graduate  students  to  use 
new  sources  and  technologies  to  locate, 
analyze  and  present  information  that 
will  De  used  by  media  professionals  in 
a  largely  interactiye  setting.  This 
teacher  should  work  with  media  orga¬ 
nizations  about  how  the  tools  are 
applied  and  to  help  them  learn  new 
skills.  It's  important  to  expand  know¬ 
ledge  about  wide-ranging  effects  of 
such  sources  and  technologies  on 
media  industries,  professionals,  con¬ 
sumers  and  the  public,  so  we  expect 
this  new  faculty  member  to  conduct 
research  and  adyise  students. 
C3UAUFICATIONS 

The  person  we  hire  must  be  able  to  com¬ 
municate  knowledge  of  this  subject  by 
inspired  classroom  teaching,  advising 
students  and  establishing  rapport  with 
professionals.  He  or  she  should  nave  can- 
siderable  knowledge  of  the  subject  and 
the  ability  to  add  to  that  knowledge 
through  research.  The  ideal  candidate 
will  have  an  appropriate  academic 
degree  (Ph.D.  preferred)  and 
appropriate  experience  in  the  media, 
especially  with  interactive  technologies. 
The  person  might  have  an  academic 
background  and  professional  experi¬ 
ence  in  mass  communication,  computer 
science,  information  science  or  another 
area. 

APPOINTMENT,  RANK  AND  SALARY 
Starting  date  will  be  July  1,  1995.  The 
appointment  will  be  for  the  nine-month 
academic  year,  with  summer 
opportunities  for  research  and  consult¬ 
ing.  Some  summer-school  teaching  is 
possible.  The  rank  is  assistant  pro- 
fesssor,  and  salary  will  be  competitive 
with  peer  academic  institutions. 
DEADUNE 

The  search  committee  will  begin  to 
review  applications  on  Nov.  1 5,  1 994. 
APPUCATION  PROCEDURE 
Interested  candidates  should  send  a  cur¬ 
riculum  vita  and  names  of  at  least  three 
references.  Candidates  can  enhance 
their  chances  for  serious  consideration 
by  submitting  course  proposals,  syllabi 
or  other  appropriate  material. 

Send  materials  to: 

Professor  John  Sweeney 
Chair,  Media  Futures  Search  Committee 

School  of  Journalism  and 
Mass  Communication 

Campus  Box  3365 
University  of  North  Carolina 
at  Chapel  Hill 

Chapel  Hill,  NC  27599-3365 

Telephone:  (919)962-4074 
Fax:  (919)962-0620 

E-mail:  jsweeney@email.unc.edu 

The  University  of  North  Carolina  at 
Chapel  Hill  is  an  equal  opportunity, 
Affirmative-Action  employer  and 
encourages  applications  from  all 
qualified  persons.  Applications  from 
women  and  minorities  are  encouraged. 


_ ART/EDITORIAL _ 

ART  DIREQOR 
ST.  LOUIS  OPENING 

The  Sporting  News,  a  national  sports 
magazine,  has  an  opening  for  Art 
Director/Yearbooks.  Seeking  candidate 
with  a  minimum  of  5  years  editorial 
experience,  excellent  design  skills, 
strong  Macintosh  and  QuarkXpress 
skills,  able  to  work  effectively  under 
deadline  pressure  and  be  part  of  a 
strong  design  team. 

We  offer  a  salary  commensurate  with 
experience  and  a  generous  benefits 
package.  Please  send  resume  and 
portfolio  with  cover  letter  indicating 
salary  requirements  to: 

Director  of  Graphics 
The  Sporting  News 
1 21 2  N.  Lindbergh  Blvd. 

St.  Louis,  MO  631 32 
eeo/m/f/h/v 


GRAPHIC  ARTIST--  100,000  PM 
Michigan  daily  seeks  an  experienced 
editorial  artist  for  illustration,  info¬ 
graphics,  and  page  design.  Candidates 
must  be  adept  at  pagination  using 
Quark  and  know  Freehand  or 
Illustrator.  Competitive  salary  and  bene¬ 
fits.  Send  resume  and  work  samples  to: 
Michael  Robb,  Graphics  Editor,  The 
Flint  Journal,  200  E.  First  St.,  Flint,  Ml 
48502.  We  are  an  Equal  Opportunity 
Employer. 

PHOTO/GRAPHICS  EDITOR  IN  NEW 
ORLEANS  -  The  Times-Picayune  is  look¬ 
ing  for  a  proven  manager  and  creative 
visual  journalist  to  lead  a  team  of  35 
editors,  photographers,  artists  and 
designers.  We're  a  paper  that  practices 
community  journalism  out  of  six  news 
bureaus  and  zones  twelve  color  news 
fronts  per  day  (A  and  B  sections)  plus 
weekly  supplements.  Yet  our  photo  staff 
has  also  traveled  to  Haiti,  Rwanda  and 
Bosnia  in  recent  months,  and  we  travel 
with  the  Saints.  The  successful  candi¬ 
date  will  know  how  to  weave  this  work 
into  our  bread-and-butter  daily  cov¬ 
erage  plus  provide  direction  to  the 
raphics  and  design  departments.  It's  a 
ig  job  in  a  great  news  town. 

The  successful  candidate  will  have  a 
wide  range  of  creative  and  managerial 
skills.  Collaboration,  not  control,  is  the 
watchword  here.  We  seek  a  teacher 
who  can  influence  by  persuasion,  not 
decree. 

We  have  recently  converted  all  our 
color  pages  to  Quark  and  scan  all 
photos  in  a  digital  Photo  Lab.  We're 
also  looking  to  shift  the  layout,  design 
and  photo  editing  functions  to  some  of 
the  bureaus.  We're  pushing  the 
envelope  in  technology  to  get  our  kind 
of  paper  on  the  streets. 

The  Times-Picayune  is  an  equal 
opportunity  employer  and  we  actively 
encourage  women  and  minorities  to 
apply. 

Interested?  Please  send  a  resume  and 
portfolio  to  Don  Shea,  Executive  News 
Editor,  The  Times-Picayune,  3800 
Howard  Avenue,  New  Orleans,  LA 
70140 


_ ART/EDITORIAL _ 

THE  MILWAUKEE  SENTINEL  seeks  an 
artist/designer  with  ability  to  develop 
and  conceptualize  interesting  illustra¬ 
tions  and  page  designs.  Employee 
owned  company.  180,000  circulation 
AM  daily.  Strong  commitment  to 
diversity.  Must  have  strong  illustration, 
design,  and  typography  «ills.  Macin¬ 
tosh  computer  knowled^  using  Quark¬ 
Xpress  is  required.  Must  have  college 
degree  in  art  or  visual  communications 
and  at  least  3  years  experience  in  com¬ 
mercial  art.  Reply  with  resume  and 
work  samples  to  Ricardo  Haack,  Art 
Director,  Milwaukee  Sentinel,  P.Q.  Box 
371 ,  Milwaukee,  Wl  53201  -0371 . 

ART/GRAPHICS 

GRAPHIC  DESIGNER  position  open 
immediately  @  35,000  daily.  Must 
know  Quark;  Illustrator  and/or 
Freehand;  Photoshop  a  plus.  Info- 
raphics,  maps,  illustration;  page 
esign.  Resume,  clips  to  Kathy  Bogan, 
Art  Director,  Casper  Star-Tribune,  PO 
Box  80,  Casper,  WY  82602 


GRAPHICS  EDITOR  sought  for  award¬ 
winning  18,000,  Mac-paginated  daily. 
We  run  state  of  the  art  equipment,  out¬ 
put  to  negative,  print  on  Urbanite.  Will 
consider  entry  level.  Send  cover  letter, 
resume  and  work  samples  to:  John 
Plevka,  Editor,  The  Journal-Standard, 
27  S.  State  Ave.,  Freeport,  IL  61032. 

CIRCULATION 

22,000  7-clay  per  week,  mornings  Sat¬ 
urday,  Sunday,  needs  goal  oriented 
manager  to  grow  newspaper  to  poten¬ 
tial  30,000.  Good  pay  for  people 
oriented  manager  with  common  sense. 
Market  is  suburban,  rural  with  college 
town.  Zone  5.  Box  07108,  Editor  & 
Publisher. 


A  STRONG  circulation  director  is 
needed  for  a  30,000  circulation  AM  in 
Zone  3.  We  are  looking  for  steady, 
long-term  growth,  solid  management 
skills,  a  gcxra  financial  background  and 
a  team  player.  Send  resume  with 
references  AND  salary  requirements  by 
Oct.  1  to  Box  07104,  Editor  &  Pub¬ 
lisher. 

COX  ARIZONA  PUBLICATIONS,  Inc., 
publishers  of  the  Tribune  Newspapers, 
Arizona  Pennysaver  and  the  Value 
Clipper  magazine  is  looking  for  a 
Home  Delivery  Manager  to  direct 
activities  of  four  zone  managers, 
increasing  home  delivery  circulation 
volume  by  developing,  implementing 
and  inspecting  programs  that  allow  for 
district  and  route  growth.  Must  be  ser¬ 
vice  oriented  and  have  ability  to 
organize  and  direct  several  alternative 
distribution  services.  The  right  person 
will  also  direct  activities  for  the  Sales 
Development  Specialist  position.  A  min¬ 
imum  of  five  years  of  home  delivery 
experience  required  with  district  and 
zone  management  preferred.  Hrs:  Mon- 
Fri,  Salary:  $DOE,  EOE,  M/F/V/D 
If  interested,  send  resume  to:  TRIBUNE 
NEWSPAPERS,  120  W.  1st  Ave,  Mesa 
AZ  85210,  Attn:  Jana  Crowe/CD 


Happiness  is  produced  not  so  much 
by  great  fortunes  that  seldom  happen, 
as  by  little  advantages  that  occur 
every  day. 

Benjamin  Franklin 


_ CIRCULATION _ 

CUSTOMER  SERViCE  MANAGER/ 
DIREQOR 

Major  Metro  opportunity  for  experi¬ 
enced  professional  to  revitalize 
department  and  direct  efforts  to 
enhance  all  aspects  of  customer  service. 

We  are  looking  for  a  leader  with 
excellent  analytical  skills  who  can  build 
a  management  team  and  develop  sup¬ 
port  systems  responsive  to  customer 
needs,  both  current  and  future. 

The  successful  candidate  will  be  a 
member  of  our  top  management  team, 
working  with  sales  and  operations  to 
service  an  expanding  customer  base. 

Send  resume  including  salary  require¬ 
ments  to  Box  071 10,  Editor  &  Pub¬ 
lisher. 


EAST  COAST  CIRCULATION 
MANAGER 

investor's  Business  Daily,  America's 
fastest  growing  national  newspaper  is 
looking  for  an  entrepreneurial,  ener¬ 
getic,  self-starter  to  join  our  team.  This 
opportunity  involves  the  management  of 
our  office  and  15  person  staff  located 
in  Hackensack,  NJ.  This  territory  covers 
New  York,  New  Jersey,  Virginia, 
Maryland,  and  Washington,  DC.  East¬ 
ern  single  copy,  home/office  and  mail 
circulation  experience  required.  Four 
year  college  degree  mandatory.  Please 
send  cover  letter,  resume,  and  salary 
history  to  Ed  Levy,  Investor's  Business 
Daily,  1 50  River  Street,  Hackensack,  NJ 

07601 . _ 

HOME  DELIVERY  MANAGER -Home 
Delivery  Manager  position  available  in 
Illinois  for  a  43,000  daily/53,000 
Sunday  AM  operation.  Must  have  a  pro¬ 
ven  record  in  unit  growth  and  building 
a  team  environment.  Will  work  closely 
with  the  department's  management 
team  and  circulation  manager.  College 
degree  is  helpful  and  experience  as  a 
district  sales  manager,  zone  manager 
or  home  delivery  manager  preferred. 
Send  a  cover  letter,  resume  and 
references  to  Box  071 1 2,  Editor  &  Pub¬ 
lisher. 

METRO  DISTRIQ  MANAGER 
OPPORTUNITIES 
Denver,  Colorado 

The  Rocky  Mountain  News  is  looking 
for  tenacious,  customer  service-minded 
district  managers  to  provide  excellent 
daily  delivery  service  to  our  subscribers. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience,  car  allowan¬ 
ce/mileage  reimbursement,  incentives, 
and  an  excellent  benefit  package  which 
includes  medical/dental  plans,  life/ 
disability  plans,  401K,  tuition 
assistance  and  generous  paid  vaca¬ 
tions. 

Ideal  candidates  will  hove  a  solid  track 
record  in  training  and  motivating  an 
independent  adult  work  force,  and  a  com- 
mitment  to  achieving  outstanding 
customer  service  goals.  PC  experience 
(MS-Word  &  MS-brcel)  is  desirable. 

If  you  are  interested  in  joining  Col¬ 
orado's  No.  1  newspaper,  please  send 
a  cover  letter  and  resume  to  Rocky 
Mountain  News,  Employee  Relations 
Office,  400  West  Colrax  Avenue, 
Denver,  CO  80204. 
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_ CIRCULATION _ 

ZONES 

We're  looking  for  a  seasoned  pro¬ 
fessional  circuTalion  manager  to  lead 
our  enthusiastic  staff  into  unprece¬ 
dented  growth,  as  we  charter  into  new 
areas  of  distribution.  If  you  are  looking 
for  a  challenge,  while  enjoying  the 
quiet  lifestyle  of  a  small  community, 
please  send  your  salary  and  work  his¬ 
tory  to  Box  07081 ,  Editor  &  Publisher. 

DATA  PROCESSING 

MIS  DIREaOR 

West  Coast  newspaper  seeking  MIS 
Director  with  10  years  experience, 
including  at  least  2  years  as  a  man¬ 
ager.  Candidates  must  have  a  back¬ 
ground  in  HP3000,  extensive  know¬ 
ledge  of  PC's  and  networks,  and  be 
familiar  with  Collier-Jackson  systems 
and  PowerPoint.  The  successful  candi¬ 
date  will  be  a  creative,  hands-on  pro- 

g rammer  who  is  able  to  design  small 
usiness  applications  systems,  and  has 
the  ability  to  improvise,  set  and  achieve 
goals.  EOE.  Box  07102,  Editor  &  Pub¬ 
lisher. 

PUBUSHING  SYSTEM  TECHNICIAN 

Excellent  career  opportunity  with  major 
newspaper  publisher.  Competitive 
salary  and  benefits  in  a  New  England 
location  with  tremendous  lifestyle 
options. 

Successful  candidates  will  possess  a 
minimum  of  five  years  experietKe  as  an 
electronics  technician  with  multi-user 
newspaper  or  magazine  front-end 
systems  (equivalent  skills  developed 
through  in-depth  militaiy  electronics 
training^  and  application  will  be  fully  con¬ 
sidered);  thorough  knowledge  of  PC 
and  Macintosh  hardware  functionality, 
and  sound  knowledge  of  DOS,  Win¬ 
dows,  Unix,  AIX,  Zenix,  RSX,  and 
Mac7  operating  systems. 

You  need  to  be  a  self  starter  with  a  well 
developed  work  ethic  and  leadership 
skills.  If  so,  we've  got  an  opportunity 
vrell  worth  pursuing. 

All  responses  will  be  handled  in  full  con¬ 
fidence.  Send  an  introductory  letter  and 
resume  to  Box  07111,  Editor  &  Pub¬ 
lisher. 


EMPLOYMENT  OPPORTUNITY 

MIDWEST  GROUP  (^Zones  5  &  7)  is 
growing.  New  marketing  plans  far 
T995  wmI  create  several  new  openings 
throughout  our  group. 

At  this  time,  we  are  accepting  resumes 
from  talented,  experienced,  aggressive 
department  managers.  We  also 
welcome  applications  for  entry  level 
positions  in  news  and  advertising. 

Please  send  your  resume,  salary  r^uire- 
ments  and  any  geographical  restrictions 
to  Box  07106,  Editor  &  Publisher. 

_ EDITORIAL _ 

ASSISTANT  EDITOR  NEEDED  for  five- 
day  daily  in  scenic  Northern  California. 
Must  have  excellent  grammar  and 
page-design  skills.  Great  spot  for  pro¬ 
ven  winner.  Salary  in  mid  20s  with 
major  health  care  and  401 K  plan.  Zone 
9  applicants  only.  Send  letter,  resume 
and  examples  of  work  to  Lake  County 
Record-Bee,  PO  Box  849,  Lakeport,  CA 
95453.  Non  smoking  office. 


_ EDITORIAL _ 

ALASKAN  WEEKLY  looking  for  general 
assignment  reporter  to  cover  bustling 
fishing  town  in  Southeast.  Reporter  will 
hove  a  chance  to  cover  government, 
police,  courts,  the  fishing  industry  and 
environment,  as  vrell  as  write  features. 
Photography  experience  a  plus.  Send 
resume,  six  clips  and  references  to  Lori 
Thomson,  Petersburg  Pilot,  P.O.  Box 
930,  Petersburg,  AK  99833;  phone: 
(907)  772-9393. 

ASSISTANT  EDITOR  for  Dover  Post, 
weekly  newspaper  in  Delaware.  Staff 
also  includes  editor,  two  staff  writers, 
photographer  and  stringers.  Person 
would  help  edit  copy,  layout  paper, 
handle  sections,  write  stories,  etc.  Com¬ 
petitive  pay  and  benefits  at  small  but 
growing  company.  Reporting  or  editing 
experience  on  weekly  paper  a  big  plus. 
Send  clips  and  resume  to:  Don  Flood, 
Dover  Post,  P.O.  Box  664,  Dover,  DE 
19903. 


BANKING/LEGAL  REPORTER 

Two-time  winner  of  national  award  for 
excellence  in  center  of  high  technology 
and  international  trade  seeks  a  writer 
with  at  least  twa  years'  daily  experi¬ 
ence.  Background  covering  finance 
and/or  courts  preferred.  Competitive 
pay.  Send  resume,  clips  to  Dept.  E, 
Rochester  Business  Journal,  55  St.  Paul 
St.,  Rochester,  NY  1 4604. 


CITY  HAU  REPORTER  -  Tribune  News¬ 
papers,  fast-growing  90,000  circula¬ 
tion  daily  in  Metropolitan  Phoenix. 
Writer  who  can  dig,  ask  tough  ques¬ 
tions,  enterprise.  Tribune  is  winner  of 
two  consecutive  National  Headliner 
Awards  and  1994  Livingston  Award. 
Send  resume  and  clips  to  Phil  Boas, 
City  Editor,  Tribune  Newspapers,  120 
W.  First  Avenue,  Mesa,  AZ  85210. 

COPY/LAYOUT  EDITORS 

THE  ORLANDO  SENTINEL  is  looking 
for  a  copy  editor  and  a  layout  editor 
with  at  least  three  years  of  experience 
to  work  on  the  universal  desk.  If  you 
are  interested  in  joining  a  20-person 
desk  responsible  for  local  and  national 
news  sections,  write  to  James  C.  Clark, 
Assistant  Executive  Editor,  The  Orlando 
Sentinel,  Orlando,  FL  32801 .  The 
Orlando  Sentinel  is  an  Equal 
Opportunity  Employer. 


Position  involves  primary  responsibility 
for  weekly  entertainment  and  leisure  sec¬ 
tions,  as  well  as  a  leadership  role  in  all 
daily.  Sundew  and  special  sections  pro¬ 
duced  by  the  features  department. 
Applicants  must  have  experience  in 
story  planning  and  assigning;  at  least 
two  years  of  editing  and  layout;  pagina¬ 
tion  and  Mac  skills;  and  excellent  orga¬ 
nizational  skills.  Send  resume,  clips  and 
cover  letter  outlining  your  features  sec¬ 
tion  philosophy  to  Roslyn  White, 
Features  Editor,  The  Monterey  County 
Herald,  P.O.  Box  271,  Monterey,  CA 
93942.  EOE 


COPY  EDITOR  -We  hove  another  open¬ 
ing  for  an  experienced  copy  editor  who 
can  write  sharp  heads,  edit  copy  tightly 
and  lay  out  and  paginate  pages.  Send 
resume  to  Denise  Dishmon,  Human 
Resources  Director,  Altoona  Mirror,  PO 
Box  2008,  Altoona,  PA  1 6635-2008. 

COPY  EDITOR/FEATURES  WRITER.  Com¬ 
munity  six-day  daily  in  growing  San 
Joaquin  Valley  seeks  copy  editor  to  lay 
out  specialty  and  news  pages,  plus 
write  some  features.  Good  writing  and 
copy  skills  essential.  We  offer  excelient 
benefit  package.  Send  resume  and  clips 
to  Niki  Miscovich,  Editor,  Turlock 
Journal,  PO  Box  800,  Turlock,  CA 
95381-0800.  (209)  634-9141. 


COPY  EDITOR 

Quality  34,000  suburban  Philadelphia 
7-day  AM  seeks  copy  editor  with  flair 
for  layout,  solid  news  judgement  and  1  - 
2  years  daily  experience.  Leafdesk, 
Mac  experience  a  plus.  Good  advance¬ 
ment  potential  with  growing  group. 
Send  resume,  clips  to  Nancy  March, 
Managing  Editor,  Daily  Local  News, 
250  N.  Bradford  Ave,  West  Chester, 
PA  19382. _ 

FEATURES  EDITOR  needed  for 
aggressive  20,000  daily  on  U.S.- 
Mexico  border  to  coordinate  daily  life¬ 
style  and  entertainment  news  as  well  as 
a  weekly  community  edition.  Experi¬ 
ence  in  editing,  layout  and  pagination 
desired.  Ability  to  speak  Spanish 
helpful.  Contact  Lavice  Laney,  manog- 
ing  editor.  The  Brovmsville  Herald,  P.O. 
Box  351,  Brownsville,  Texas  78520,  or 
call  (210)  982-6610,  fax  (210)  542- 
0840. 


Do  it  big  or  slay  in  bed. 

Larry  Kelly 


MEDICAL  REPORTER 

The  Baltimore  Sun  is  looking  for  an  experienced,  energetic, 
talented  medical  reporter  to  join  an  expanding  medical- 
science  team  in  a  region  rich  with  leaders  in  research, 
discovery,  patient-treatment,  health  care  politics.  This  is  a 
position  for  an  individual  not  only  with  significant  expertise 
in  medical  reporting,  but  with  outstanding  writing  ability 
and  great  enthusiasm  for  beat  coverage.  Company  offers 
competitive  salary  and  benefits  package.  Send  resume 
and  clips  to:  Gil  Watson,  The  Baltimore  Sun,  501 N. 
Calvert  St.,  Baltimore,  MD  21278.  No  phone  calls  please. 


An  Equal  Opportunity  Employer,  M/F/D/V 


The  Nevi/port  Daily  News  seeks  a  copy 
editor  with  strong  page  design  skills. 
We're  looking  (or  someone  to  improve 
local  and  copy  wire,  write  sparkling 
headlines,  design  section  fronts  and 
inside  pages  and  to  handle  the  slot. 
This  opening  requires  at  least  two  years 
daily  newspaper  copy  editing  experi¬ 
ence.  We  have  been  honorM  as  the 
best  small  newspaper  in  New  England 
and  intend  to  get  even  better.  Tell  us 
how  you  can  help  in  a  letter  and  send 
tearsheets  of  your  best  designed  news 
and  feature  pages  to  Harvey  Peters, 
News  Editor,  The  Newport  Doily  Nevrs, 
101  Malbone  Roaa,  Newport,  Rl 
02840.  No  phone  calls,  please. 


COPYEDITOR 

The  WateHoo  Courier,  a  50,000  week¬ 
day  PM  end  Sunday  AM  in  Northeast 
Iowa,  is  looking  for  a  copy  editor. 
Pagination  experience  with  QuarkX¬ 
Press  helpful.  Will  primarily  assist  wire 
editor  and  do  occasional  front-page 
layout.  Send  resume  and  samples  of 
work  to  Saul  Shapiro,  editor,  Waterloo 
Courier,  P.O.  Box  540,  Waterloo,  lA 
50704. 


COPY/DESIGN  EDITOR 
Wanted:  Do  you  aspire  to  be  a  top  dog 
someday?  The  Bismarck  Tribune  seeks 
candidates  who  want  to  develop  to 
their  full  potential.  Someone  out  there 
can  become  our  No.  2  on  the  night 
desk  with  the  following  credentials: 
Experience,  proven  news  judgement 
(especially  on  local/state  news),  desire 
(or  accuracy,  innovation  and  imagina¬ 
tion  in  design,  excellent  interpersonal 
skills,  leadership  skills  and  self- 
motivation.  In  return,  we'll  give  you  the 
room  to  move  arKi  the  skills  and  tools  to 
become  the  best  you  can  be. 

On  the  personal  side,  we  live  in  a  beau¬ 
tiful  tree-lined  state  capital  city  on  the 
Missouri  River,  where  outdoor  recrea¬ 
tion  abounds.  Clips  and  resume  should 
be  sent  to:  Libby  Simes,  Human 
Resources  Manager,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502 


DESIGN/EDITING 

Page  designer/copy  editor  for  lifestyle 
section  of  the  Anderson  Independent- 
Moil,  winner  of  1994  Penney-Missouri 
1st  place  national  award  for  general 
excellence  in  lifestyle.  You  need  to  be 
creative,  used  to  hard  work  and  have 
talent,  common  sense  and  a  college 
degree.  Experience  with  Freehand, 
Quark,  Photoshop  a  plus.  We're  a  fast- 
growing  43,500  doify,  49,500  Sunday 
newspaper.  Major  university,  huge 
lake,  mountains  all  nearby.  Send 
resume,  clips  to  T.  Wayne  Mitchell, 
Vice  President  and  Editor,  Anderson 
Independent-Mail,  Box  2507, 
Anderson,  SC  29622. 


DESIGNER/COPY  EDITOR  for  top- 
quality,  employee-owned  24,000  doily. 
Need  excellent  grammar  skills,  speed, 
accuracy  for  deodline  editing  as  well  os 
creative  eye  for  design  on  both  doily 
news  and  feature  pages.  Computer 
graphics  a  plus.  Send  resume  plus  5 
clips  to  Deborah  Saul,  Managing 
Editor,  The  Monroe  Evening  News, 
P.O.  Box  1176,  Monroe,  Ml  48161. 
Zones  2,  3,  5. 
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HELP  WANTED 


EDITORIAL 

MANAGING  EDITOR 


EDITORIAL 

ONUNE  EDITORS 


_ EDITORIAL _ 

EDITOR  -  Well  organized,  good 
supervisory  and  effective  interpersonal 
skills;  excellent  editing  and  writing 
ability;  desktop  publishina  experience; 
competitive  salary.  Immediate  opening. 
Join  a  dynamic,  fast  growing  bi-weekly 
publication.  Send  a  resume  to  THE  RESI¬ 
DENT,  P.O.  Box  269,  Stonington,  CT 
06378. 


EDITOR 

HOME-BUIIDING  BOOKS 

The  publisher  of  FINE  HOMEBUILDING 
Magazine  &  books  is  looking  for  an 
editor  to  sign,  develop  and  oversee  the 
production  of  high-quality  how-to  and 
design  books  and  ta  help  expand  our 
successful  book  program.  We  need 
someone  who  knows  the  field  and  can 
work  effectively  with  both  craftsmen/ 
authors  and  in-house  line-edit,  art  and 
copy/production  staffs.  Will  also 
oversee  the  program's  budget,  and 
wark  closely  with  the  publisher  to 
develop  long-range  strategies  and 
marketing  plans,  ideal  position  for  an 
editor  looking  to  become  a  future  pub¬ 
lisher.  At  least  3  years  relevant  editorial 
experience  and  a  demonstrated  know¬ 
ledge  of  the  subject  matter  required. 

We  offer  a  competitive  salary,  excellent 
benefits  and  a  pleasant  work  environ¬ 
ment.  Please  send  resume  and  salary 
requirements  to  personnel. 

THE  TAUNTON  PRESS 
63  S.  Main  Street,  Box  5506 
Newtown,  CT  06470 

An  Equal  Opportunity  Employer 


EDITORIAL  WRITER 


_ EDITORIAL _ 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Editor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


EDITORS  SOUGHT 

Burlington  County  Times,  a  45,000- 
circulation  PM  in  the  fast-growing, 
highly  competitive  and  diverse  New 
Jersey  suburbs  of  Philadelphia,  seeks 
two  editors  committed  to  providing 
sophisticated  local  news  coverage. 

•Associate  Editor  -  Capable  manager 
with  good  judgement,  the  ability  to 
motivate  people  and  excellent  editing 
and  organizational  skills. 

•Copy  Editor  -  Must  have  an  eye  for 
design  and  an  ear  for  good  headlines. 
Quark  experience  preferred. 

Send  resume,  editing  samples  and  letter 
explaining  your  philosophy  of  news  cov¬ 
erage  to  Jennie  Phipps,  editor,  Burl¬ 
ington  County  Times,  Rte.  130,  Will- 
ingboro,  NJ  08046  or  FAX  to  (609) 
871-0490.  Women  and  minorities 
urged  to  apply. 

ENTRY  TO  SENIOR  JOBS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  call  (310)  792-1 31 3. 


FEATURES  NEEDED 

ILLYRIA,  the  Albanian-American  news¬ 
paper,  seeks  writers  and  photographers 
for  its  English  section. 


We're  looking  for  an  individual  to  lead 
our  editorial  staff  of  8  at  a  growing  tri¬ 
weekly  newspaper  in  scenic  and  his¬ 
toric  Bureau  Caunty,  Illinois.  Help  us 
build  the  product,  add  wire,  increase 
frequency,  etc.  Send  resume  to: 

Sam  R  Fisher 

Bureau  County  Republican 
316  S.  Main  St 
Princeton,  IL  61 356 


MANAGING  EDITOR 
High-quality  suburban  daily  needs 
hard-working  person  to  run  newsroom. 
Send  resume  and  work  somples  to 
Bruce  Buchanan,  Box  130,  Olathe,  KS 
66051. 


MANAGING  EDITOR  wanted  for 
Pulitzer  Prize  winning  30,000  daily 
and  Sunday  located  in  Philadelphia  sub¬ 
urbs.  Successful  candidate  will  be 
strong  manager,  with  excellent  people 
and  word  skills.  This  is  a  hands-on  posi¬ 
tion  requiring  ability  to  write  editorials 
and  handle  a  variety  of  editorial  duties 
in  a  Guild  shop.  Send  resume  and  work 
samples  to  Box  071 1 3,  Editor  &  Pub¬ 
lisher. 


MEXICO  INSIGHT:  Mexico's  leading 
English  language  publication  hiring. 
Our  fortnightly  magazine  needs 
reparters  with  at  least  3  years  experi¬ 
ence  and  solid  Spanish.  Must  re-locate 
to  Mexico  City.  Send  resume, 
references  and  8  clips  to:  P.O.  Box 
302,  Somers,  Wl,  53171.  Fax  (414) 
551-9247. 


NATIONAL  SPORTS  JOBS  WEEKLY 
Media^Administration^Marketing 
Call  9am  -  5pm  PST^(800)  339-4345 

NEWS  EDITOR 

Want  to  move  up?  13,000  daily  in 
northeast  earner  of  Connecticut  needs 


West  Publishing  Company,  the  coun¬ 
try's  premier  legal  publisher,  seeks 
journalists  with  legal  background  (law 
degree,  a  plus)  to  work  as  editors  on  a 
new  online  current  awareness  service. 
Editars  will  be  responsible  for 
accurately  and  succinctly  describing 
new  legal  developments  in  a  manner 
that  informs  and  engages  subscribers. 
In  addition  to  original  writing,  editors 
will  be  responsible  for  selecting  items 
from  other  news  sources  for  inclusion 
on  service;  monitoring  and  moderating 
forum  discussions  and  conferences; 
working  with  outside  experts  who  will 
prepare  author  commentary;  respond¬ 
ing  to  substantive  subscriber  inquiries; 
and  making  recommendations  for  ways 
in  which  service  can  be  impraved. 
Editors  will  work  in  Twin  Cities  area 
office  and  must  be  comfortable  with 
technology  and  working  in  dynamic 
environment. 

West  offers  competitive  salaries  and 
comprehensive  benefits.  Interested  indi¬ 
viduals  should  send  resume,  cover  letter 
and  salary  requirements  to: 

Online  Service  Editor 
West  Publishing  Company 
Personnel  Department  Cl  -41 
610  Opperman  Drvie 
P.O  Box  64779 
St.  Paul,  MN  551 64-0779 

Equal  Opportunity  Employer 


OPPORTUNITY 

for  a  hands-on  editor  with  excellent 
skills  in  designing,  content  editing, 
motivating  and  managing  the  news 
staff  of  a  Zone  5,  1 4,000  daily  and 
Sunday  newspaper.  Please  send  resume 
and  cover  letter  to  Box  07109,  Editor  & 
Publisher. 


The  Lexington  Herald-Leader,  a  Knight- 
Ridder  newspaper,  has  an  opening  for 
an  editarial  writer.  Our  editorial  page 
has  a  commitment  to  aggressive  com¬ 
mentary,  compelling  writing,  original 
reporting,  innovative  approaches,  pub¬ 
lic  service  and  excellence.  In  the  past 
five  years,  we've  won  one  Pulitzer  Prize 
and  had  three  other  finalists  from  our 
staff. 

A  background  in  public  affairs  journal¬ 
ism  is  desirable.  Here's  what's  essen¬ 
tial:  the  ability  to  work  in  an  atmo¬ 
sphere  that  is  both  collegial  and  self- 
directed;  a  love  of  words;  a  sense  of 
humor;  a  thick  skin;  and  opinions  on  a 
wide  range  of  topics.  Send  resume,  let¬ 
ter  about  yourself  and  your  interests 
and  no  more  than  seven  samples  of 
your  best  work  to  David  Holwerk, 
Editorial  Page  Editor,  Lexington  Herald- 
Leader,  100  Midland  Ave,  Lexington, 
KY  40508.  EOE  M/F 


Northern  New  Jersey  business  letter 
seeks  college  graduate  for  full  time 
entry  level  reporting  position.  Work 
with  award-winning  editors.  The  right 
candidate  will  love  journalism,  hard 
work,  long  hours,  big  scoops.  Starting 
salary  $l8-23k.  Send  cover  letter, 
transcript  and  3  recent  writing  samples 
to  PO  Box  1  39,  Ridgewood,  NJ 
07451-0139. 


Contact:  Charles  Caruso 
Illyria  Publishing 
2321  Hughes  Avenue 
Bronx,  NY  10458 
No  phone  calls. 


FREE  DATABASE  FOR  JOURNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-8918. 


FREELANCE  WRITERS-  Get  More  Leads 
Contact  more  publicists  using  our 
networking  newsletter.  For  free  informa¬ 
tion:  PRCONNEQ,  Box  11600,  Glen¬ 
dale,  CA  91 226  (81 8)  547-4294. 


LIFESTYLE  EDITOR-Princeton  (NJ)  -  The 
Princeton  Packet,  a  group  of  award¬ 
winning  community  newspapers  seeks  a 
well-organized,  civic-minded  Editar 
with  good  layout  skills  and  proven 
feature  writing  ability  ta  produce  twice- 
weekly  section.  At  least  two  years  of 
copy  editing  and  reporting  experience 
required.  Good  people  skills  a  mush- 
experience  with  pagination  a  plus. 
Send  resume  and  work  samples  to: 
Randy  Bergmann,  Managing  Editor, 
The  Princeton  Packet,  Inc.  (E&P),  P.O. 
Box  350,  Princeton,  N.J.  08542.  EOE/ 
M/F/D/V. 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 


leader  to  work  with  news  staff,  manitor 
assignments,  edit  copy  and  do  layout. 
Please  send  resume  to  Barry  Lewis, 
Editor,  The  Chronicle,  One  Chronicle 
Road,  Willimantic,  CT  06226. 


PAGE  DESIGNER/PAGINATOR  -  We 
need  an  inspired  page  designer/ 
paginator  for  deadline  work  in  news 
and  sports.  We're  looking  for  a  visual 
person  who  isn't  afraid  ta  push  the 
layout  envelope.  Computer  skills  an 
obvious  plus,  but  we'll  train  you  on  our 
new,  cutting-edge  pagination  system. 
We  want  someone  with  experience,  a 
team  player  who  works  well  with  peo¬ 
ple,  a  flexible  editor  who  makes  quick, 
good  story  decisions  on  deadline,  but 
we  also  need  a  talented  and  careful 
wordsmith,  an  editor  with  a  flair  for 
writing  enticing  headlines  and  compell¬ 
ing  cutlines.  The  Duluth  News-Tribune  is 
a  60,000  daily,  83,000  Sunday 
Knight-Ridder  AM  in  beautiful  northern 
Minnesota.  Send  resume,  clips  and 
page  layouts  and  a  short  autobio¬ 
graphical  sketch  to  Holly  Gruber,  exec¬ 
utive  news  editor,  Duluth  News-Tribune, 
PO  Box  169000,  424  W.  1st.  St., 
Duluth,  MN  55816-9000.  No  phone 
calls,  please. 


PAID  AND  UNPAID  INTERNSHIPS 

available  in  Editor  &  Publisher's 

Research  and  Information  Systems 

Deportments.  Zone  2  applicants  only. 

Please  send  resumes  to  Box  6089, 

Editor  &  Publisher.  No  phone  calls, 

please. 


PAGE  DESIGNER/COPY  EDITOR 

Medium-size  Ohio  daily  has  opening 
for  you--if  you  have  ability  to  entice 
readers  with  your  layout,  design  skills. 
Pagination  experience  helpful.  Send 
resume,  layout  samples  to  Jack  Bianchi, 
Managing  Editor,  Springfield  News- 
Sun,  202  N.  Limestone  St.,  Springfield, 
Ohio  45501 . 


REPORTER  for  15,000  PM  daily  in 
scenic  finger  lakes  region  of  upstate 
NY.  Need  strong  writer  to  join  expand¬ 
ing,  award-winning  staff.  Send  resume, 
clips,  references  to  Robert  Matson,  The 
Daily/Sunday  Messenger,  73  Buffalo 
St.,  Canandaigua,  NY  14424. 
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REPORTERS 

The  Times  Herald-Record  is  an  estab¬ 
lished  community-oriented  daily  news¬ 
paper,  located  90  miles  north  of  New 
York  City.  Our  circulation  is  90,000 

daily  ana  106,000  Sunday. 

We  are  currently  accepting  applica¬ 

tions  for  reporters.  Applicants  shauld 
hove  at  least  two  years  experience  with 

a  daily  newspaper. 

Send  resume  and  clips  to: 

THE  TIMES  HERALD-RECORD 
HUMAN  RESOURCES  DEPARTMENT 
40  MULBERRY  STREET 
MIDDLETOWN,  NY  10940 

Equal  Opportunity  Employer 
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EDITORIAL 

SPORTS  EDITOR 


EDITORIAL 


EDITORIAL 


REUGION,  ETHICS  WRITER 

Religious  News  Service,  a  60-year-old 
international  enterprise  newly  acquired 
by  Newbouse  News  Service,  is  looking 
for  a  top-flight  journalist  to  join  our 
award-winning  staff  of  religion  and 
ethics  specialists.  Applicants  should 
hove  substantial  experience  covering  a 
broad  variety  of  topics  related  to 
religion,  ethics,  morality  and 
spirituality.  Knowledge  of  Roman  Cath¬ 
olicism  a  plus.  Only  those  with  a  pro¬ 
ven  ability  to  proauce  brilliantly  con¬ 
ceived,  solidly  reported  and  engagingly 
written  enterprise  and  breaking-news 
stories  need  apply.  Successful  applicant 
will  join  a  news  service  that  counts 
among  its  clients  the  nation's  largest 
newspapers  (20  million  readers),  ABC 
World  News  Tonight,  NPR,  plus  the 
leading  religion  and  ethics  periodicals. 
The  applicant  will  join  a  collegial  small- 
group  environment  and  contribute  to 
RNS'  growth  plans,  including  an 
expanded  photo  service  and  on-line 
distribution.  Cover  letter,  resume, 
references  and  three  best  writing  sam¬ 
ples  to  Thomas  Billitteri,  News  Editor, 
RNS,  1101  Connecticut  Ave,  NW, 
Washington,  DC  2001 5. 


REPORTER  -  LOCAL  NEWS.  Allan 
Evans,  Russell  (Kan.)  Daily  News, 
Russell,  KS  67665  (91 3)  483-21 1 8. 


REPORTER/EDITOR,  full-time,  to  write 
monthly  eight-page  newsletter  on  health 
core  capitation  and  contribute  to 
related  publications.  Must  have  back¬ 
ground  in  health  care;  familiarity  with 
managed  care  reimbursement,  risk¬ 
contracting  a  plus.  Minimum  three 
years'  reporting  experience.  We  ore  a 
nationally  prominent  publisher  of  health 
care  resources,  located  in  Reston,  VA. 
Send  resume,  writing  samples,  names 
of  references  and  salary  requirements 
to:  Editorial,  PO  Box  3604,  Reston,  VA 
22090.  EOE. 


Western  Publishing  Co.  seeks  appli¬ 
cants  for  current  and/or  future  report¬ 
ing  openings  at  its  three  western 
Nrorasko  newspapers.  We  expect  out¬ 
standing  performance  -  and  our  products 
show  it.  If  you're  the  best  reporter  at 
your  current  job  and  are  interested  in 
joining  a  new  team,  send  resume  and 
cover  letter  to  Kim  Ferguson,  PHR, 
director  of  personnel  and  training. 
Western  Publishing  Co.,  P.O.  Box 
1 228,  North  Platte,  NE  69103. 


SENIOR  EDITOR 

Major  publisher  of  national  computer 
publication  seeks  an  aggressive,  sea¬ 
soned  reporter  with  a  proven  track 
record  of  breaking  difficult  stories  in  a 
variety  of  beats.  Will  represent  this  pub¬ 
lication  at  trade  shows  &  press  confer¬ 
ences.  Develop  &  maintain  key  contacts 
within  the  industry  &  the  user  com¬ 
munity.  Strong  reporting  &  writing 
skills.  Flexible  work  location.  Excellent 
salary  &  benefits.  Send  resume  to: 
Recruiter  SEES,  CMP  Publication,  600 
Community  Drive,  Manhasset,  NY 
11030. 

CMP  Publications 
Equal  Opportunity  Employer 


SENIOR  WRITER 

Duke  University  is  seeking  an  experi¬ 
enced  newsperson  to  join  the  staff  of  pro¬ 
fessional  journalists  at  the  Duke  News 
Service.  The  successful  candidate  will 
be  able  to  write  succinctly  under 
deadline  pressure  about  issues  affecting 
major  research  universities,  and  copy 
editing  and  layout  skills  are  a  plus. 
Bachelor's  degree  and  minimum  of  two 
years  of  writing  experience  required. 
Competitive  salary  and  excellent  bene¬ 
fits.  Send  resume  and  writing  samples 
to  Al  Rossiter  Jr.,  Director,  Duke  News 
Service,  Box  90563,  Durham,  NC 
27708-0563  by  Oct.  22,  1994.  Duke 
University  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer. 


SLOT  EDITOR  OPENING 

The  North  Platte  Telegraph,  an  ovrard- 
winning  daily  in  western  Nebraska, 
seeks  to  fill  this  key  nevrsroom  position 
with  a  person  who  sees  the  broad 
picture,  out  remains  attentive  to  detail; 
who  can  design  great  pages,  but  knovrs 
that  content  is  still  most  important;  who 
readily  embraces  new  technology,  but 
sees  it  only  as  a  tool.  If  that  description 
fits,  we  want  to  talk  with  you.  Resumes 
to  Jill  Claflin,  executive  editor.  The 
North  Platte  Telegraph,  PO  Box  370, 
North  Platte,  NE  69103-0370. 


SPORTS  COPY  EDITOR 

We  want  more  than  the  basic  desk 
jockey  because  we're  more  than  the 
basic  sports  page.  Much  more.  We're 
building  an  electronic  sports  news  ser¬ 
vice  around  proven  editors  with 
creative  flair.  Two  years  of  daily  news¬ 
paper  experience  a  must.  Send  resume 
and  clips  emphasizing  headlines  and 
copy  editing  to:  Rebecca  Harmon, 
Personnel,  Starwave  Corporation, 
13810  SE  Eastgate  Way,  Suite  400, 
Bellevue,  WA  98005.  No  phone  calls 
please. 


SPORTS  EDITOR 

The  New  Haven  Register,  a  100,000 
daily  in  Yale's  hometown,  seeks  an 
experienced  sports  editor  committed  to 
local  coverage.  We  place  a  heavy 
emphasis  on  the  coverage  and  display 
of  high  school  and  other  amateur  local 
sports.  We're  also  aggressive  in  cover¬ 
ing  several  area  colleges  as  well  as  the 
pros.  This  editor  will  coordinate  our 
sports  coverage  of  the  1995  Special 
Olympics  World  Games  in  New  Haven. 
Letter,  resume  and  2  samples  of  your 
section  to:  Dave  Butler,  Editor,  New 
Haven  Register,  40  Sargent  Drive,  New 
Haven,  CT  0651 1.  The  Register  values 
diversity  in  the  workplace  and 
encourages  minority  applicants  to 


WE  ARE  SEEKING  a  reporter  who  can 
cover  the  broad  spectrum  of  health 
reporting  from  advances  in  technology 
and  research  to  personal  fitness  to  the 
big  business  of  health  care.  All  this,  but 
from  a  people  perspective.  We  vtront  it 
all.  Send  resume  and  plenty  of  vrriting 
samples  to  Greg  Stricharchuk,  Dayton 
Daily  News,  45  South  Ludlow  Street, 
Dayton,  OH  45402.  No  phone  calls, 
please. 


Strong  leader  needed  to  lead  sports 
department  of  prize-winning  35,000 
daily  and  Sunday  in  Zone  2.  Scholastic 
sports  are  king  in  our  market.  If  you  are 
only  interested  in  the  pros,  this  job  isn't 
for  you.  We  seek  an  all-around  editor 
vrho  con  motivate  our  sports  staff  to  get 
away  from  routine  game  coverage  and 
produce  more  stories  with  heart  and 
human  feeling.  Women  and  minorities 
urged  to  apply.  Send  resume  and  sam¬ 
ples  to  BLIND  BOX  #06894,  Editor  & 
Publisher. 


SPORTS  REPORTER-EDITOR 
Growing  Monday-Friday  morning 
paper  in  the  northern  reacnes  of  Zone 
9  seeks  one-person  Sports  show  who 
delights  in  high  school  sports-all  of 
them.  We  need  a  team  player  with 
strong  people  skills  who  con  do  it  all¬ 
write  stories  and  headlines,  design 
pages,  take  pictures  and  organize  a 
week  so  all  major  sporting  events  are 
covered.  It's  a  great  opportunity  for  a 
self-starter  who  wants  an  audience  that 
thrives  on  local  sports.  There's  also  the 
freedom  to  develop  a  sports  package 
that  includes  more  than  just  game  cov¬ 
erage.  Please  send  resume,  references 
ana  samples  to  Box  07094,  Editor  & 
Publisher. 


SPORTS  REPORTER.  Gannett  newspa¬ 
per  (35,000  daily/50,000  Sunday)  is 
seeking  an  experienced  writer  who  com¬ 
bines  solid  reporting  with  a  lively  writ¬ 
ing  style.  Local  sports  scene  is  primarily 
high  school  plus  auto  racing,  minor 
league  baseball  and  college  hockey. 
Send  resume  and  a  recent  week's  clips 
to  John  Clendenon,  Sports  Editor,  Star- 
Gazette,  201  Baldwin  St.,  Elmira,  NY 
14901.  The  Star-Gazette  arid  Gannett 
are  equal  opportunity  employers.  We 
value  the  benefits  of  diversity  in  the 
workplace  and  especially  encourage 
applications  from  tnose  who  share  our 
vision  or  reflect  a  diverse  bockgrouixf. 


SPORTS  WRITER  needed  for  20,000 
daily  on  the  U.S.-Mexico  border.  Expe¬ 
rience  in  layout  and  pagination 
desired.  Ability  to  speak  Spanish 
helpful.  Contact  Lavice  Laney,  manag¬ 
ing  editor.  The  Brovmsville  Herald,  P.O. 
Box  351,  Brownsville,  Texas  78520,  or 
call  (210)  982-6610,  fax  (210)  542- 
0840. 


STAFF  WRITER  wanted  by  aggressive, 
award-winning,  major  city  business 
nevrspaper.  Minimum  2  years  deadline 
experierKe  required.  Send  resume  and 
clips  to:  Managing  Editor,  Atlanta  Busi¬ 
ness  Chronicle,  1801  Peachtree  St., 
Atlanta,  GA  30309 


SUPERVISING  EDITOR 

The  Post-Tribune,  a  Knight-Ridder 
paper  in  a  very  competitive  market  has 
an  immediate  opening  for  a  weekend 
and  projects  editor.  This  is  a  key  assign¬ 
ing  role  where  creative  ideas  and 
finesse  with  other  editors  is  vital.  Also 
may  coordinate  daily  local  news  for 
three  very  different  editions.  Candidates 
should  be  able  ta  demonstrate  ability  to 
supervise  in  a  changing  workplace. 
Please  send  resume  and  vrork  samples 
to:  Managing  Editor,  Post-Tribune, 
1065  Broadway,  Gary,  IN  46402.  We 
love  diversity,  so  women  and  minorities 
are  encouraged  ta  apply. 


THE  (BATON  ROUGE)  ADVOCATE,  a 
100,000  circulation  daily,  is  seeking 
tvro  copy  editors  with  experience  in  pro¬ 
ducing  well-edited,  visual  and  highly 
readable  nevrs  pages.  Pagination  expe¬ 
rience  is  a  plus  as  is  at  least  3  years 
experience.  This  is  an  opportunity  (or 
qualified,  creative  people  with  tradi¬ 
tional  journalistic  stalls  and  a  love  of 
editing  ta  join  an  award-vrinning,  fam¬ 
ily-owned  newspaper  that  is  making  a 
number  of  exciting  changes.  Mail 
resume,  vrork  samples  and  a  cover  let¬ 
ter  to  Jim  Whittum,  Managing  Editor, 
The  Advocate,  P.O.  Box  588,  Baton 
Rouge,  LA  70821 . 


SENIOR  WRITER 

The  Houston  Chronicle  is  currently  seeking  a  Sr.  Writer  to  be  in  charge  of 
ThisWeek  and  ThisWeekend  neighborho^  zone  sech'ons. 

TO  QUALIFY  FOR  THIS  POSITION  YOU  MUST: 

•Have  five  years  experience  in  copy  editing  and  reporting. 

•Preferably  have  two  years  newspaper  promotians  and  marketing 
experience. 

•Hove  supervisory  skills  with  a  community  newspaper  background. 

THE  QUALIFIED  APPLICANT  WILL: 

•Coordinate  publicity  requested  for  two  community  papers,  including 
publicity  for  advertisers,  clients  and  other  Chronicle  defxjrtments. 

•Coordinate  and  carry  out  the  planning  and  production  of  new  special 
sections  and  special  pages. 

•Generate  ideas  for  new  sections. 

If  you  meet  the  above  requirements  and  can  perform  the  necessary  duties 
for  this  position,  forward  your  resume  to: 

HOUSTON  CHRONICLE 
ATTN:  SR.  WRITER  POSITION 
801  TEXAS 
HOUSTON,  TX  77002 

(writing  samples  will  be  required) 
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THE  GREENVILLE  NEWS,  a  97,000- 
circulation  daily  in  Greenville,  SC,  is 
seeking  a  religion  writer  to  cover  issues, 
trends,  and  religious  news  with  d^th. 
Excellent  writing  skills  and  a  firm 
understanding  of  the  issues  are  a  must. 
Send  cover  letter,  resume  and  reporting 
samples  to: 

Chris  Weston 

Managing  Editor/Local  News 
The  Greenville  Nevrs 
POBox  1688 
Greenville,  SC  29602 


THE  NORTHWEST  HERALD,  an  award¬ 
winning  seven-day-a-week  AM  in  the 
fastest  growing  county  in  Illinois 
(suburban  Chicago  area),  is  seeking  a 
copy  editor  for  its  30,000+  circulation 
newspaper.  We  are  looking  for  an 
experienced  desk  person  to  edit  copy, 
write  headlines  and  design  pages 
under  deadline  pressure.  Must  have 
extensive  experience  with  Macintosh 
(QuarkXPress). 

Send  resume  and  tearsheets  to:  Mark 
M.  Sweetwood,  Editor,  The  Northwest 
Herald,  P.O.  Box  250,  Crystal  Lake,  IL 
60039-0250. 


THE  PLAINSMAN  seeks  an  editor  to 
lead  the  1 2-member  staff  of  an  award¬ 
winning  daily  newspaper.  The  editor 
oversees  all  editorial  products,  functions 
and  processes  including  budgeting, 
planning  and  technology. 

A  commitment  to  quality  journalism  and 
professionalism  is  necessary.  Writing 
and  coaching  skills  are  required,  as  are 
organizational,  time  management  and 
interpersonal  skills.  A  total  newspacter 
perspective  is  important  as  a  member 
of  the  newspaper  management  and 
marketing  team.  A  proven  track  record 
in  newsroom  leadership  is  a  must. 

With  a  circulation  of  1 1 ,000  and  a 
90%  penetration  in  city  zone,  the 
Plainsman  is  a  member  of  World 
Newspapers,  a  progressive,  employee- 
owned  company. 

Sabry  is  in  the  bw  30s  plus  MBO  and 
profit  sharing  bonuses.  Huron  is  a 
friendly,  wholesome  college  community 
with  excellent  schools,  good  work  ethic 
and  low  crime  rate  in  a  state  without  an 
income  tax. 

Please  send  resume,  references  and 
cover  letter  to  Daryl  Beall,  Publisher, 
Plainsman,  PO  Box  1 278,  Huron,  SD 
57350.  EOE. 


WANTED:  Award-winning  staff  has  an 
opening  for  self-starting  reporter  who 
can  provide  aggressive  reporting  and 
strong  writing,  ^nd  resume  and  clips 
to  Jim  Willis,  Managing  Editor,  Birm¬ 
ingham  Post-Herald,  P.O.  Box  2553, 
Birmingham,  AL  35202. 


MUTUAL  FUNDS 


National  consumer  nragazine  covering 
investments  and  mutual  funds  now  hir¬ 
ing  experienced  Writers  on  investments, 
finance  and  mutual  funds.  Ft. 
Lauderdale  location.  Submit  resume, 
including  sabiy  history,  &  writing  sam¬ 
ples.  FAX  toll-free  to:  1-800-338-4528, 
Attn  "Writers.”  Or  mail  to  Writers, 
Mutual  Funds  Magazine,  3471  N.  Fed¬ 
eral  Highway,  Ft.  Lauderdale,  FL, 
33306.  For  info  call  1  -800-896-4890. 


WANTED:  Free-lance,  correspondent 
writers  in  Washington,  D.C.;  Houston 
and  Mexico  City.  Negotiable  fee. 
Opportunity  may  lead  to  permanent 
position  for  unusual  news  publication. 
Fax  resume  to  303  772-7064. 


PRESSROOM 


PRESS  DEPARTMENT  manager  for  multi¬ 
ple  press  commercial  printer.  Harris  V- 
15  printer.  Opportunity  for  number  two 
person  ready  to  move  up.  Operator 
and  management  experience  required 
in  order  to  make  us  better.  TQM  a  plus. 
Zone  5,  Box  071 03,  Editor  &  Publisher. 


PRESSROOM 


SMALL  NEWSPAPER  group  needs  an 
experienced  pressman  to  oversee  oper¬ 
ation  of  a  Harris  V  1 5A  and  a  staff  of 
five.  Inserter,  Ink-jet  labeler  and  job 
press.  We  are  growing  fast  and  can 
offer  the  right  person  excellent 
opportunity.  Salary  package  includes 
health  benefits.  Apply  to  The  Enterprise, 
50  Depot  Ave,  Falmouth,  MA  02540 


CAREER  OPPORTUNITY 
IN  NEWSPAPER  SYSTEMS 

The  Repository  is  looking  for  the  right 
person  to  play  a  key  role  in  the  devel¬ 
opment  and  implementation  of  new 
systems.  Candidates  will  have  a 
thorough  understanding  of  Macintosh 
hardware,  QuarkXpress,  Photoshop, 
and  Lotus  123.  Experience  in  pro¬ 
gramming  in  a  newspaper  environment 
is  a  must.  Knowledge  of  Networking, 
Unix,  the  Crosfield  2400  System  and 
Tegra  Imagesetters  is  a  definite  asset. 
Come  and  grow  in  a  state  of  the  art 
newspaper  printing  operation  in  a 
recently  renovated  building  located  in 
Northeast  Ohio,  with  a  low  cost  of  liv¬ 
ing,  good  schools  and  a  friendly  com¬ 
munity.  Send  your  resume  to  Dan  M. 
Ferrier,  Director  of  Operations,  The 
Repository,  500  Market  Avenue  South, 
Canton,  OH  44702,  Phone:  (216)  454- 
5611,  Ext.  471. 


PRODUCTION  DIREQOR 

Mid-size  daily  in  Rockies  seeks  prod¬ 
uction  director.  Emphasis  on  plate, 
press  and  mail  operations.  Experience 
in  quality  control  and  statistical 
approaches  to  management  a  plus.  This 
key  management  position  reports 
directly  to  publisher.  &nd  resume  in  con¬ 
fidence  to  Box  07097,  Editor  &  Pub¬ 
lisher. 


PRODUCnON/TECH 


INFORMATION  SYSTEMS  DIREaOR 
Southern  California  paper  has 
immediate  opening  for  hands-on 
director  with  current  technical  skills  in 
business  and  prepress  systems.  Ideal 
candidate  will  have  background  in 
these  areas  plus  be  a  leader  who  han¬ 
dles  motivating,  problem-solving  and 
interfacing  with  other  departments  as 
part  of  the  daily  routine.  Budgeting,  Nov¬ 
ell,  DbaselV,  OS/400,  D^AR,  INSI 
and  Macintosh  experience  helpful. 
Interested  individuals  please  send 
resume  with  salary  reouirements  to: 

Ventura  County  rJewspapers 
Attn:  Joan  Dzuro 
Human  Resources 
PO  Box  671 1 
Ventura,  CA  93006-671 1 


PRE-PRESS  FOREMAN 

Zone  2,  35,000  daily  and  Sunday 
newspaper  seeks  working  pre-press 
foreman.  Individual  will  supervise  and 
direct  night  shift  composing  employees 
to  achieve  established  quality  and 
production  standards.  Experience  in  all 
phases  of  pre-press  operations  includ¬ 
ing  camera  and  process  color  stripping. 
Must  possess  strong  management 
abilities  and  good  communication  skills. 
Please  send  resume  to  BLIND  BOX 
#06896,  Editor  &  Publisher. 


NEWSPAPER  RESEARCH  ANALYST: 
Worldwide  communications  research 
and  consultation  firm  seeking  experi¬ 
enced  newspaper  research  analyst  to 
join  growing  publishing  division. 
Perfect  for  strong  number  two  wanting 
to  be  number  one.  Send  resumes  in  con¬ 
fidence  to:  Box  07093,  Editor  &  Pub¬ 
lisher. 


Nothing  in  business  is  so  vaiuabie  as 
time. 

John  H.  Patterson 


CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


POSITIONS  WANTED 


LINE  ADS 

1  week-$7.85  per  line 

2  weeks-S6.95  per  line,  per  issue. 

3  weeks-$6.05  per  lirre,  per  issue. 

4  weeks-S6.20  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-$4.10  per  line 

2  weeks-S3.40  per  line,  per  issue. 

3  weeks-S2.85  per  line,  per  issue. 

4  weeks-  S2.65  per  line,  per  issue. 


Add  $8.00  per  insertion  tor  box  service.  Add  $4.50  per  insertion  for  box  service. 
Count  os  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  $95;  2  to  5  times.  $90 
6  to  13  times,  $85;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Company_ 


Classification 


Authorized  Signature_ 


Credit  Card  # 


Exp.  Date 


No.  of  Insertions:  Amount  Enclosed:  $ 
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1 1  West  19th  Street,  NY,  NY  10011.  (212)  675-4380,  FAX  (212)  929-1259. 


ADVERTISING 


SALES  MANAGER  with  ability  to 
increase  revenue  in  tough  markets  seek¬ 
ing  a  challenge  in  a  newspaper  or 
magazine.  Excellent  record.  Top  notch 
salesman  will  relocate.  John  (201)  991- 
5496. 


CIRCULATION 


EXPERIENCED  Circulator  seeks  Distribu¬ 
tion  and  Sales  Franchise  on  Long 
Island.  Post  Office  Box  474,  Holbrook, 
NY  11741. 


COLUMNIST 


FILM  CRITIC  with  experience  in  televi¬ 
sion,  radio  and  print  seeks  stable  job 
with  paper.  Looking  to  become  a  popu¬ 
lar  element  in  your  entertainment  sec¬ 
tion  and  yaur  community.  Degrees  in 
journalism  and  film.  Prefer  Zones  7-9, 
will  consider  any  area,  any  offer. 
Brandon  (916)852-1210 


ALL-AROUND  professional  jaurnalist 
with  15  years  of  experience  seeks 
managing  editor's  position  ot  small  to 
mid-sized  daily  newspaper.  Quark, 
photography,  writing  and  layout  skills. 
Call  Tim  at  (501)  777-8841  or  777- 
4691, 


APSE  AWARD-WINNING  SPORTS 
page  designer  seeks  new  challenge.  Fif¬ 
teen-year  veteran,  experienced  in 
Quork.  Call  (615)  966-6515. 


AWARD-WINNING  reporter  with  3 
years  experience  at  dailies  wants  to 
make  if  in  New  York  City  with  daily 
paper  or  magazine.  Education  writing 
is  my  forte,  but  I'm  versatile.  My  clips 
will  convince  you  I'm  smart,  creative 
and  thorough,  and  my  references  will 
hopefully  add  that  I'm  more  modest 
than  I  must  seem  here.  I'm  willing  to 
pay  my  dues  to  make  it.  (212)  684- 
2264. 


Award-winning  editorial  director,  17 
years  proven  leadership  and  creativity 
in  publications  management,  seeks  new 
challenge.  Expertise  includes  new 
product  development;  on-time,  on- 
budget  delivery;  global  marketing;  avia¬ 
tion,  medicine,  other;  print  and 
electronic.  Please  call  (202)  244-0873 
(leave  message). 


ment.  Seasoned  pro.  Will  relocate. 
ROB;  (818)  506-1872. 


FILM/TV  critic  desires  loving  home 
where  intelligence  and  humor  are 
rewarded.  Provocative  but  no  primo 
donna.  Workaholic  yet  easygoing. 
Versed  in  other  arts.  Masters  and  film 
degrees.  Jumps  challenges.  Reply  to 
Box  07101,  Eaitor  &  Publisher. 


Journalist  willing  to  sell  his  soul.  Will  go 
anywhere  to  cover  any  story.  Specializ¬ 
ing  in  domestic  and  internatianal 
political  coverage.  Serious  inquiries 
only.  Call  (319)  335-5814  and  fax 
319  335  5210. 


PROFESSIONAL  WORDSMITH  making 
move  to  journalism.  Seeks  ambitious 
news  outfit  that  will  accept  talent 
without  pedigree.  Will  move  for  the 
right  one.  For  resume  and  clips,  call 
R*,  312/278-8784. 


PULITZER-dreaming  reporter — 
aggressive,  hard-digging,  goal- 
oriented,  fair,  good  with  people  and  com¬ 
puters,  an  idea  person,  a  bull  dog  who, 
as  a  political/investigative  journalist  for 
maior  dailies  and  a  network  TV,  made 
a  difference  in  communities  for  15 
years — wants  to  work  in  Zone  9.  Call 
me,  we  will  beat  the  heck  out  of  the 
opposition. 

(204)943-1 1 1 1  or  (805)327-8897. 


SOLID  PERFORMER  at  all  positions 
seeks  spot  on  management  team  of 
small-to-medium-sized  daily  in  Zone  2, 
3,  or  4.  Award-winning  reporter, 
editorial  writer,  managed  reporters  for 
5  1/2  years,  supervised  complete 
redesign  ot  small  daily.  Call  Mark  at 
(606)  277-7757. 


SPORTS/OUTDOOR  EDITOR  with  1 5 
years  of  experience  in  covering  high 
school  and  college  sports  eager  to  join 
small  or  mid-sized  daily.  Experienced 
in  pagination  and  photography.  Reply 
to  Box  07091 ,  Editor  &  Publisner. 


FREELANCE 


SERVICE  JOURNALIST-BUSINESS 
PROFILES/ ADEPT  PHOTOGRAPHER 
BOB  (71 8)  461  -5622,  CAN  TRAVEL. 


PRODUCnON/TECH 


PRODUCTION  MANAGER/ 
PRESSROOM  MANAGER  41  years  old, 
20  ^ears  in  printing  both  international 
ana  domestic,  14  years  in  manage¬ 
ment.  Working  in  Europe  (or  past  3 
years.  Ready  to  come  home  and  would 
like  0  position  to  return  to.  Can  start 
immediately.  Contact  Charles  Lloyd, 
Telephone  01 1  44  425  653328. 


TRAVEL  WRITERS  WANTED 


TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  writers!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 


SEND  E&PBOXREPUESTO; 

Editor  &  Publisher 
Classified  Ad  Dept. 

1 1  West  19th  St. 

New  York,  NY  1001 1 


CLASSIFIED  ADVERTISING  DEADUNES 

IN-COLUMN  ADVERTISEMENTS 
Tuesday  noon  (EST)  for  following  Saturday  issue 

CLASSIFIED  DISPUY 

Friday  Spm  (EST)  8  days  prior  to  publication 
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ShooTalkatThirt 


by  Rick  de  Yampert 


SUFFERING  FROM  ENTERTAINMENT 
WRITERS'  GUILT  NO  MORE 


LONG  HAVE  I  suffered  from  Enter¬ 
tainment  Writers’  Guilt.  That  is,  until 
Woodstock  ’94  christened  me  with  a 
mud  badge  of  courage. 

“You  get  paid  to  do  what?!’’  someone 
will  inevitably  ask  upon  discovering  my 
vocation. 

Yes,  I  sheepishly  repeat,  I  am  an  en¬ 
tertainment  writer  for  the  Daytona 
Beach  News-Journal. 

Yes,  it  was  part  of  my  job  to  review 
the  U2  Zoo  TV  concert  at  Tampa  Sta¬ 
dium,  the  Paul  McCartney  concert  at 
Orlando’s  Citrus  Bowl,  and  Woodstock 
’94  in  Saugerties,  N.Y. 

“But,”  I  hasten  to  add,  “it’s  work  — 
fun  work,  but  work.” 

I  barely  get  into  my  spiel  about  hav¬ 
ing  to  take  notes,  formulate  a  story  and 
beat  a  deadline  as  tight  as  any  cop  re¬ 
porter’s.  Then  I’m  interrupted  by  a 
comment  of  three  little  words,  coated 
with  a  weird  tone  that’s  part  David 
Letterman  snicker,  part  Wayne’s 
World,  “I’m  not  worthy”  awe:  “Must  be 


De  Yampert  is  entertainment  writer  at 
the  Daytona  Beach  (Fla.)  Neivs- 
Journal. 
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“But  .  .  .  but  .  .  .,”  I  stammer  as  my 
Entertainment  Writers’  Guilt  kicks  in. 
Then,  like  some  Woody  Allen  schmo, 
this  internal  monologue  begins:  “But  it 
is  work  —  very  stressful  work.  I’ve  re¬ 
turned  to  the  office  after  a  concert  and 
had  only  40  minutes  until  deadline  — 
40  minutes  to  blast  out  a  review. 

“And  taking  notes  is  not  the  way  I 
would  choose  to  enjoy  a  concert.  And 
along  with  the  Springsteens  and  the 
Elton  Johns,  I’ve  had  to  review  the 
Michael  Boltons  and  the  Myron  Flo- 
rens  —  Lawrence  Welk’s  accordion 
player!  Let’s  see  how  you’d  hold  up  to 
90  minutes  of  polka-pumping  squeeze- 
box,  buddy!” 

But  before  I  can  deliver  such  a  singer 
out  loud.  I’m  left  alone  as  my  inter- 


if  you  were  trying  to  pen  coherent 
notes  while  the  heavy  metal  band  Pan- 
tera  concocted  the  aural  equivalent  of 
Dante’s  seventh  ring  of  hell?  You  still 
have  80%  hearing  in  each  ear,  hey?” 

“You’re  right,  Mr.  E.W.  Guilt,”  I  suc¬ 
cumb.  “I  get  paid  to  attend  concerts  by 
the  greatest  musicians  of  our  time,  and 
then  I  get  to  foist  my  opinions  on  the 
heathen  masses!  Ha!  Check  out  my 
press  credential  collection:  U2,  Guns 
N’  Roses,  Springsteen,  INXS,  Garth 
Brooks,  Sinatra,  Woodstock  ’94  .  .  .  .” 

It’s  then  that  my  EWG  takes  on  that 
“Oh  no”  look  and  turns  and  hightails 
it  out  the  door.  Ah,  Woodstock  ’94  .  . . 
the  Mother  of  All  Concerts,  the  most 
brutal  assignment  ever  assayed  by  en¬ 
tertainment  and  pop  music  writers,  the 


So  we  did  what  any  self-respecting  journalist 
would  do:  We  borrowed  a  Sharpie  pen,  inked  “7s” 
onto  our  badges,  and  ventured  to  the  tent.  The 
same  security  guy  who  had  denied  us  earlier 
welcomed  us  and  our  doctored  badges  with  a  smile. 


Get  your  copy  of 


Ad  News  IS  Australia's  top  selling  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  unique  insights 
into  trends,  new  developments  and  successful  strategies. 
Special  reports  cover  breakthrough  campaigns,  topical  issues 
affecting  marketers  as  well  as  TV,  magazines,  direct  marketing, 
top  sales  promotion,  advertisers  and  media  outlets. 

It's  your  essential  source  of  information  and  trends  from 
Downunder. 


Post  to:  Ad  News,  GPO  Box  606, 

Sydney,  NSW,  2001 ,  Australia. 

YFQ I  Please  send  me  26  issues  (1  year)  of  Ad 
I  LO!  News  for  A$200.  I  enclose  my  cheque/ 
money  order  for  A$200. 


NAME: 

ADDRESS: 
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1-3,  Hyatt  Regency  La  Jolla,  San  Diego,  California 


The  Media  Alliances  Conference 


November  1 

Introduction  and  Market  Overview 
John  F.  Kelsey,  III,  President,  The  Kelsey  Group 

Fred  Larson,  Vice  President  &  General  Manager,  New  Business  Ventures,  Prodigy  Services 
Ferdinand  Teubner,  Publisher,  Editor  &  Publisher 

Keynote: 

Jeffrey  Killeen,  President  and  Chiel  Executive  Officer,  Telesis/Times 
(A  Joint  Venture  ol  the  Los  Angeles  Times  and  Pacific  Telesis  Electronic 
Publishing  Services) 

Expert  Industry  Perspectives:  Can  companies  put  aside  their 
individual  interests  for  the  benefit  of  the  alliance? 

Christopher  Dixon,  Media  Analyst,  Paine  Vl/ebber 

Scott  Donaton,  Editor,  Interactive  Media  &  Marketing,  Advertising  Age 

Mark  Fitzgerald,  Midwest  Editor,  Editor  &  Publisher 

Andy  Sutcliffe,  President,  Tele-Publishing  Inc. 

Info  on  the  Go:  Have  Alliances,  Will  Travel 
Sian  Brannan,  President,  Brite  Voice  Systems 
Dr.  Scott  Lewis,  President  and  CEO,  The  Fourth  Communications  Network,  Inc. 

Phillip  Wolf,  Chairman,  Independent  Travel  Technology  Association 

November  2 

Keynote: 

Ross  Glatzer,  President,  Prodigy  Services  Company 

The  View'  from  The  Daily  Planet:  Can  alliances  help  protect 
the  local  franchise? 

Jack  Butcher,  Publisher,  The  Tampa  Tribune 
Joe  Hladky,  President  &  Publisher.  Gazette  Co. 

Fredrick  G.  Manuel,  Publisher.  Heritage  Newspapers 

Michael  Silver,  Vice  President/Editorial  &  Development,  Tribune  Media  Services 

Marsha  A.  Stoltman,  General  Manager.  Interactive  Newspapers.  Inc. 


There's  No  Place  Like  Home:  Are  there  dollars  in  the  den  or 
just  change  under  the  cushions? 

Ted  Leonsis,  President,  America  Online  Services  Company 
Gerritt  Schipper,  President,  Philips  Home  Services  International 
Steve  Tomlin,  Vice  President/General  Manager,  Interactive  Services,  QVC 
Bob  Townsend,  President.  Bell  Atlantic  Interactive  Multimedia  Services 

The  Workplace  Desktop:  Will  new  technologies  force 
alliances? 

David  Brown,  Chairman.  Telescan.  Inc. 

Peggy  Lanier,  General  Manager,  MediaShare 

Barry  Schwartz,  General  Manager.  Information  Services.  BellCore 

Robert  Lippincott,  Vice  President  Content  &  Publishing  Services.  Ziff-Davis  Interactive 

Case  Studies:  Are  these  new  ventures  models  for  success? 

F'ed  Larson,  Vice  President  &  General  Manager,  New  Business  Ventures,  Prodigy 
Chip  Perry,  Vice  President  New  Business  Development.  Los  Angeles  Times 
Tom  Thompson,  Manager.  US  WEST 

Gaylord  Whiting,  Vice  President,  Finance  &  Strategic  Planning,  Rocky  Mountain  News 

November  3 

Keynote: 

James  N.  Rosse,  President  and  Chief  Executive  Officer,  Freedom  Communications,  Inc. 

Yellow  Pages:  How  will  alliances  create  new  products  to 
regenerate  double-digit  growth? 

Robert  C.  Graham,  President,  Bell  Atlantic  Directory  Services 
James  C.  Logan,  Jr.,  President,  Yellow  Pages  Publishers  Association 
Earl  B.  Mix,  Jr.,  President/Chairman  of  the  Board,  Centennial  Media  Corp 
Matthew  J.  Stover,  President  and  CEO,  NYNEX  Information  Resources  Company 
James  A.  D’Arcangeio,  General  Manager.  Yellow  Pages  Services.  Kelsey  Group 

Entertainment:  Will  this  be  the  “Show  of  Shows”  for  alliances? 
Jonathan  Buikeley,  General  Manager  -  Media  &  Entertainment.  America  Online 
Thomas  B.  McGrath,  Executive  Vice  President,  Viacom  Entertainment  Group 
Curtis  Viebranz,  President,  Time  Inc.  Multimedia 
Mark  Walsh,  President.  GEnie 


The  complete  cost  of  the  conference  is  $895. 

To  register  call  Natalie  Kaye,  609-921-7200.  Or  Fax  609-921-2112. 


EditarfPuUisher 


The  Kelsey  Group 


Co-sponsoring  Organizations 


PRODIGY 

Service 


A  comprehensive  range  of  information  not 
available  elsewhere  also  will  be  at  subscribers' 
fingertips  when  they  need  it.  And  it's  just  a  mat¬ 
ter  of  time  before  our  Winston-Salem  Journal 
and  Richmond  Times-Dispatch  also  are  on-line. 

We  know  people  want  more  information 
and  they  want  it  now.  That's  why  Media  Gen¬ 
eral  is  taking  the  way  you  get  information  in  a 
whole  new  direction. 


The  Tampa  Tribune  is  taking  the  future  of 
news  and  information  in  a  new  direction.  By 
offering  the  depth  of  a  newspaper  and  the 
immediacy  of  television  all  in  one  vibrant,  inter¬ 
active  package. 

Tampa  Bay  Online  —  the  first  interactive, 
local  news  service  in  the  Bay  area  —  is  being 
introduced  now  to  subscribers  on  the  PRODIGY 
Service. 

Our  reporters  and  editors  at  The  Tampa 
Tribune  and  WFLA-TV  Channel  8  will  supply 
subscribers  with  developments  in  news,  sports, 
and  weather  as  they  occur. 


Our  Story  is 
Total  Commitment 


Winston-Salem  Journal 


The  Tampa  Tribune 


Richmond  Times-Dispatch 


